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T h e  C l i f f

717-437-1756
Sales@CabinProLLC.com

www.CabinProLLC.com

Meet The Cliff Model—the cabin that instantly 
upgrades your rental game.
Luxury touches guests love: king bed, tile shower, 
natural-light skylights, cozy fireplace, inviting porch.
A stay so good they'll happily pay extra.

A Turnkey 
Investment 
That Won’t 

Break The 
Bank!

Call Marlin: 717-437-1756 | marlin@cabinprollc.com

Increase
bookings &

nightly rates

Avoid lengthy
builds &

complications

Boost property
value instantly

PlainsCraft.net
785.748.4588

Unique. Durable.
Adventurous.

Be the One Who Dares to Offer
A Wilder Kind of Experience

Today’s travelers want more than a place to sleep—they
want a story to tell. Deliver just that—unmatched style,
comfort, and memories guests tell their friends about.

Glamping Covered WagonsGGGGllllaaaammmmppppiiiinnnngggg CCCCoooovvvveeeerrrreeeedddd WWWWaaaaggggoooonnnnssssGGGGGGGGGGGlllllllllllaaaaaaaaaaammmmmmmmmmmpppppppppppiiiiiiiiiiinnnnnnnnnnnggggggggggg CCCCCCCCCCCooooooooooovvvvvvvvvvveeeeeeeeeeerrrrrrrrrrreeeeeeeeeeeddddddddddd WWWWWWWWWWWaaaaaaaaaaagggggggggggooooooooooonnnnnnnnnnnsssssssssssGlamping Covered Wagons

STANDALONE AMENITIESSSSSTTTTAAAANNNNDDDDAAAALLLLOOOONNNNEEEE AAAAMMMMEEEENNNNIIIITTTTIIIIEEEESSSSSSSSSSSSSSSTTTTTTTTTTTAAAAAAAAAAANNNNNNNNNNNDDDDDDDDDDDAAAAAAAAAAALLLLLLLLLLLOOOOOOOOOOONNNNNNNNNNNEEEEEEEEEEE AAAAAAAAAAAMMMMMMMMMMMEEEEEEEEEEENNNNNNNNNNNIIIIIIIIIIITTTTTTTTTTTIIIIIIIIIIIEEEEEEEEEEESSSSSSSSSSSSTANDALONE AMENITIES

start your
upgrade

Be the One Who Dares to Offer
A Wilder Kind of Experience

Enjoy The Outdoors!
PARK • STREET • CAMP  SITE PRODUCTS

RJ Thomas Mfg. Co., Inc.  •  Cherokee, IA
800-762-5002  •  www.pilotrock.com

customerservice@rjthomas.com
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STATE EXECUTIVE DIRECTORS

CAMPGROUND OWNERS OF NEW YORK       CONY
Emily Simmons, President & CEO
100 Saratoga Village Boulevard
Malta, NY 12020
(800) 497-2669
info@campnewyork.com
www.campnewyork.com

CONNECTICUT CAMPGROUND OWNERS ASSOCIATION       CCOA     
Jim Whitney, President & CEO
P.O. Box 1286
Waterbury, CT 06721-1286  
(203) 525-5644               
jwhitney@campconn.com                          
www.campconn.com

MAINE CAMPGROUND OWNERS ASSOCIATION       MECOA
Kathy Dyer, Executive Director 
229 Center Street, Unit 5
Auburn, ME  04210
(207) 782-5874   Fax (207) 782-4497       
kathy@campmaine.com                         
www.campmaine.com

MARYLAND ASSOCIATION OF CAMPGROUNDS                       MAC   
Deborah Carter,  Executive Director
P.O. Box 28
Earleville, MD  21919
(410) 275-2108   Fax (410) 275-8309        
info@mdcamping.com                           
www.mdcamping.com

MASSACHUSETTS ASSOC. OF CAMPGROUND OWNERS        MACO
Cynthia Zbierski, President 
P.O. Box 308
Monson, MA  01057
(860) 684-6389               
info@campmass.com                            
www.campmass.com

NEW HAMPSHIRE CAMPGROUND OWNERS ASSOCIATION  NeHaCa
Jeremy Sprince, Executive Director                                    
1545 Dover Road
Epsom, NH  03234
(603) 736-5540   Fax (603) 736-5544         
info@ucampnh.com                              
www.NHlovescampers.com

NORTHEAST  IN-SITES
Published by the Northeast Campground Association, Inc.

