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Proud NCA Business Member Since 2011

Mia Caetano Johnson
ʛ4ʣʤʜ 4ʬʬʠʫʦʩʣ
mcaetanojohnson@verizon.net
www.necampgroundbrokers.com

91 Parks SOLD...and Counting!
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Mia Caetano Johnson

91 Parks SOLD...and Counting!

We ONLY represent 
sellers to get you 
the highest price 

possible!

Ready to Sell Your 
Park?
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STATE EXECUTIVE DIRECTORS

CAMPGROUND OWNERS OF NEW YORK       CONY
Emily Simmons, President & CEO
100 Saratoga Village Boulevard
Malta, NY 12020
(800) 497-2669
info@campnewyork.com
www.campnewyork.com

CONNECTICUT CAMPGROUND OWNERS ASSOCIATION       CCOA     
Jim Whitney, President & CEO
P.O. Box 1286
Waterbury, CT 06721-1286  
(203) 525-5644               
jwhitney@campconn.com                          
www.campconn.com

MAINE CAMPGROUND OWNERS ASSOCIATION       MECOA
Kathy Dyer, Executive Director 
229 Center Street, Unit 5
Auburn, ME  04210
(207) 782-5874   Fax (207) 782-4497       
kathy@campmaine.com                         
www.campmaine.com

MARYLAND ASSOCIATION OF CAMPGROUNDS                       MAC   
Deborah Carter,  Executive Director
P.O. Box 28
Earleville, MD  21919
(410) 275-2108   Fax (410) 275-8309        
info@mdcamping.com                           
www.mdcamping.com

MASSACHUSETTS ASSOC. OF CAMPGROUND OWNERS        MACO
Cynthia Zbierski, President 
P.O. Box 308
Monson, MA  01057
(860) 684-6389               
info@campmass.com                            
www.campmass.com

NEW HAMPSHIRE CAMPGROUND OWNERS ASSOCIATION  NeHaCa
Jeremy Sprince, Executive Director                                    
1545 Dover Road
Epsom, NH  03234
(603) 736-5540   Fax (603) 736-5544         
info@ucampnh.com                              
www.NHlovescampers.com

VERMONT CAMPGROUND ASSOCIATION                                  VCA
P.O. Box F
Randolph, VT  05060
info@campvermont.com                        
www.campvermont.com

NORTHEAST  IN-SITES
Published by the Northeast Campground Association, Inc.

NCA BOARD OF DIRECTORS

PRESIDENT Marcia Galvin
Normandy Farms Campground
72 West Street, Foxboro, MA 02035
(508) 543-7600
marcia@normandyfarms.com

VICE PRESIDENT Ken Manning
                                    Abel Mountain Campground

354 Mobile Acres Road, Braintree, VT  05060 
(802) 728-5548  

                                    info@abelmountain.com

2nd V. PRESIDENT Frank DeMasi
 Calef Lake Campground

                     593 Chester Road. Auburn, NH 03032
 (603) 483-8282 
contact#caleÁakecampground.com 

    
TREASURER   Kitty Winship

Papoose Pond Family Campground & Cabins
700 Norway Road, Waterford, ME  04088
(207) 583-4470
kwinship@papoosepond.com

                       
PAST PRESIDENT    Michael Irons

Ole Mink Farm Recreation Resort
12806 Mink Farm Road, Thurmont, MD  21788
(301) 271-7012     

      info@oleminkfarm.com

EXECUTIVE              NORTHEAST CAMPGROUND ASSOCIATION               
DIRECTOR                Cyndy Zbierski
                                    76 Lamb Road

                           Stafford Springs, CT 06076
                                    (860) 684-6389           
                                    cyndy@campnca.com     www.campnca.org

STATE REPRESENTATIVES

CONNECTICUT Ashley Cary
Hidden Acres Family Campground
47 River Road, Preston, CT 06365
(860) 887-9633    info@hiddenacrescamp.com

MAINE  Kitty Winship,  See NCA Treasurer

MARYLAND Michael Irons, See NCA Past President

MASSACHUSETTS Marcia Galvin, See NCA President

NEW HAMPSHIRE Frank DeMasi, See NCA 2nd Vice President

NEW YORK Louise Hartshorn, Lebanon Reservoir Campground, NY
     
VERMONT         Ken Manning,  See NCA 1st Vice President
   
AT LARGE  Edwin Risdon

 Harmony Ridge Campground
 23 Risdon Drive, Branchville, NJ 07826
(973) 948-4941      harmonyridgecamping@gmail.com                                 
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Learn More!
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From the NCA President's Pencil...
Howdy Friends!

We just finished a successful conference with lots of energy and new ideas!  I must say that the 
Murder Mystery was the icing on the cake as it brought out everyone’s competitive nature with 
lots of laughs.  The attendees enjoyed delicious meals, networking opportunities, community 
service, and vibrant speakers and exhibitors sharing many useful tips and tricks for an amazing 
camping season.  

I always enjoy a new way to look at guest service and ways to incorporate team growth into the 
experiences.  This year’s book for the Book Club shared through a fable, how to be an Extreme 
Leader.   It’s a quick read with a powerful message that will change how you can take risks, make 
mistakes in front of employees and actively solicit employee feedback. 

Book Club Feature

The Radical LEAP by Steve Farber 

How to Be an Extreme Leader in Business & Life

This spring, the NCA Book Club dove into Steve Farber’s powerful guide to leadership — and it’s all about LOVE, 
ENERGY, AUDACITY, and PROOF. Whether you’re running a campground or leading a team, this book will chal-
lenge and inspire you.

Cultivate Love

Love in leadership means passion for your work and care for your people.
• Ask yourself: Why do I love this business — and how do I show it?
• Share your authentic hopes and aspirations.
• Show your human side — that’s where real leadership begins.
• Foster a culture of mutual care where your guests and staff feel connected to something greater.

Infuse Energy into the Culture

Bring more energy than you take away — that’s the LEAP way.
• Eliminate “energy suckers” in your systems and policies.
• Make your team’s work meaningful by celebrating their impact on guests.
• Walk the grounds, check in, be present — “management by walking around” still works.
• Build a workplace where adults grow into leaders.

Inspire Audacity

Bold leadership means being willing to take risks — and even to fail.
• Break free from the box and question “how it’s always been done.”
• Embrace your OS!Ms — Oh-Shit! Moments — that push you toward greatness.
• Reframe fear as a positive sign that you’re moving toward growth.
• Innovation starts with courage and a willingness to disrupt the norm.

Continue Reading Marcia’s Note on Page 32
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Only a handful of suppliers who served the campground industry during its infancy in the 
early 1980s are still around today, supporting the Northeast Campground Association and 
parks like yours under uninterrupted ownership and management. The industry has 
changed, and most parks have changed hands over the years, but Pelland Advertising has 
evolved with the times to meet your needs. We introduced the four-color brochure and rack 
card to the industry, we were the first company to show campgrounds the way to promote 
their businesses online, and we were the first to exclusively build websites using the mobile 
responsive framework. We have consistently guided our clients toward the marketing tech-
niques that have stood the test of time, while helping them to avoid the distractions of 
gimmicks and shiny objects that have come and gone. We have strived to be the best at 
what we do and to continue to earn your trust. 

Professionalism, imagination and reliability still count.

Say Goodbye To Non-Working Wi-Fi

CAMPING
I N D U S T R Y

Wi-Fi Service Provider For
Campgrounds and Marinas

#1

And
Welcome The Industry Leader

For More Information
989-771-7331

Visit Our Website
www.skywebwifi.com

CALL US TODAY!

Good Sam connects 
you to the customers 
you want! 

Web

Retail

Mobile

Dealership

Social Media

Reservations

Blog

Rentals

Print

And More

Our marketing platforms are essential to keep you front and center of millions of highly 
targeted travelers.

We want you to be a part of this journey with us. 
Scan the QR code to learn more!

CampgroundSolutions.GoodSam.com    |    Campgrounds@GoodSam.com
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The NCA
Great Escape

Featured 
Destinations

SP
EC

IAL EVENTS

The Maryland
Association of
Campgrounds 
invites you to:

DC at Night Tour 

Two Days of Maryland
Hospitality

Cherry Hill Park 

Ramblin' Pines 

Ole Mink Farm Recreation Resort

Dates: 
October 21 & 22, 2025

Cost: 
$99 per person

Location: 

Cherry Hill Park, College Park, MD

Tuesday, 10/21
  MAC Meeting @ 10 am 

  Welcome Lunch @ 11:30

  Tour of Cherry Hill Park @ 12:30  pm

  Crackerbarrel @ 2:30 pm

  Early Dinner @ 3:45 pm

  Depart for DC at Night Tour @ 4:45 pm

Wednesday, 10/22
  Breakfast @ 8 am

  NCA Meeting @ 9:30 am

  Bus Departs @ Noon for Lunch, Tours & Dinner

  Return to Cherry Hill Park @ 8:30 pm 

The Gurevich Family will be our hosts for this 
year's event. Come experience this amazing 3 
time award winning Campground of the Year 
to see first hand how they focus each day on 
providing guests with the best hospitality and 

tourism options that Washington, DC,  area 
has to offer .

Perfectly nestled in a quiet, peaceful 
wooded setting, located in the center 
of the full range of the Washington - 

Frederick - Baltimore vacation 
attractions.

Together we will board our bus right at the 
Cherry Hill entrance for this fully-narrated 

trip through our Capital. DC at night offers a 
unique and enchanting experience, 

transforming the city into a magical 
wonderland. Monuments are illuminated, 

creating a breathtaking spectacle, while the 
vibrant nightlife scene comes alive. 

Exploring the city after dark allows visitors 
to discover a different side of DC, with its 

own distinct charm and energy.

The NCA

 For over sixty years, the Irons Family has been 
hosting getaways for families and friends to make 
memories that last a lifetime. Located high atop 
the Catoctin Mountains (“the land of many deer”) 

in Frederick County, Maryland.

Questions? cyndy@campnca.com

True Maryland hospitality extends 
genuine care, respect, warmth and a 

welcoming atmosphere, with the 
willingness to go above and beyond to 

make our guests feel welcome.

DC at Night Tour 
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Now More 
Than Ever, 
Ev�y D�l� C�nts.
Drive Bookings, Fill Mid-Week Gaps, and 
Maximize Your Campground’s Potential.

Contact us today at 
800.548.7239 or 
visit OwnAKOA.com

In today’s economy, making every dollar count is more important than ever—
and KOA gives you the tools to do just that. As a KOA franchisee, you’ll benefit from:

  Expert Revenue Coaching
Refine your pricing strategy 
with data-driven insights.

  Stronger Marketing Support
National and local campaigns 
to attract more bookings.

  Dedicated Franchise 
Business Coach
A single point of contact 
to guide your success.

                     KOA Rewards Loyalty Program
KOA Rewards is strategically 
designed to encourage repeat 
business, cultivate brand loyal-
ty and enhance value through 
partnerships that benefit both 
campers and campgrounds.

                
                    Mid-Week Booking Growth

With 62% of check-ins 
happening between Sunday 
and Thursday, KOA helps you fill 
sites when you need it most.

Now is the time to take your business further. 
KOA is ready to help.
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From Cyndy’s desk in the NCA o
ice...

Not a great lead, but I want to thank you members for taking the time to share this most recent ‘spam’ 

reaching the inboxes of some. Please know that NCA does not have preferred provider programs nor do 

we ‘make deals’. I am disappointed that others have also received phone calls from this same number 

on the email. I have had a phone conversation with the co-owner of Liquified RV and at the time of this 

newsletter file being completed, am waiting a response to my request for information on its origin. As 

Robert Siciliano shared with us at Conference - bad actors are out there and we need to be vigilant in 

keeping ourselves protected. 

On March 19th a group of NCA 
volunt�rs packaged 50 personal 
hygiene kits for girls &boys in 

grades 6 - 12. The kits were 
donated to the Bridge of Faith 

Co�unity Center (pictured here) 
to use in an upcoming 

event. Thanks to the generosity 
of our sponsors this project 
was a wonderful su�e�!

Thank you...
Good Sam Campground Solutions

Newbook, Axial Financial, 
Allen Insurance, Norway Savings 

& Strait Web Solutions

Here is the abbreviated version -

Subject: Cyndy Zbierski the Executive Director of NECA ASK US TO REACH OUT TO YOU

Thanks for taking the few moments to read my email today. I know your busy season is starting up. Cyndy Zbierski asks us to get in touch with the NECA members and offer 
them the heavily discounted program she worked out with Liquified. I am happy to offer you a great product that has got so many top reviews. Liquified ...Our program through 
your Executive Director of NECA Cyndy Zbierski is ...I am very excited to be working with the NECA and will be your current point of contact at 7143164474.

If there is a better number for me to call Monday please email me. 
Ron Sobelman
714.316.4474

This year’s Northeast Conference saw our goals of education and collaboration achieved! Attendees were 

treated to planned industry insights during sessions, had the opportunity to learn what other state lead-

ers were highlighting at the NCA Meeting, helped NCA raise $16,880 during the Auction, shopped the NCA 

Trade Show, and lived through a Murder-Mystery that several campgrounds hope to bring to their guests 

this season. Thank you to our sponsors, exhibitors, speakers, auction donors, volunteers and attendees; 

This can’t happen with out you!  Watch for the March 2026 Conference dates coming soon! Cyndy



AROUND THE STATES
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Connecticut Campground Owners Association
(CCOA)  www.campconn.com
 Jim Whitney, President/CEO

As the we look forward to the 2025 season, we continue to 
have a number of goals and objectives for as well as some 
interesting developments.

Membership - Our 2025 membership remained at 47, the 
same as 2024. One member was lost due to a change in 
ownership for the campground. The good news is that we 
added one new member for 2025 which helped off set the 
loss and keep our membership stable. And just recently we 
added another new member.  We enter the 2025 season with 
the possibility of one more new member in the near future.  
Currently, 94% of Connecticut campgrounds are members.   
With continued efforts, our goal is that virtually all of Con-
necticut’s private campgrounds will be members. 

Three of our campgrounds were sold in 2024…Lone Oak 
Campsites sold to Modern America Campgrounds based in 
Massachusetts; Ross Hill Park sold to The Freedom Group 
based in Tennessee and White Pines Campsites sold to a 
private investor group. Just recently another of our camp-
grounds, Countryside Campground, has sold and another 
campground sale is expected to close in April. If that hap-
pens, close to 30% of our campgrounds will be corporation 
owned vs. family owned. The challenge for us will be to 
engage the new owners and corporations to show them the 
value and importance of their continued involvement and 
support of CCOA.

We recently approved a new membership category as well 
as potential Board/Officer membership category entitled 
INDUSTRY ADVOCATE. The purpose of this proposal is 
to take full advantage of the skills, experiences and knowl-
edge of those with a history of involvement and support of 
the Connecticut Campground Owners Association as well 
as the camping industry in Connecticut. The goal is to take 
full advantage of the institutional knowledge, connections 
and commitment to the camping industry that these indi-
viduals possess. The industry is going through significant 
changes, and it is important to us to adapt and respond to 
those changes to the benefit of the Association as well as 
the industry.

Last season, we were very successful at coordinating an ef-
fective program keeping our membership engaged in deal-
ing with the ongoing challenges posed by various groups of 
Irish campers. Our members were quick to share any perti-
nent information and experiences with us which we, in turn, 
shared with the entire membership. We also were fortunate 
to receive input from several other states thanks to NCA dis-
tributing our various alerts. As most of you are aware, there 
was one extremely positive result of this effort. A group of 
Irish campers were staying at one of our campgrounds and 
using it as a base as they went out to the local communi-
ty to run various scams. In this specific situation, they had 
scammed an elderly gentleman out of $16,000. With the ul-
timate support and efforts of our membership and police, 
the two men were located at another of our member camp-
grounds and were promptly arrested. We are so proud of 
our members for their sharing and their commitment to each 
other that contributed to this arrest. 

Marketing – Our 2025 campground guide was available for 
the first time at the Northeast Camping & RV show in Hart-
ford on January 31 – February 2, 2025.   Additionally, we 
created a special membership flyer (4,000 pieces) for the 
Tampa show in collaboration with NCA. We also distributed 
a quantity of Guides at the Boston Outdoor Show though 
NCA. We have just completed the final show of the season.  
Guide distribution at the three shows (Hartford, Springfield, 
Mohegan Sun) totaled just over 9,000 guides, which was 
slightly less than 2024 due to weather (Springfield) and 
somewhat reduced attendance. We continue to distribute to 
the Connecticut Welcome Centers, Eastern Canada, the BIG 
E, several Triple A offices, multiple RV Dealers & Service 
Centers and direct mail response.  We are always reviewing 
and considering different marketing options as they present 
themselves.

Legislative - We have put significant effort over the last cou-
ple of years into the passage of inherent risk legislation. The 
2025 session has just begun. This year the good news is that 
the Judiciary Committee has decided to take our proposed 
legislation and present it as a committee bill. By doing this 
they will make the process much smoother and greatly im-
prove our potential for early success in the session.  We are 
looking for to working with the committee to ensure final 
passage sooner rather than later.

As always, we will continue to look for other initiatives that 
we can take on for the benefit of our members and our
industry.
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MECOA’s own produced 21st Vacationland RV & 
Camping Show was held Saturday and Sunday. 
This two-day RV show was very well attended. We 
showcased 60 booth vendors filled with Camp-
grounds and other industry related vendors. Maine, 
New Hampshire, Massachusetts and Vermont were 
all represented. We also were thrilled to present 6 
Maine RV Dealers to our camping customers - Call 
of the Wild RV from Oxford, Seacoast RV from Saco, 
Ty’s RV from Wells, Coastal RV from Sabattus, Air-
stream from Scarborough and SRV 1 from Turner. 
The highly respected and top quality reputation this 
show offers is why we are so proud to call it “Our 
Own RV Show”.

Thank you to the MECOA staff, board of directors, 
volunteers, vendors, and RV dealers for all the sup-
port and dedication given to the association and our 
campground members

MECOA’s membership is steady and strong. ME-
COA is proud of our Member parks! We currently 
have 181 campground members (6 new in the last 
month) and 51 trade members. As we look forward 
to a great 2025 camping season, plans are under-
way for many campground visits, visiting current and 
new owners and managers and enjoying all those 
campground tours. Having the ability to personally 
visit our member parks is one of our most important 
benefits. This gives all of us the face to face recogni-
tion the park and association need in order to know 
each other better. 