NCA BOARD OF DIRECTORS

PRESIDENT Marcia Galvin
Normandy Farms Campground
72 West Street, Foxboro, MA 02035
(508) 543-7600    marcia@normandyfarms.com

VICE PRESIDENT Kitty Winship
Papoose Pond Family Campground & Cabins
700 Norway Road, Waterford, ME  04088
(207) 583-4470    kwinship@papoosepond.com

2nd V. PRESIDENT Frank DeMasi
 Calef Lake Campground

                     593 Chester Road. Auburn, NH 03032
����� ��������     FontaFt#FaleÁaNeFampground�Fom 

    
TREASURER   Ashley Cary

Hidden Acres Family Campground
47 River Road, Preston, CT 06365
(860) 887-9633    info@hiddenacrescamp.com

                       
PAST PRESIDENT    Michael Irons

Ole Mink Farm Recreation Resort
12806 Mink Farm Road, Thurmont, MD  21788
(301) 271-7012     info@oleminkfarm.com

EXECUTIVE              NORTHEAST CAMPGROUND ASSOCIATION               
DIRECTOR                Cyndy Zbierski
                                    76 Lamb Road

                           Stafford Springs, CT 06076
                                    (860) 684-6389           
                                    cyndy@campnca.com     www.campnca.org

STATE REPRESENTATIVES

CONNECTICUT Ashley Cary, See NCA Treasurer

MAINE  Kitty Winship,  See NCA 1st Vice President

MARYLAND Michael Irons, See NCA Past President

MASSACHUSETTS Marcia Galvin, See NCA President

NEW HAMPSHIRE Frank DeMasi, See NCA 2nd Vice President

NEW YORK Louise Hartshorn
 Lebanon Reservoir Campground
 6277 Reservoir Rd., Hamilton, NY 13346
 (315) 824-2278    info@lebanoncampground.com

   
AT LARGE  Edwin Risdon

 Harmony Ridge Campground
 23 Risdon Drive, Branchville, NJ 07826
 (973) 948-4941      harmonyridgecamping@gmail.com                                 
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THINGS TO KNOW

This is not covered by insurance. Participating members are wholly responsible for payment of legal fees and expenses. 
This Plan provides specified services at reduced rates to NCA members.

Reach out. We will respond to the best of our ability. We will be upfront about whether or not this is something you would 
need actual legal representation for. Email at ctaylor@goldbergsegalla.com or call at 518-935-4260.

Please Note. Attorney Advertising. Prior Results do not guarantee a similar outcome.

THE HOW: 
This Legal Services Plan 
provides a legal hotline and 
discount legal services to 
active NCA members. 

How do you get it? Stay a 
current member.

THE WHAT: 
Legal Hotline: Once 
annually you can email 
ctaylor@goldbergsegalla.com
to get a consultation about 
your legal issue – free 
of charge. 

Discount: Need more than 
that? You get a discount of 
15% off the normal rates.

THE WHO: 

Christine Taylor, Partner 

Now a member of a nationally 
regarded firm, Christine is a 
recognized leader providing 
legal services in the outdoor 
hospitality industry.

Example Services:

› Real Estate Matters – buying, selling, refinancing

› Employment Related – offer letters, employee 
handbooks, employee training 

› Paperwork – seasonal licenses, waivers and releases 

› Litigation – defense for lawsuits like slip and falls 
and former employee suits

› Liquor Licenses – applications for stores and 
restaurants 

› Consultation – audited by the DOL? Going to sign 
with a new vendor? DEC issue? 

› Workers’ Compensation – strong defense when 
you need it

LEGAL SERVICES PLAN

OUTDOOR HOSPITALITY: A Benefit for NCA Members
Goldberg Segalla can be mobilized where you need us, when you need us. With the experience to 
get you through any situation – it’s our business to know yours.
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�úĮúíŠaŰing ȖȐ ÄúaŠŧ of �ŃnnúcŰiŃn anô �ŃmmiŰmúnŰ
� nŃŰú čŠŃm ƗŃŸŠ g�� �ŠúŧiôúnŰ

Reaching 60 years is no small milestone, and the Northeast Campground Association’s 60th Conference on Camp-
ing was a meaningful reminder of the strength and dedication within our industry. I’ve had the privilege of attend-
ing about half of those conferences, and when I look back, one thing stands out—every gathering is  lled with 
people who genuinely care. People who are committed to learning, growing, and paying it forward to enhance the 
experience of our camping guests.