MECOA is your number 1 resource for industry re-
lated information you and your managers need to 
help run your parks successfully. Communication is 
extremely important - Detailed newsletters and in-
dustry related updates, important memos, call to ac-
tions, reminders, etc. are emailed on a regular basis. 
These communications are extremely valuable and 
important!

Our 2025 Maine Camping Guide is available online 
in its digital format and in print and it is ready for you 
to order! It always amazes me how many requests 
this publication receives – it truly is a powerful & tar-
geted marketing piece. 

So long for now my friends and happy Spring.  

Maine Campground Owners Association 
(MECOA)  www.campmaine.com
Kathy Dyer, Executive Director

Hello my Friends and Happy April - MECOA just 
completed our 2025 Trade Show, Annual Meeting 
of the Association and the 21st Annual Vacationland 
RV & Camping Show and we are thrilled to let you 
know all events were a success. If you were there 
for any of these, you saw first-hand how well attend-
ed they each were! 

We began the weekend with the MECOA annual 
trade show. A one-day event that hosted 30+ vendors 
who offered a service or product for campgrounds to 
consider using or selling at their parks this season. 
The day also included two educational seminars, a 
silent auction, for which the proceeds will be donat-
ed to the MECOA scholarship fund housed by NCA 
and a membership lunch. This event saw close to 40 
campgrounds throughout the day and sponsorship 
was impressive.

Following the Trade Show, MECOA held the Annu-
al Meeting of the Association. There were close to 
50 campground owners/managers in attendance - a 
great turnout! Members heard from Carolann Ouel-
lette, Director of The Maine Office of Tourism, Bailey 
Underhill, Director of Marketing of the Maine Tour-
ism Association, Cyndy Zbierski, NCA Executive 
Director, David Basler, OHI Chief Strategy Officer 
and MECOA lobbyist Deb Hart. The membership 
voted on the 2025 dues for which a 5% increase 
was recommended by the MECOA board of direc-
tors and approved by the members in attendance. 
The members then voted on the new board of di-
rectors elected for a three-year term. Congratula-
tions to Todd Southwick of Kokatosi Campground, 
Michael Baptista of Acres of Wildlife Campground, 
Bobbie Seiler of Spacious Skies, Morgan Sanborn 
of Timberland Acres RV Park and Mandi Cote of Old 
Orchard Beach Campground.  The annual meeting 
ended with a cracker barrel and social hour which 
was well attended. Thank you to Billie McNamara 
for leading this event.
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AROUND THE STATES
In comparison to years past, significantly less 
print literature was given out from our MAC booth. 
There also appeared to be fewer vendors this year. 
Several because of not having staff, or the staff 
they did have, being sick and unable to attend. The 
aisles were not as crowded as usual, but overall, it 
was a positive experience for MAC to attend.

We’re were pleased to be part of  OHI Connect fol-
lowing the MAC spring meeting at beautiful Cher-
ry Hill Park, in College Park, MD.

Many thanks to NCA’s amazing Cyndy Zbierski.  
Not sure how she accomplishes all that she does 
– but we’re forever grateful.  We’re looking for-
ward to, and wish all of our NCA friends, a happy, 
healthy and prosperous 2025 season!

See you in October at the Great Escape!!

Maryland Association of Campgrounds
 (MAC)  www.mdcamping.com
Deb Carter, Executive Director

Hello from your southern neighbors in Maryland!  
It’s been a busy “off” season for many of us.

The Maryland General Assembly members are 
hard at work in Annapolis for the 2025 Session, 
facing one of the toughest fiscal challenge in two 
decades. Gov. Wes Moore (D) introduced his state 
budget in mid-January 2025.  According to the re-
port, Maryland faces a $3 billion budget gap, “the 
result of both increased state spending and slow 
economic growth”.  

The most recent development in late February 
2025, was the horrible idea of a large cut to the 
FY26 Maryland Tourism Development Board’s 
(MTDB) budget. The Department of Legislative 
Services recommended a budget reduction to the 
board’s mandated funding level of $6 million.  
This will have immediate and long-term negative 
economic consequences for Maryland. It will sig-
nificantly limit the MTDB’s ability to market, sell 
and develop Maryland as a competitive travel des-
tination.  For over thirty years, MAC has been an 
active participant on the Legislative Committee of 
the Maryland Tourism Coalition. MTC strives to 
create the most productive statewide tourism cli-
mate possible, working on behalf of its members 
to grow and protect our tourism industry. MAC, in 
conjunction with other leading tourism organiza-
tions in MD, will continue to support the efforts of 
the MTDB, and work to keep this reduction from 
happening.

The Timonium RV Show was held on two week-
ends in February. The event offers free entry for 
military and first responders, and complimentary 
parking. Attendees can check out the newest mod-
els of over 85 leading brands of RV’s, get financing 
info and trade-in appraisals. Show promotors and 
dealers reported being happy with the enthusiasm 
of people attending.  The #1 question asked was 
“What does an average campsite cost per night?”. 
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Massachusetts Association of Campground Owners
 (MACO)  www.campmass.com
Cynthia Zbierski, President/CEO

In 2025 MACO has 57 campground members with the 
addition of Peaceful Pines in Templeton and the re-
tention of a� others. Currently we have 8 paying Af-
�liate Business Members. This year’s visits wi� take 
me to a minimum of 15-20 of our members and I am 
looking forward to introducing MACO to non-mem-
bers and ge�ing them excited to  join us.

The camping shows (Tampa, Boston, Hartford and 
Spring�eld) have been just OK as far as numbers of 
a�endees and guides distributed. The Tampa and 
Boston Outdoor Show did hit numbers (4K and 1K 
respectively) and we thank NCA for hosting those 
cooperative booths! With that said, I wi� be in at-
tendance at as many shows as scheduling a�ows for 
MACO in 2026.

At the June 2024 MACO Meeting, the Board voted 
unanimously to change webmasters  and use the ser-
vices of Design Principles. The change took place in 
October at the end of our contract with WebTactics. 
Mike Alves and his team began working right away to 
�x a� underlying issues with the ultimate goal being 
e�ciency with updates between guide and website, 
to increase tra�c and to be user-friendly for mem-
bers and visitors.  

At that same June meeting, it was approved to launch 
a 4-month Google Search Campaign to drive tra�c to 
the CampMass.com. This campaign began in Febru-
ary 2025 and we anxiously look forward to the data to 
see if tra�c to the site was impacted. 

The MACO higher education scholarship applica-
tion ($1000 award) has been emailed to over 60 high 
school guidance departments, included in several 
FB posts and our association e-news. For the second 
year, the application at CampMass.com/resources 
and is due by May 20th.  We hope to exceed the thirty 
received in 2024. 

The updated MACO “out of state” rack card – 10K - is 
in circulation using Berkshire Brochure in Eastern 
NY, PA on Display, and Getaways on Display in Mary-
land & Delaware. This is the second year of campaign.

With our donation to the Ronald McDonald House 
of Western MA, we maintain our distribution in four 
Mass Pike locations. In 2024, 9000 guides were picked 
up by interested visitors and already in 2025, 3625 are 
out in circulation on the Pike. They wi� be ��ed every 
3 – 4 weeks through September or when our stock is 
depleted.

In 2025, MACO is excited to have our inaugural sea-
son of working together with our campground mem-
bers and a�liate members to raise funds to bring 
playground equipment to the now vacant, but we�-
groomed back yard of the Spring�eld Ronald McDon-
ald House. To start the fund, MACO wi� be using the 
$525 the MACO Board earned through a campaign 
promoted by NCA to bring new exhibitors to this 
year’s Trade Show. This Board brought 3 new vendors: 
Newport Jerky Co., Hipcamp and Easy Embers. Win!!!

The Massachuse�s Association of Campground Own-
ers hosted its Annual Meeting with elections during 
the Northeast Conference on March 20th in South-
bridge. During the meeting Pete Daley, previous own-
er of Circle CG Farm, was honored with an Apprecia-
tion Award for thirty years of service and dedication  
to MACO. Brian Saunders was also thanked for his 
leadership as Chairman as his term came to a close. 

The newly elected MACO Board for 2025 - 2026 is:
Chairman: Daniel Weaver, Bonnie Brae Campground
1st Vice Chair: Barry Johnson, Bourne Scenic Park
2nd Vice Chair: Roger Gingras, Su�on Fa�s
Secretary: Anna Guess-Kuzia, Coastal Acres
Treasurer: Jaclyn Packard DeAcetis, Pine Acres RV
Immediate Past Chairman: 
            Brian Saunders, Pinewood Lodge Campground
Directors:
Denise Dias, Sun Outdoors Cape Cod RV Resort
Donna Gingras, Su�on Fa�s Camping Area
Patricia Hubbard, Mt. Greylock Campsite Park
Michael O’Rourke, Martha’s Vineyard Campground
Michael Gingras, Su�on Fa�s Camping Area
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Campground Owners of New York
 (CONY)  www.campnewyork.com
 Emily Simmons, President & CEO

Campground Owners of New York is pleased to share 
an update with our NCA friends and colleagues. Cur-
rently supporting 170 campground members, we are 
excited for the 2025 season.
Marketing

The 2025 Campground and RV Park Guide was a true 
labor of love (as it always is) reflecting a refresh and 
rebrand back to our light blue and yellow Camp New 
York logo. While many businesses opted to rerun pre-
vious ads, a significant number of both campgrounds 
and attractions downsized from ½ page to ¼ page ads 
citing financial reasons. Additionally, we had no RV 
dealers advertise and very few responded to our re-
quests. This time around we partnered with a new de-
sign firm, Black Dog Designs, as well as a new print-
ing company, Catamount Color. Both businesses were 
excellent collaborators and we received 100k copies 
on time with very few issues along the way. We have 
once again partnered with Merchantry Tourism for 
RV show circulation and had an incredible consumer 
pre-order response.