We are truly fortunate to be part of the Outdoor Hospitality Industry.

At this year’s conference, I was gi�ed the book Unreasonable Hospitality by Will Guidara. One idea from the book 
especially resonated: service is black and white, but hospitality is in full color.

So, what makes an experience unforgettable?

Guidara suggests that while great service is expected, it’s the thoughtful, personal touches—the moments that go 
beyond what’s required—that guests remember most. He calls this unreasonable hospitality.

At its core, it’s about doing something extra simply because it creates a meaningful connection.
It’s About People, Not Just Service
Doing the job well is important, but what truly sets us apart is how we make our guests feel. Genuine interactions 
leave lasting impressions.

Look for Opportunities to Go Above and Beyond
The best opportunities come from paying attention. Listening closely o�en reveals simple ways to surprise and de-
light our guests.

Empower Your Team
Exceptional hospitality happens when team members feel trusted to act, make decisions, and create memorable 
moments on their own.

Details Matter
Small gestures—a warm greeting, remembering a returning guest, anticipating a need—can transform an ordinary 
stay into something special.

Culture Drives the Experience
When teams feel valued and supported, that positive energy naturally extends to every guest interaction. The 
beauty of unreasonable hospitality is that it doesn’t need to be extravagant—it just needs to be intentional. Every 
team member has the ability to create meaningful moments, whether through a small act of kindness, a helpful ges-
ture, or simply taking the time to connect.

As members of NCA, we are part of a community that supports one another, shares ideas, and continually raises 
the bar for our industry. Together, we have the opportunity—and the responsibility—to go beyond expectations and 
create experiences our guests will never forget.

Have an amazing 2026 camping season and hope to see everyone in New York at the Great Escape this fall!

At Your Service,  Marcia Galvin
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Let’s begin with a big Thank You to everyone that attended the Annual Northeast Conference on Camping & Trade Show in 
March. Exhibitors and Attendees came to Southbridge to learn and explore. Together, for the 60th time, all present proved that 
taking the time to share ideas and discuss the issues that e�ect all campgrounds and RV Parks is extremely valuable and 
‘well-worth the price of admission’. 

In this issue of Northeast In-Sites you will find informational updates from each state association o�ce within 
NCA, several timely articles on guest service and insurance needs, updates to benefits with Hospitality Connections, 
details on the next NCA Cruise and more. It is a pleasure putting together each quarterly newsletter for our strong 
2026 membership of 574 campgrounds!

NCA’s current ‘friends’ campaign: Network, Contribute, Advance to 2030 is in full swing (find that note on page 9). 
As of 4/29 our Thank you is extended to: Little Oaks, Pine Acres, Lake George RV Resort, Ole Mink, Buttonwood 
Beach RV, Sandra & Peter Brown, Cold Springs Camp Resort, Normandy Farms, Countryside, Good Sam, Chocorua 
KOA, Northeast Campground Brokers, Shir-Roy, The Great Divide, Long Island Bridge, Merry Meadows and Papoose 
Pond!!

Have you thought about a banner ad on CampNCA.com to help bring your campground to the forefront of the camping 
public? A banner, including production by Pelland Advertising, is only $225 and will be present through April 2027.
Call or email me when you have a moment and we will begin the simple process to placement.

Happy Reading!

Cyndy Zbierski, NCA Executive Director ~ (860) 684-6389 ~ cyndy@campnca.com

Hello from Cyndy

Proud NCA Business Member Since 2011

Mia Caetano Johnson
(401) 499-8360
mcaetanojohnson@verizon.net
www.necampgroundbrokers.com

91 Parks SOLD...and Counting!

We Co-Broke  ~ Free Valuations

Mia Caetano Johnson

91 Parks SOLD...and Counting!

We ONLY represent 
sellers to get you 
the highest price 

possible!

Ready to Sell Your 
Park?
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www.sfceng.com ~ 603-647-8700 ~ dflores@sfceng.com

CAMPGROUNDS

CIVIL

CODE REVIEW / ACCESSIBILITY

RETAINING WALLS

FIRE PROTECTION

Windham NH ~ Portland ME
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Announcing 

2026 - 2030
campaign of 

support
�is �ve year endeavor will support the day-to-day business of NCA, continue to make �e Northeast 
Conference on Camping & Trade Show the best resource for educational opportunities and buying pow-
er in the Northeast, and bring NCA campgrounds important added exposure to the camping public. 