Our efforts to enhance SEO have proven successful! 
This involved researching keywords, fixing broken 
links, and refining metadata—laborious yet cost-effec-
tive steps that have placed us prominently in front of 
our audience. We saw a 24% increase in traffic in 2024 
compared to 2023! This year, we’ve expanded our pro-
motional efforts for some of our unique benefits. For 
instance, we’ve included job board promotions in both 
our Camp NY Guide and Consumer Newsletter, with 
messaging specifically targeted to consumers. These 
ads emphasize work-life balance and the joys of the 
outdoors, aiming to transform their passion for camp-
ing into a fulfilling career as our members express dif-
ficulties with finding staff.

Member Benefits
Hospitality Connections has been an extremely valu-
able addition to our membership benefits, with dozens 
of parks taking advantage of various cost-savings pro-
grams ahead of the upcoming season. Additionally, we 
continue to prospect local businesses to provide even 
more targeted benefits to our members. Currently we 
are in the process of partnering with a landscaping 
supply company, office/cleaning products, and internet 
service providers in the wake of the Spectrum service 
concerns. Our monthly Campfire Connections virtual 
membership calls continue to be a valuable benefit, 
providing regular updates and communication be-
tween the office and members.

Advocacy
CONY’s 2025 Advocacy Day will be held Wednesday 
March 19. CONY staff, board members, and lobby-
ists will meet with lawmakers at the New York State 
Capitol to discuss various issues impacting the outdoor 
hospitality industry including: tourism funding, credit 
card processing fees, ADA website lawsuits, and Ad-
vanced Clean Truck legislation.

2025 Events
Due in part to the success of our monthly membership 
Campfire Connections calls, our Spring Zone Meet-
ings were replaced this year with a virtual conference, 
Fire Up Forum, on April 1, 2025 using the Whova 
EMS. The event featured an educational program fo-
cused on pre-season topics such as a state of the indus-
try address, workforce development resources, NYS 
laws and regulations updates, and conflict resolution 
tools - just to name a few! The event also included a 
virtual trade show to help our members get “fired up” 
and prepared for the upcoming season with necessary 
purchases and services. We have received positive 
feedback to this new style of event - particularly its 
broader reach and accessibility to our membership. 
However, we know in-person networking can not be 
replaced! We will host regional in-person networking 
events throughout the spring/summer, and an end of 
the season celebration in November. 

Wishing everyone a successful 2025 season. Thank 
you to NCA and its members for the continued support 
and partnership.



New Hampshire Campground Owners’ Association
 (NeHaCa)  www.nhloverscampers.com

Jeremy Sprince, Executive Director

Association Membership
Membership with the association remained healthy 
and we have seen a few new owners getting into 
the business. 

New Hampshire Camping Guide
The decision was made to try a new printer this 
year based out of Canada, mostly due to noticeable 
savings.  The association had 150,000 copies of 
the publication printed this year. We are utilizing 
6 companies for distribution throughout much of 
the New England states and some of the bordering 
areas of Canada. The New Hampshire Welcome 
Centers continue to be a wonderful outlet for us. 
, firmly belieYe these guides are a necessity and 
eYerything , see only reconfirms that position. 

Association Attended Shows
The association has attended 4 shows so far; Bos-
ton 2utdoor E[po, +artford, Springfield and the 
Vacationland (Maine) show. 

Distribution went well at all of the shows even 
with some weather issues at Springfield. This was 
our first time attending the Boston 2utdoor E[po 
as the association. The show went very well and 
probably would have stayed on our regular sched-
ule had they not decided to move to a new location 
next year. We will be going back to participating as 
part of the NCA booth for next year.   

New Hampshire Camping & Recreational 
Vehicle Show
The 50th New Hampshire Camping & Recreation-
al Vehicle Show was held March 14, 15 and 16 at 
the Hampshire Dome in Milford, NH.  

The show was completely sold out with 92 (10x10 
booths) and 28 bulk spaces (15x83 ft each). The 
attendance was almost exactly the same as the pre-
vious year. 
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Christine Taylor is a partner at Goldberg Segalla, 
a national civil litigation law firm with extensive 
experience representing owners, operators, franchisors 
and franchisees of outdoor hospitality operations, 
hotels and resorts of all sizes, as well as indoor and 
outdoor sports and entertainment facilities.

Christine E. Taylor
PARTNER
ctaylor@goldbergsegalla.com 
518.935.4260 

OUTDOOR HOSPITALITY LAW
Committed to success on your terms

Attorney advertising.  © 2025 Goldberg Segalla LLC
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The Smarter Software for
Campground Owners

Book a free demo today, no credit card required.
FireflyReservations.com   |  656-Firefly (347-3359)

Quick & Easy Setup  
Get up and running in about a week with a

dedicated onboarding specialist.

Flexible Software
Features that meet your campground’s unique needs.

No Contracts
Pay per use with no monthly fees or commitment.

Free Camping Marketplace Integration
Grow your reservations with our free AirBnb and 

ReserveAmerica integrations.

To us you aren’t just another business. 
You are unique!

We work with how you take payments.

  Reservation Programs

       Clover POS

       Payment Terminals

       eCommerce

       Mobile Processing 

We tailor our rates to lower your costs
Because

We want your long-term friendship not 
just your business.

MCPS Credit Cards, LLC
333 S. Market Street, Suite B

Selinsgrove, PA 17870
570-884-8338

Formerly MCPS for Campgrounds
418 Hazel Street

New Berlin, PA 17855

To us you aren’t just another business. 
You are unique!

We work with how you take payments.

  Reservation Programs

       Clover POS

       Payment Terminals

       eCommerce

       Mobile Processing 

We tailor our rates to lower your costs
Because

We want your long-term friendship not 
just your business.

MCPS Credit Cards, LLC
333 S. Market Street, Suite B

Selinsgrove, PA 17870
570-884-8338

Formerly MCPS for Campgrounds
418 Hazel Street

New Berlin, PA 17855
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Break free from the constraints 
of generic systems.

S O F T WA R E  S O L U T I O N S

Revolutionary

software.campspot.com 616-226-3135 sales@campspot.com

Scan Here To Book A Free Demo Today!

See why more than 2,700 
campgrounds across the U.S. 
and Canada use Campspot.

Tools that streamline campground operations 

Proprietary features designed for real-time revenue optimization

Exclusive industry insights and benchmarking

Best in class customer support

Marketing channels for campgrounds

New Glamping/Sauna Combo! 
Elevate Your Glamping Options

• D e s i g n e d  t o  F i t  Yo u r 
L o c a t i o n

• Tu r n -K e y  S e r v i c e 
I n c l u d i n g  D e c k  &  A l l

• S t a n d  O u t  i n  t h e  I n d u s t r y

• S e t  U p  o n  Yo u r  L o c a t i o n

B U I L T  T O  L A S T

3850 Tuscarora Path
Loysvi l le,  PA 17047

717-636-2110   |   Sales@CabinProLLC.com

www.CabinProLLC.com
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service . sales . parts

call lisa today!
603-518-2814

mahanl@decequip.com

Visit
WestEndFirewood.com
for other comparisons.

CLICK ME TO 
LEARN MORE!

Let our 2 Million+ 
RV LIFE Members 
Find You on: 

Your success is our goal! We can help you turn 
RV LIFE Members into your guests. Here’s how:

Have Questions or Need Help? Contact: Dawn@RVLIFE.com

Register for Free on RV LIFE.com
You’ll get access to claim your park and receive important 
alerts & notifications from RV LIFE RVers.

Manage your Park Page for Free on RVLIFE.com
After claiming your park, you’ll have access to upload photos, 
read & respond to reviews, keep your facilities & amenities up 
to date, and more.

Download the RV LIFE Mobile App for Free.
Get alerts when an RV LIFE Member is on the way to your park!

Upgrade to a Featured Park Package. 
For an annual fee of $3,495 or a monthly rate of $299, you can 
increase your park’s visibility. The package includes sort priority, 
featured ads, and prominent placement across RV LIFE platforms, 
backed by fully transparent marketing efforts.
NCA Members SAVE 25% with code NCA-SAVE25.

      RVLIFE.com
      RV LIFE Trip Wizard
      RV LIFE GPS App
      RV LIFE Community Forums, 

Enewsletters & Social Platforms

1

3

2

4
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CAll us today to keep your staff connected!

If you are looking to bring TV to your
whole campground, look no further
than the Dish Network Smartbox.

One box does it all and you pick and
choose the channels you want in your
park. Tailored TV to fit your audience!

Dish Network
Smartbox

EnGenius Radios
We use best in class

EnGenius radios to bring
Wi-Fi to your whole park.

Do you need Wi-Fi or TV
for your campground?

www.northernsystemssatellite.com | 800-725-4525

NSS
N O R T H E R N S Y S T E M S S A T E L L I T E

Put our 35 years of satellite and wi-fi
experience to work for you and park!

Contact us today to find out more.
800-725-4525
nss@northernsystemssat.com

Screenprinting Laser AppliqueEmbroidery
Promotional Products Digital Printing

15 Acme Rd, Brewer, ME 04412
207-989-3410

info@wsemerson.com wsemerson.com

Branded Product Specialists
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Contact us today! MHRVgroup@colliers.com

Manufactured 
Housing & RV Group
Your trusted brokerage and consulting partners.

Acquisitions 
& Dispositions

Comprehensive 
Underwriting

Debt 
& Equity

Appraisals 
& Valuation

Sale: $30,000,000
Location: Missouri
Sites: 781
Size: 2 RV Resorts

Ozarks RV Portfolio

Sale: $5,500,000
Location: Alden, MI
Sites: 80
Size: 34 Ac

Sunset Shores Cottages

Sale: $33,000,000
Location: Ocala, FL
Sites: 385
Size: 74 Ac

Ocala North RV Resort

Sale: $32,000,000
Location: Wildwood, FL
Sites: 504+
Size: 56 Ac

Wildwood RV Village

Michael J. Nissley
Vice Chairman | MHRV Group
+ 1 561 479 1588 
mike.nissley@colliers.com

Bruce Nell, MAI, MRICS, AI-GRS
National Director | Appraisal Group
+ 1 614 437 4687  
bruce.nell@colliers.com

3,500+ campground and RV resort 
owners can’t be wrong. Outdoor 
recreation insurance is our specialty 
and I’ve spent the majority of my 
career providing insurance products 
and services to owners like you. I would 
love the opportunity to help you tailor 
an insurance policy that fits your 
individual needs. 

Our years of service-oriented experience 
and our ability to help you succeed in 
your industry make Leavitt Recreation & 
Hospitality Insurance the natural choice. 
We are backed by “A” rated insurance 
companies and we’re a proud member of 
the North East Campground Association.

W W W.LRHI .NET

Helping campground and RV resort 
owners navigate their insurance 
needs for over 35 years.

Guy Gagnon

800-525-2060 ext. 4349

207.576.6250 CELL

guy-gagnon@leavitt.com

Matt Sedlis

800-525-2060 ext. 4363 

207.210.7166 CELL

matt-sedlis@leavitt.com

www.facebook.com/LeavittRec

Call, email or find 
us online today.

www.perfectstitchemb.com

191 Park St. (Rt. 26)  South Paris, ME  04281

Promote your campground 
with custom products!

Meet Jack Day, our campground specialist.
Aside from being an avid camper, Jack is a banker who gets 

what it takes to keep a campground full and operational, 

having worked with over 70 across New England. Because in 

this business, there’s nothing better than happy campers.

Give Jack a call.  207.393.3615
jday@norwaysavingsbank.com

youryour

is hallowed GROUND

1.888.725.2207    norwaysavings.bank MEMBER FDIC

And the Commercial Banking team from Norway Savings Bank wants to help you make 

every site a perfect little place for your guests. We understand your campground is 

your passion. We’re here to o�er support. 

Maine Campground Owner’s Association (MECOA)

New Hampshire Campground Owner’s Association (NHCOA)

Vermont Campground Association (VCA)

Northeast Campground Association (NCA)
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AREA REPRESENTATIVE 17 Trotter Drive
PO Box 718
Medway, MA 02053-0718

OFFICE 508.359.4200
TOLL-FREE 800.835.0056
FAX 508.533.6342

mail@obrienandsons.com
obrienandsons.com

Play shapes us. That’s why we want to help you create 

the playground of your dreams. Wherever your ideas 

come from, whatever your vision, we can bring it to life 

with our unparalleled design capabilities. Learn more 
by contacting your local playground consultant, 
O’Brien & Sons, Inc. at 508.359.4200.

Your inspiration.
Your playground.

©2023 Landscape Structures Inc.

www.obrienandsons.com

ELEVATE THE EXPERIENCE WITH 
PREMIUM  POLY FURNITURE DESIGNED 

FOR 4-SEASON DURABILITY.

Contact Aaron Stoltzfus or John VanCleave today at 610.857.1359 
or see for yourself at patiova.com/heritageclass

A Smart Investment for Generations to Come, 
Saving You Money Along the Way.

HERITAGE CONSTRUCTION
Mortise and tenon joints for 
extra strength and stability.

ELEGANT DESIGNS
Beautiful styles that hide 
extra fasteners.

STAINLESS-STEEL FASTENERS
Resists rust and corrosion, 
ensuring lasting durability.

PREMIER MATERIALS
FTC Green poly made for 
severe weather conditions.

DON’T
 FORGET

THE
KIDS!

The all-in-one campground management
services you've been waiting for.

NorthgateResorts.com/managementinfo@northgateholdings.com

Operations | Branding & Marketing | Capital Improvement
Accounting & Financial Report | Human Resources | Purchasing
Labor Management | Revenue Management | Compliance

newbook.cloud

The one system you need to run your entire business.

Your Connected 
Experience

Property Management System Online Booking System

Automation & Self-Service

100+ Integrations

Revenue-driving tools Enterprise Functionality
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Phelps Honey Wagon, Inc

800-463-3707

*Commercial Equipment * 3” Diaphragm Pump * Compact Design *
*Industry-Proven*

www.phelpshoneywagon.com
info@phelpshoneywagon.com

STAG HOLLOW
MINING

Stag Hollow Mining is the premier provider
of gem mining sluices - which are designed & built

to your venue's custom specifications.

Stag Hollow Mining provides high quality gem mining
bags, customized with your venue's logo on the label,

and has a host of other gem products to enhance sales
in your store or souvenir shop.

www.staghollowmining.com
Call Tom Brady for a quote: 603-991-7036
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Great Escape to Maryland Accommodations

Cherry Hill Park, 9800 Cherry Hill Road, 
College Park, Maryland, 20740

View all they have to offer at www.cherryhillpark.com
A variety of ways to stay onsite with special code NCA Great Escape

RV Sites - $50 per night, no tax
Premium Log Cabins, $200 per night + 13% tax

Glamping Pods - $120 per night + 13% tax
Glamping Yurts- $140 per night + 13% tax

Cottages (Houses) - $350 per night + 13% tax

Contact Cathy or Nancy with Cherry Hill Park Groups 
at (301) 937-7116 or groups@cherryhillpark.com 

to make your reservations prior to October 10, 2025.

Here are a few area hotel options:
Holiday Inn, 10000 Baltimore Ave, College Park, MD 20740     

(301) 345-6700
Hilton Garden Inn and Suites, 2200 Broadbirch Dr. Silver Spring MD 20904     

(888) 978-0173
Residence Inn, 12000 Plum Orchard Dr, Silver Spring, MD 20904    

(301) 572-2322   

Traveling by Air? 

Great non-stop flights from most Northeast airports to BWI. From 
Baltimore/Washington Int'l  it is about 30+ minute 

drive to Cherry Hill Park.

W
HE

RE
 TO STAY?
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        NCA Great Escape ~ October 21 & 22, 2025
      Maryland Association of Campgrounds

     Welcomes you to Cherry Hill Park, College Park, MD 

2025 Great Escape Registration Form

Campground:

Address:

City:              State:       Zip:

Telephone:

Email for Confirmation:

                 # of People           Registration Fee is $99 per person.        Total Due: _____________
                  
Names for Badges: (1)     (2)
(first & last)
         (3)      (4)
      
Full registration includes Wednesday’s Lunch & Dinner; Thursday’s Breakfast, Lunch & Dinner PLUS 
two days of bus transportation.  For our planning, list any meals your party will not be attending on the 
line below:

Make check payable to NCA and mail to: 
NCA, 76 Lamb Road, Stafford Springs, CT 06076

____ Check here if you would prefer to pay by credit card with a payment link. 
Please email this form to cyndy@campnca.com and a link will be sent to your email.

Call (860) 684-6389 with questions or scan form to cyndy@campnca.com

Circle Type:    MasterCard      Visa     Discover    American Express

Card #:        Exp:                         Security Code:
    
Name:                                                        Signature:

Billing Address:
     
Zip Code:

Watch your mail and email in the coming weeks as we thank our sponsors and share program details!

Deadline to Register - Tuesday, October 10, 2025
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2025 CAMPING 
& OUTDOOR 

HOSPITALITY REPORT

Now in its 11th year, KOA’s Camping & 
Outdoor Hospitality Report provides a 

detailed analysis of the outdoor 
hospitality industry, examining travel 
trends, camper demographics, and 

generational shifts. Over the past five 
years, the sector has grown significantly, 
with around 11 million more households 
camping in 2024 compared to 2019. The 
industry is expected to stabilize in 2025, 
with many campers returning to camping 

after participating in other forms of 
travel, along with an expected influx of 
new campers. It also offers key insights 

into today’s traveler, with consideration of 
recent political and economic changes.

Find the entire update at:
http://koa.uberflip.com/i/1534018-2025-koa-camping-outdoor-hospitality-report-vlr/53? 
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Sponsorship
Opportunities
NCA Great Escape hosted 
by Cherry Hill Park, MD

Be Part of The Event

• Meal  Sponsors
 Help NCA treat attendees to Breakfast @$500
            Lunch @ $750 or Dinner @ $1000 

• Promo Dynamos
   Give your company a shout-out in promo                               
            emails & printed program @$200

• Travel Ambassadors
    Help fund the needed bus to explore
    Washington DC and Maryland @ $300 
            

   How to Join In

Contact Cyndy at (860) 684-6389 or 
cyndy@campnca.com to confirm 
your chosen sponsorship. 