How can your business participate? Participation is seamless with a simple pledge. What added bonus 
will your campground have on CampNCA.com in appreciation of the support?  And for interested NCA 
Business Members, what marketing boost will there be on CampNCA.org? Every supporting business 
will have a special icon showing its participation in NCA to 2030.  And of course, on the home page of 
each NCA website all visitors will be alerted to the importance of the added �ank You icon. �is show 
of appreciation will continue with each year’s pledge payment.

It would be a pleasure to speak with you on NCA to 2030 or any other NCA question you may have by 
emailing cyndy@campnca.com or calling (860) 684-6389 at your convenience.

Our business, ______________________________________, pledges to support Network, Contribute, Advance to 
2030.   �e �rst contribution of $126.00 for 2026 is enclosed.          (Option: *Pay your entire pledge of support of $630.00 
today and ensure your �ank you icon through 2030.) We understand that the Northeast Campground Association will 
invoice us for $126.00 on 11/1/27 11/1/28, 11/1/29, and 11/1/30 making our total commitment of support $630. Checks 
may be made payable to NCA and mailed to: NCA, 76 Lamb Road, Sta�ord Springs, CT 06076. Paying by credit card? 
Request a payment link or scan this form to cyndy@campnca.com.  Your support is appreciated!

     ___Check payable to NCA enclosed.             Charge to:  __MasterCard    __Visa     __AmEx     __Discover   
          
Card # _____________________________________            Name on Card: ________________________________
Expiration: __________ Security Code: ______             
                     Signature: ____________________________________
Billing Address if di�erent from business address on �le:    Total $ _________________
____________________________________________________
____________________________________________________
    Email for credit card receipt: ________________________________________________

__

As of April 29, 2026 over $11K has been pledged to NCA to 2030! And for those keeping score... Maryland & 
New Hampshire are tied for #1 supporter ranking!! Thank you! We now watch with excitement as this grows.



10   Northeast In-Sites  ~  May 2026  ~ CampNCA.org

Get Started

MAKE REVENUE 
GROWTH SMARTER.
Predict demand, optimize pricing, and 
save time with campground management 
software that works for you.

www.campgroundbrokersofamerica.com

Ahmad
Alassadi

Senior Investment
Advisor

Tim
Dougan

Cathy
Reinard

President of RV & 
Campground Brokerage

National Director of RV 
Park Resale & 
Franchise Specialist

• More campground sales than any other 
Brokerage nationally in 2025

• National Inventory

• Discrete and confidential process

• National team of 8 brokers to help you 
sell, or buy your next park

• Cathy Reinard is the exclusive listing 
agent for KOA’s Own a KOA Program 

PRESENTED BYPRESENTED BY

CAMGROUNDS SOLD IN2025

Contact Skyware Hospitality Solutions to learn more.

ALL-IN-ONE PMS

PAYMENT 
PLATFORM

POINT 
OF 
SALE

BOOKING 
ENGINE

INTERACTIVE 
MAP

ACTIVITY 
MANAGER

Does Your Reservation
System Return
Your Calls? We Do.

Upgrade to a simply better all-in-one campground 
management software for your RV Resort. Training, 24/7 
support, and did we mention training is included.

877-759-9329

Sales@SkywareSystems.com

SkywareRVSoftware.com

Attention

NCA
Members

Unplug • Connect • Outdoors

Contact: 
Chuck Joy
(603) 491-3324
cj@cjrep.com
Joe Scavo
(781) 901-0965
scavdog@gmail.com

LI
G

H
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N
G
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Push Notifications Staff Tasks

CCustomm Mobile AppsCustom Mobile Apps

ʺ˔˧e ʶo˗e

Activities

FEATURES:
PUSH NOTIFICATIONS
EVENT CALENDARS
IN-APP FORMS
CUSTOM BRANDING
WEB-APP VERSION

GPS Map Directions

Web Version

INTEGRATIONS:
BILL TO SITE
GATE CODE ACCESS
GPS MAP DIRECTIONS
STAFF TASKS

AppMyCommunity.com

RRV PPaarks & CampgroundsRV Parks & Campgrounds

ations Staff Tasks

FFFEEEAAATTTUUURRREEESSS:::
PPPUUUSSSHHH NNNOOOTTTIIIFFFIIICCCAAATTTIIIOOONNNSSS
EEEVVVEEENNNTTT CCCAAALLLEEENNNDDDAAARRRSSS
IIINNN---AAAPPPPPP FFFOOORRRMMMSSS
CCCUUUSSSTTTOOOMMM BBBRRRAAANNNDDDIIINNNGGG
WWWEEEBBB---AAAPPPPPP VVVEEERRRSSSIIIOOONNN