• All Sponsorships of $500+ include:   
• Two complimentary Great Escape  

Registrations & Promo Dynamo Package
  *Photos of NCA Great Escape 24 to CT

NCA Great Escape hosted 

NCA Great Escape
Gather: Afternoon of Tues. 10/21
Explore: Wednesday, October 22
Head Home: 9 am Thurs, 10/23



Proof That It Works

When you lead with love, energy, and audacity, the results speak for themselves.
• Higher retention. Employees stay longer, and guests keep coming back.
• Better reputation. Let your culture speak for itself — can you say, “Go ahead, ask anyone who   

works here”?
• More passion. When people love what they do, they bring their whole selves to the job.
• Self-reflection. Keep asking: Why do I love this work? And how do I show it?

This question is the spark. It flips your own switch, stokes your own fire, and reminds you of your “why.”

Final Thoughts

The Radical LEAP isn’t just a leadership strategy — it’s a mindset. As we gear up for the new camping season, 
let this message inspire you to lead with your whole heart.

What do YOU want to accomplish in your time on this planet? 

Enjoy the season!
At Your Service,  
Marcia

MEMBER BENEFITS AS NEEDED!

Many of your fellow NCA members have already found savings through this savings plan with
Hospitality Connections. Ready for you 24/7 on our association specific landing page. 

Visit: https://lp.constantcontactpages.com/cu/K5fIaat/HCNCA

      $$ Savings on:
4 A campground’s electric with Integrity Energy      4 Email marketing with Constant Contact 
4 A food program with SBValue & US Foods       4 Motion Picture licensing 
4 And the list keeps growing         4 Suburban Propane plus More!

                     Questions? Call NCA at (860) 684-6389                            

 ** CONY Members contact your state association
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From the President’s Pencil continued from page 5
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Pelland: The Tariff Situation, Compensating for Lost Business
by Woodalls Campground Magazine

Posted April 17, 2025 ~ woodallscm.com
We all recall a few years ago when, like most other businesses, campgrounds needed to adapt to a pandemic 
that threw a monkey wrench into what had been business as usual. Campgrounds actually fared that crisis fair-
ly well, when the public embraced camping as the second safest activity to a self-imposed home quarantine.

Today, a new crisis is impacting small businesses, including campgrounds, in more ways than ever would have 
been imagined, except this one has originated in the White House rather than a wet market in Wuhan. Ignor-
ing the increase in prices of foreign imports and supplies that need to be purchased, campgrounds are de-
pendent upon the influx of tourism, a greater and greater percentage of which has originated internationally 
in recent years.

In northern states in particular, campgrounds have historically depended upon a significant percentage of 
guests coming in from Canada. Years ago, there was actually a campground in New Jersey named Wildwood 
Canadian Campground (and another campground with the same name in Ohio), but each of the over 30 
campgrounds in Cape May County at the time relied upon and actively marketed to and embraced Canadian 
tourists, primarily from Quebec, who reliably flocked to the Southern New Jersey shore each summer. There 
were occasional complications, such as the initial spike in fuel prices and unfavorable fluctuations in the cur-
rency exchange rates, but nothing compared to the imposition of tariffs and highly offensive comments about 
Canada being made the “fifty-first state”.

As I write this in April, international tourists are changing their plans to avoid traveling to the United States. 
After border enforcements, such as a Canadian woman who was detained by ICE for two weeks after her visa 
was revoked, have led to the detention of travelers, several countries — including Canada, Germany, the Unit-
ed Kingdom, France, Portugal, Finland and Denmark — have issued warnings and advisories against travel 
into the United States, while there are other voices calling for a total boycott of travel into the country.

Sadly, the United States has joined countries such as Pakistan, Guatemala, Nicaragua, Honduras, Colombia, 
Egypt and Bangladesh where foreign departments of state are warning their citizens to reconsider travel to 
the United States, the equivalent of the U.S. State Department’s level 3 travel risk. It is only a slight consola-
tion that the United States is not included in the level 4 “do not travel” list of extremely dangerous countries 
such as Russia, Iran, Iraq, Afghanistan, Venezuela, Ukraine and North Korea.

Tourism Is Big Business
Canada has historically sent over 20 million visitors across the border in recent years, our single largest part-
ner in tourism, with Mexico a close second. According to the US Travel Association, even a 10% reduction 
in Canadian visitors will translate into an economic loss of over $2 billion and the loss of 14,000 jobs in the 
tourism industry. This comes at a time when even our domestic travel is forecast to decline by 1.4%, according 
to Tourism Economics, due to weaker economic growth and decreases in disposable income and purchasing 
power.

Overall, spending by international visitors generated $2.9 trillion in economic output in the United States 
in 2024, supporting 15 million jobs. When these visitors choose new destinations in 2025, they may enjoy 
the experiences and choose not to return to the United States, even when the political landscape ultimately 
changes, an indication of the long-term impact of shortsighted thinking.

Compensating for Loss of Business
In the meantime, when life gives you lemons, make lemonade. Although you may want to directly contact 
recent Canadian guests whom you had previously expected to return in 2025 (and who have not already can-
celled their reservations), even that personal outreach is unlikely to be effective when it is countered by what 
is perceived as a much broader hostility on the part of the United States government.    Continued on Pg. 34



Pelland: The Tariff Situation continued from pg 33

You will also want to exercise an extraordinary degree of flexibility in dealing with cancellations in these in-
stances, in an attempt to maintain long-term goodwill. Our Canadian friends and neighbors still love the Unit-
ed States and the American people, but their reputation for tolerance has been pushed beyond the breaking 
point, with former Prime Minister Justin Trudeau recently urging Canadians to vacation at home.

The highly-respected Canadian Geographic magazine has recommended 11 Canadian equivalents for vaca-
tion-at-home substitutes for the most popular U.S. tourist destinations, including Toronto’s CN Tower for New 
York’s Empire State Building, Alberta’s Banff and Jasper National Parks for Wyoming’s Yellowstone National 
Park, and even Old Quebec City for San Juan, Puerto Rico.

One of my company’s clients, the owner of a campground in Vermont, told me that Canadian tourists normally 
account for about 15% of his bookings but that he would consider himself lucky if they account for even 2% 
in 2025. Another client, the owner of a campground in New Hampshire, has catered to the Canadian tourism 
market over the years, with 80 to 85% of his guests coming from over the border.

The impact on his business is clearly going to be catastrophic. Historic Canadian tourist destinations such as 
Old Orchard Beach (Maine), Hampton Beach (New Hampshire), Cape Cod (Massachusetts), the Wildwoods 
and Cape May (New Jersey), and Virginia Beach (Virginia) are all going to feel the pain.

Fortunately, unless they are strictly stopovers between two destination points, most campgrounds consist 
of a combination of transient and seasonal sites, with monthly stays somewhat of a hybrid of the two, often 
appealing to temporary workers, people who are in the process of building a home nearby, and short-term 
emergency services providers.

With maximum occupancy, transient sites are far more profitable, while seasonal sites provide a steady and 
reliable income in times of less than full occupancy. Most sites can be adapted to accommodate either type of 
guest and, if a sudden loss of anticipated transient business comes into play, it makes sense to promote and 
actively pursue a compensating number of monthly or seasonal guests.

With that in mind, my company has successfully simplified and streamlined that process for several of its 
clients, where a new customized form has been added to their websites, independent of the usual short-term 
reservation forms.

The form starts with a comprehensive list of rules that apply to long-term guests, followed by arrival and de-
parture dates, full applicant information (including the upload of a photo of each adult’s driver’s license) that 
will be used for background checks, a list of additional occupants, pet details, full information on the appli-
cant’s RV (including the upload of a photo), essential contact information, and an agreement that is bound by 
a digital signature.

There are effective ways to make the best of a bad situation, and now is a time for creativity to maintain occu-
pancy levels and keep your business profitable during these challenging times.

Peter Pellend 
with his dog, Addy
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Contact your
association
today!

Global Music Rights
Represents today’s greatest and most popular music creators. 115,000 works.
100 + Billboard Top 100 #1s Catalog of songs. globalmusicrights.com/Catalog.

ASCAP Music License
Discounts up to 50%. 975,000 songwriters, composers & music publishers. Catalog of songs
www.ascap.com/repertory#/.

...and many more!

Join. Save. Make.
Join your state association and SAVE money on these important 
programs that will allow you to MAKE more money for your business!

SESCAC Music License
Discounts up to 25% and access to over 1,000,000 songwriters, composers, and music publishers!

Constant Contact Email Marketing
25% discount. Sign up for discounted programs and keep in touch with your customer to
keep them coming back!

Suburban Propane
Take 10-40% off your propane (depending on your location from a national vendor!

Swank Movie License
15% discounts on motion picture licenses and play movies for your campers all year long!

SB Value/US Foods
Save thousands yearly with the largest food buying program in the country. Our national
savings average is 17%. No cost, no contract. Simply buy what you buy now, just cheaper!

Integrity Energy
Save $$.  Negotiate and mange energy contracts and find you the best rate available.
Campgrounds have saved between $5000 and $20000 a year by working with Integrity Energy.

MPLC
Get $60 off the MPLC (Motion Picture Licensing Corporation) annual blanket license and show
films/TV shows to your campers year-round for one flat fee. Screen any licensed content
anytime, from any legal source, with no limits or reporting.

Alltrack
Discounts up to 50% on the fastest growing music license catalog.
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A Benefit for NCA Members
Headquartered in Buffalo, NY - with 11 o�ces throughout the Northeast, and attorneys admitted in
many other areas, Goldberg Segalla can be mobilized when you need us. With the experience to get
you through any situation - it’s our business to know your business.

Example Services:

LEGAL SERVICES PLAN

The How:

This Legal Services Plan 
provides a legal hotline and
discount legal services to
active NCA members.

How do you get it? Stay a
current member.

The What: 

LEGAL HOTLINE: Once
annually you can email
ctaylor@goldbergsegalla.com
to get a consultation about
your legal issue - free of
charge.

DISCOUNT: need more than
that? You get a discount of
15% off the normal rates.

The Who:

Christine Taylor, Partner

Speaker at NCA for the last
several years. Now at a new
law firm.

Real Estate Matters - buying, selling, refinancing, litigation
Employment Related - o�er letters, employee handbook, employee training
Paperwork - seasonal licenses, waivers and releases
Litigation - defense for lawsuits like slip and falls and former employee suits
Liquor Licenses - applications for stores and restaurants
Consultation - audited by the DOL? Going to sign with a new vendor? DEC issue?
Workers’ Compensation - we got your defenseThings to Know 

Please Note. Attorney Advertising. Prior Results do not guarantee a similar outcome. 

This is not covered by insurance. 
Participating members are wholly responsible for payment of legal fees and expenses. 
This Plan provides specified services at reduced rates to NCA members. 

Reach out. 
We will respond to the best of our ability. We will be upfront about whether or not this is 
something you would need actual legal representation for. Email at 
ctaylor@goldbergsegalla.com or call at 518-935-4260. Christine will either directly answer 
your questions or redirect to the attorney who can. 

Please note. Attorney advertising. Prior results do not guarantee a similar outcome.
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ACRISURE
Warren Oliver
777 Terrace Avenue, Suite 309
Hasbrouck Heights, NJ  07604
(201) 727-0070 x229    
woliver@acrisure.com
www.acrisure.com/newjersey
Insurance & Risk Management 

AGS GUEST GUIDES
Michael Moore
P.O. Box 1149, Crowley, TX 76036
(817) 426-9395   
info@agspub.com  
www.AGSpub.com
Custom Site Maps & Guest Guides for RV Parks

ALLEN CAMPGROUND INSURANCE
Martha Wentworth
P.O. Box 649
Waterville, ME  04903
(800) 244-9046    
mwentworth@allenif.com
www.allenif.com/campgrounds
Campground Insurance

AMPION PBC
Ely Spencer
75 Arlington Street, Suite 500
Boston, MA 02116
(716) 356-8687
espencer@ampion.net
www.ampion.net
Clean, Renewable Energy

APP MY COMMUNITY
Joe Duemig
60 Fourfield Drive
Troy, MO  63379
(636-459-5161
joe@armstrongsoft.com
www.appmycommunity.com
Customized RV Park & Campground Apps

BUSINESS FINANCE DEPOT
Marisol Cruz, COO
(954) 613-6390
marisol@businessfinancedepot.com
www.businessfinancedepot.com
Financing for Campgrounds

CABINPRO LLC
Marlin Fisher
3850 Tuscarora Path, Loysville, PA 17047
(717) 582-6378
sales@cabinprollc.com
www.cabinpro.com
Hiigh-quality cabins that stand the test of time.

CAMP BACKGROUND CHECKS
DeeAnn Myers
1200 NW South Outer Rd., Suite 319
Blue Springs, MO 64015
(816) 875-3699
support@campbackgroundchecks.com
www.campbackgroundchecks.com
Background Screening Services

CAMP JELLYSTONE
Steve Stafford
(800) 626-3720 
sales@campjellystone.com
www.jellystonefranchise.com
Yogi Bear’s Jellystone Park Camp-Resorts 

CAMPLIFE
Roguer Rosa / Dan Benton     
P.O. Box 1951, Mount Juliet, TN  37121  
(877) 783-2367    
sales@camplife.com
www.getcamplife.com
Clever Campground Software 
& Resourceful Coaches Since 2006 

CAMPSPOT
Casey Cochran
38 Commerce Ave SW, Suite 200
Grand Rapids, MI  49503
(616) 226-3135
sales@campspot.com
https://software.campspot.com/book-more
Powerful Campground Management & 
Reservation Software That Drives Revenue

CHECKBOX SYSTEMS
Jim Ganley
P.O. Box 8118
Portland, ME  04104
(866) 345-9434    
info@checkboxsystems.net 
www.checkboxsystems.net
CheckBox Wireless Internet Access 

COLLIERS INTERNATIONAL
Mike Nissley
301 Crawford Boulevard
Boca Raton, FL 33432
(561) 213-1532
mike.nissley@colliers.com 
www.colliers.com
RV Park Brokerage

DANIELLE WINDUS-COOK 
PROPERTIES
Danielle Windus-Cook, Broker & Owner
Cathy Reinard, Associate Broker
Grant Ackerly, Real Estate Salesperson
1 Park Avenue, Brockport, NY 14420
DWC: (585) 615-4521 / KR: (518) 755-0792 
GA: (914) 755-2010
danielle@dwcproperties.com 
www.dwcproperties.com
NY Based Real Estate Firm Specializing in 
Campground Sales

DANIELS EQUIPMENT COMPANY 
Lisa Mahan 
45 Priscilla Lane
Auburn, NH  03032
(800) 258-3570
mahanl@decequip.com
www.danielsequipment.com
Commercial Laundry, Water Heaters 

FIREFLY RESERVATIONS
Doug Kinney 
717 N. Harwood Street, Suite 2400
Dallas, TX  75201
(518) 218-5095 / (877) 547-2272
sales@fireflyreservations.com
www.fireflyreservations.com
Campground Reservation & Management 
Software + ReserveAmerica.com  

GOLDBERG SEGALLA
Christine Taylor, Esq.
8 Southwoods Blvd., Suite 300
Albany, NY 12211
(518) 935-4260
ctaylor@goldbergsegalla.com 
www.goldbergsegalla.com
Attorneys Specializing in Campgrounds and 
RV Parks

GOOD SAM CAMPGROUND 
SOLUTIONS
Christine Distl
1889 N. Rice Avenue, Suite 100
Oxnard, CA  93030
(805) 648-8618     
cdistl@goodsam.com 
www.campgroundsolutions.goodsam.com
Multiple Marketing Channels: Online, Mo-
bile, Social, Print & Retail

GREAT AMERICAN DIRECT
Kendall Lecker
4000 Newman Rd.. Williamsburg, VA  23188
(757) 229-0567  
sales@greatamericandirect.com
www.greatamericandirect.com
Mattresses, Sleep Sofas, Outdoor Furniture 

HEKIPIA TINY HOMES
Michele White
1139 Lehigh Avenue, Suite 650
Lehighton, PA  18052
(717) 940-3207
michele.white@hekipia.com
https://hekipiausa.com/the-roulotte
Manufacturer of Tiny Homes & Park Model RVs

HIALEAH METER COMPANY
Anita Rouse
450 West 28 Street. Hialeah, FL  33010
(800) 654) 0821  
sales@hialeahmeter.com  
www.hialeahmeter.com
Electric Meters, Installation Kits, Power 
Outlets & Pedestals 

HIPCAMP, INC.
Alexander Devereaux
2261 Market Street
San Francisco, CA  94114
(347) 618-4035
alexander@hipcamp.com
host.hipcamp.com/campground-owners
With 7M users, Hipcamp is the world’s leading 
booking platform for glamping, camping, and 
outdoor stays.

The Supportive Business members of NCA
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MARSHALL & STERLING 
CAMPGROUND  INSURANCE
Irene Jones
110 Main Street
Poughkeepsie, NY 12601
(800) 782-2926 x2603
ijones@marshallsterling.com
www.marshallsterling.com/campgrounds
Specialty Insurance Program 

MCPS CREDIT CARDS
Deanne Bower, President
333 S Market Street. Suite B
Selinsgrove, PA  17870
(570) 884-8338
mcpscreditcards@yahoo.com
www.mcpscreditcards.com
Credit/Debit Card Processing

MERCHANTRY TOURISM LLC
Don & Lisa Bennett
1 Grove Street, Suite 103B
Pittsford, NY  14534
(717) 264-5000 
andersons@merchantrytourism.com
www.merchantrytourism.com
Brochure Distribution at RV Camping Shows    

NEWBOOK
NewBook Sales Team
555 Anton Boulevard, Suite 215
Costa Mesa, CA  92626
(310) 855-3773
sales@newbook.cloud
www.newbook.cloud
Guest App, Online Bookings, Websites, PMS 

NORTHEAST CAMPGROUND BROKERS
Mia Caetano Johnson
66 Woodsia Road
Saunderstown, RI  02874
(401) 499-8360     
mcaetanojohnson@verizon.net
www.necampgroundbrokers.com
Campground & RV Park Brokerage

NORTHERN SYSTEMS SATELLITE
Philip Altomare
220 Stafford Road
Wales, MA  01081
(800) 725-4525    
nss@northernsystemssat.com
https://northernsystemssatellite.com
Satellite TV, Head Ends, Cable System 
Installations, Wireless Internet