IIINNNTTTEEEGGGRRRAAATTTIIIOOONNNSSS:::
BBBIIILLLLLL TTTOOO SSSIIITTTEEE
GGGAAATTTEEE CCCOOODDDEEE AAACCCCCCEEESSSSSS
GGGPPPSSS MMMAAAPPP DDDIIIRRREEECCCTTTIIIOOONNNSSS
SSSTTTAAAFFFFFF TTTAAASSSKKKSSS

AppMyCommunity.com

Campgrounds and RV parks face 
unique risks — from guest injuries 
and property damage to cyber 
threats, equipment loss and more.

Discover six essential insurance 
coverages built to address the 
realities of your operation at 
churchmutual.com/nca.

Follow us

UNDERSTANDING 
CAMPGROUND 
COVERAGE

© 2026 Church Mutual Insurance Company, S.I. (a stock insurer)1

1Church Mutual® is a stock insurer whose policyholders are members of the parent mutual holding
company formed on 1/1/20. S.I.= a stock insurer. NAIC # 18767; CA Company ID # 2867-0

CM0952 (04-2026)
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service . sales . parts

call lisa today!
603-518-2814

mahanl@decequip.com

Only a handful of suppliers who served the campground industry during its infancy in the 
early 1980s are still around today, supporting the Northeast Campground Association and 
parks like yours under uninterrupted ownership and management. The industry has 
changed, and most parks have changed hands over the years, but Pelland Advertising has 
evolved with the times to meet your needs. We introduced the four-color brochure and rack 
card to the industry, we were the first company to show campgrounds the way to promote 
their businesses online, and we were the first to exclusively build websites using the mobile 
responsive framework. We have consistently guided our clients toward the marketing tech-
niques that have stood the test of time, while helping them to avoid the distractions of 
gimmicks and shiny objects that have come and gone. We have strived to be the best at 
what we do and to continue to earn your trust. 

Professionalism, imagination and reliability still count.

Good Sam connects 
you to the customers 
you want! 

Web

Retail

Mobile

Dealership

Social Media

Reservations

Blog

Rentals

Print

And More

Our marketing platforms are essential to keep you front and center of millions of highly 
targeted travelers.

We want you to be a part of this journey with us. 
Scan the QR code to learn more!

CampgroundSolutions.GoodSam.com    |    Campgrounds@GoodSam.com
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The Next NCA
Cruise

Nov. 2026!

SAIL AWAY ON ONE OF ROYAL CARIBBEAN'S NEWEST SHIPS 
UTOPIA OF THE SEAS

NO MEETINGS ~ JUST FUN & RELAXATION! 
AS A GROUP WE WILL MEET ONE EVENING FOR A GROUP PHOTO & A SURPRISE

November 
16 - 20,

2026
PORT CANAVERAL

FLORIDA

DEPARTING AT 4 PM

DOCKED FROM 9 AM - 5 PM DAY 5 - PORT CANAVERAL 
@ 6 AM

DAY 2:
NASSAU 

BAHAMAS

DAY 3:
PERFECT DAY
AT COCO CAY

 (860) 684-6389

Ready to plan for a fun get-a-way in 2026?

DOCKED FROM 7 AM - 5 PM

DAY 4:
DAY AT SEA

AIRPORTS:
MELBOURNE 27.5 MI

ORLANDO 45 MI

CYNDY@CAMPNCA.COM
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Sale Extended!!

 6/15/26.
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STAG HOLLOW
MINING

Stag Hollow Mining is the premier provider
of gem mining sluices - which are designed & built

to your venue's custom specifications.

Stag Hollow Mining provides high quality gem mining
bags, customized with your venue's logo on the label,

and has a host of other gem products to enhance sales
in your store or souvenir shop.

www.staghollowmining.com
Call Tom Brady for a quote: 603-991-7036Learn More!