NORWAY SAVINGS BANK
Jack Day
31 Court Street
Auburn, ME  04210
(888) 725-2207    
jday@norwaysavingsbank.com
www.norwaysavings.bank
Financing for Campgrounds

HOSPITALITY CONNECTIONS
Jason Vaughan
415 Taylor Dr., Suite 302
East Stroudsburg, PA 18301
(610) 767-5026
care@hospitalityconnections.net
www.hospitalityconnectionssavings.com
0ember Benefits 

HORIZON OUTDOOR HOSPITALITY
Scott Foos
200 S. Wilcox Street, Suite 188
Castle Rock, CO  80104
(303) 529-9770
www.horizonoutdoors.com
Professional Turnkey Management & 
Consulting Solutions for RV Parks 

IT’S ALL ABOUT SATELLITES /
RVPARKTV.COM
Barry Conley
10415 Comanche Road NE
Albuquerque, NM  87111
(800) 951-1979
barry@itsallaboutsatellites.com
https://itsallaboutsatellites.com
https://RVParkTV.com
DIRECTV Authorized Dealer / Satellite TV 
Systems 

JAMESTOWN ADVANCED PRODUCTS   
Leslie Bamburoski
2855 Girts Road
Jamestown, NY 14701
(800) 452-0639     
Lbamburoski@jamestownadvanced.com
www.jamestownadvanced.com
Grills, Fire Rings, Picnic Tables, Power Outlets 

KAMPGROUNDS OF AMERICA    
Larry Brownfield
Billings, MT  59101
(800) 548-7239     
lbrownfield@koa.net       
www.ownakoa.com
Campground Franchises 

LANCASTER LOG CABINS
Jim Franck
1005 Brackbill Road
Gap, PA  17527
(717) 445-5522
jim@lancasterlogcabins.com
www.lancasterlogcabins.com
Park Model Log Cabins 

LEAVITT RECREATION & 
HOSPITALITY INSURANCE
Guy Gagnon 
1001 Lazelle Street
Sturgis, SD 57785
(207) 576-6250     
guy-gagnon@leavitt.com
byran-tolli@leavitt.com
www.lrhinsurance.com
Commercial Insurance for RV Parks 

O’BRIEN & SONS, INC.
Meghan O’Brien
17 Trotter Drive
Medway, MA  02053
(800) 835-0056     
mail@obrienandsons.com
www.obrienandsons.com
Playground Equipment and Site Amenities 

OUTDOOR HOSPITALITY GROUP
Amber DiFabio
4700 Pine Island Road
Matlacha, FL 33993
(800) 579-9796
adifabio@oudoorhospitalitygroup.biz
www.outdoorhospitalitygroup.biz
Full Range of Services - Planning and 
Design

PARTY PEOPLE, INC.
David Hulme
46 Quirk Road
Milford, CT  06460
(800) 958-9915    
dehulme@att.net
www.partypeopleinc.com
Novelty Entertainment 

PATIOVA
John VanCleave
6649 N. Moscow Road
Parkesburg, PA 19365
(610) 857-1359 / Cell: (717) 996-5264
john@patiova.com 
www.patiova.com
Poly/Wood Furniture & Playsets

PEAK ENERGY TECHNOLOGY INC.
Carol Weideman
243 Bent Creek Drive
Waxahachie, TX 75165
(888) 613-7775
cweideman@peakenergytech.com 
www.peakenergytech.com
Recycle energy & save an average of 15-
20% kWh on your bill with Peak Energy 
Savers. 

PELLAND ADVERTISING
Peter Pelland
25 Depot Road
Haydenville, MA  01039
(413) 268-0100   
plpelland@pelland.com     
www.pelland.com
Website Development Services, Four-Color 
Printing & Site Maps 

PERFECT STITCH EMBROIDERY,
SCREENPRINTING & PROMOTIONS
Amy Plourde
191 Park Street, South Paris, ME 04281
(207) 743-2830
perfectstitchemb.com
amy@perfectstitchemb.com
Embroidery, Screenprinting, Promotions

Thank You For Supporting the Business Members of NCA!
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SFC ENGINEERING PARTNERSHIP, INC.
Dan Flores
183 Rockingham Rd, Unit 3 East
Windham, NH  03087
(603) 647-8700    
dflores@sfceng.com        
www.sfceng.com
Fire Protection & Civil Engineering

SKY WEB NETWORKS INC.
Uttsha Shrestha
2710 State Street
Saginaw, MI 48602
(989) 771-7560
Uttsha@skywebwifi.com 
www.skywebwifi.com
Campground WiFi and Camera Service 

SKYWARE HOSPITALITY SOLUTIONS
Jan Murza
5100 Buckeystown Pike, Suite 250
Frederick, MD 21704
(877) 759-9329
jmurza@skywaresystems.com 
www.skywarervsoftware.com
Property Management Solutions 

SMART INDUSTRY PRODUCTS, INC.
Jeff A. Lazarus
3149 Dundee Rd #275, Northbrook, IL  60062
(847) 607-9319     
jeff@smartindustryproducts.com
www.smartindustryproducts.com
Store Pet Products, Mattresses, Pet Waste 
Stations, Trash/Recycle Cans, T-Shirts 

STAG HOLLOW MINING
Tom Brady
1492 Presidential Highway
Jefferson, NH  03583
(603) 991-7036   
kansasabe@icloud.com
www.staghollowmining.com
Mining Sluice Builder & Installer; Supplier 
of Rough Bags & Buckets

STRAIT WEB SOLUTIONS LLC
Roxi Baxley
P.O. Box 938, Port Angeles, WA  98362
(360) 797-3799
roxi@straitwebsolutions.com
www.straitwebsolutions.com
Web Design, Development, Hosting, SEO, 
Social Media Marketing

TAYLOR NEW ENGLAND
Bob Gallagher
1030 University Avenue
Norwood, MA 02062
(800) 245-4002
bobg@taylornewengland.com 
www.taylornewengland.com
Soft Serve Equipment, Broaster Fryers

THE JUMP PAD
Steve Hawaii
9165 Glen Oaks Boulevard
Sun Valley, CA 91352
(865) 387-5667
info@thejumppad.com
www.thejumppad.com
The Jump Pad Trampoline

PHELPS HONEY WAGON INC.
Ron Shannon
158 Whiskey Spring Road
Dillsburg, PA  17019
(800) 463-3707    
info@phelpshoneywagon.com
www.phelpshoneywagon.com
Honey Wagons, Portable Sewage Handling

R2M2 SOLUTIONS
Charla Brewer
PO Box 377
Anderson, MO 64831
(417) 986-0963
r2m2@gotoblu.com 
www.r2m2solutions.com
Reservation software with customized tools 
to keep your business running smoothly. 

RADIOBOSS 2 WAY-RADIOS
Adam Smith
28 Baiting Place Rd.
Farmingdale, NY  11735
(877) RADIOS2  (516) 694-6000 x330
adam@radioboss.com
www.radioboss.com
RadioBoss Two-Way Radios, PA, Callbox,
Repeater and Base Station 

RC CONNER ENTERPRISES
Roger Conner
1 Continental Drive
Exeter, NH 03833
(603) 686-6041
rcconnerenterprises@gmail.com
www.seacoastnhfirewood.com
NH Dept of Agriculture Kiln Drive Hard-
wood and Softwood Firewood

RESORT COMMUNICATIONS
Michael ’Moose’ Vancini
446 Salem Street
Elmer, NJ. 08094
(856) 441-3645 x940 / (856) 340-5553
moose@resortmail.com
Cable and Internet services for over 40 years 
in Campgrounds and Resorts throughout 
the Northeast 

RJ THOMAS MFG. CO. INC. 
PILOT ROCK
Sales Department
P. O. Box 946, Cherokee, IA  51012
(800) 762-5002
customerservice@rjthomas.com
www.pilotrock.com
Picnic Tables, Grills & Site Amenities 

RV LIFE
Dawn Watanabe
2600 Southlake Boulevard
Southlake, TX  76092
(805) 290-0656
dawn@rvlife.com
www.rvlife.com
Reaching the Heart of the RV Community!

UTILITY SUPPLY GROUP
Heidi Doyle
P.O. Box 50
Mount Horeb, WI 53572
(800) 800-2811     
heidi@go-usg.com      
www.go-usg.com
Electric Boxes & Pedestals, Wire, Meters

W. S. EMERSON COMPANY
Merri Lee West
15 Acme Road, Brewer, ME  04412
(207) 989-3410
mwest@wsemerson.com
www.wsemerson.com
Embroidered,  Screen Printed and Appli-
qued Garments

WEST END FIREWOOD
Bruce Vanden Akker
496 Purgatory Road
Whitinsville, MA  01588
Text or Call (774) 813-7378
bruce@westendfirewood.com
www.westendfirewood.com
Manufacturers of Packaged Firewood, 
Cord-Wood • Barrels of Firewood
Kindling • Fire-Starters 

WILCOR INTERNATIONAL
Zach Sivers
161 Drive In Rd.
Frankfort, NY 13340
(800) 346-2345     
sales@wilcor.net        
www.wilcor.net
Camping, Fishing, RV Supplies, Toys, Gifts

ZOOK CABINS
Customer Service
5075 Lower Valley Road
Atglen, PA  19310
(610) 595-4641
info@zookcabins.com
www.zookcabins.com
A line of Park Model Homes offering 
modern and luxurious options.

Thank You
Business Members 
of The Northeast 

Campground Association!
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