Meet Jack Day, our campground specialist.
Aside from being an avid camper, Jack is a banker who gets 

what it takes to keep a campground full and operational, 

having worked with over 70 across New England. Because in 

this business, there’s nothing better than happy campers.

Give Jack a call.  207.393.3615
jday@norwaysavingsbank.com

youryour

is hallowed GROUND

1.888.725.2207    norwaysavings.bank MEMBER FDIC

And the Commercial Banking team from Norway Savings Bank wants to help you make 

every site a perfect little place for your guests. We understand your campground is 

your passion. We’re here to o�er support. 

Maine Campground Owner’s Association (MECOA)

New Hampshire Campground Owner’s Association (NHCOA)

Vermont Campground Association (VCA)

Northeast Campground Association (NCA)
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RESERVATION SOFTWARE
FOR RESORTS
AND CAMPGROUNDS

(952) 393-9288 or
(952) 905-9024
Email: info@resortforward.com
Website: www.resortforward.com

Let’s Get
Started

Request A
Free Demo

Phelps Honey Wagon, Inc

800-463-3707

*Commercial Equipment * 3” Diaphragm Pump * Compact Design *
*Industry-Proven*

www.phelpshoneywagon.com
info@phelpshoneywagon.com

VANCE WILLIAMS
800-525-2060 ext. 2143
vance-williams@leavitt.com

JAYME HIPPLE
800-525-2060 ext. 2145
jayme-hipple@leavitt.com

GUY GAG NON
800-525-2060 ext. 4349
guy-gagnon@leavitt.com

BRYAN TOLLI
800-525-2060 ext. 4348
bryan-tolli@leavitt.com LRHI .NET

Leavitt Recreation & Hospitality Insurance gives 
you peace of mind and helps you focus on 

what you do best, running your campground. 

Insurance 
for Your 

Campground.

Ÿro΄ʇder oɥ Ƞe̓tԫʇnԫcla̓̓
ɥood̓er΄ʇce e̡ͣʇ̛mentՏ ̛art̓ and

̓er΄ʇce acro̓̓ tɴe regʇon.

ӲӨӨԫӪӭӮԫӭӨӨӪ www.taylornewengland.com

łɥɥer̓ ̛̓ͣerʇor ̡ͣalʇty
commercʇal ʇce
macɴʇne̓Տ ̓lͣ̓ɴ

macɴʇne̓Տ and ̓oɥt
̓er΄e macɴʇne̓.

Ěeader ʇn ̛ro΄ʇdʇng
ɴʇgɴԫ̡ͣalʇty

̛re̓̓ͣre ɥryer̓ and
Ƞranded ɥood̓er΄ʇce

̛rogram̓.

We̓ʇgn̓Տ manͣɥactͣre̓
and ̓er΄ʇce̓ commercʇal
ɥood̓er΄ʇce e̡ͣʇ̛ment
to ̓er΄e ɥroΩen de̓̓ert̓Տ
ɥroΩen Ƞe΄erage̓Տ and

grʇlled ̛̓ecʇaltʇe̓.

OUR BRANDS
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Connecticut Campground Owners Association
(CCOA)  www.campconn.com
 Jim Whitney, President/CEO

It has been a busy time in Connecticut with some meaning-
ful successes and ongoing significant changes and challeng-
es to our industry. On a positive note, several of our mem-
bers have added sites to their campgrounds for the upcoming 
2026 season. In addition, several more of our campground 
have gone to year round open….some with a limited number 
of sites and some with all sites.  As the 2025 season came to 
a close, we continued to have a number of goals and objec-
tives as well as some interesting developments.

Membership - Our 2026 membership remains stable at 47 
members.  Currently, 94% of Connecticut campgrounds are 
members.  We continue to see a significant number of our 
campgrounds being sold and changing from family owned 
to corporate owned.  At this point, we are aware of three 
campgrounds for sale with two campgrounds having been 
sold in 2025.  If all of these sales take place, nearly 35% 
of our campgrounds will be corporation owned vs. family 
owned.  We expect that this trend will continue for the fore-
seeable future. The challenge for us will be to engage the 
new owners and corporations to show them the value and 
importance of their continued involvement and support of 
CCOA, as well as providing continued support to our camp-
grounds that remain family owned and operated. 

Marketing – Our 2026 campground guide was available for 
the first time at the Northeast Camping & RV show in Hart-
ford in January 2026.  Over 3,700 guides were distributed in 
Hartford.   Additionally, we created a special membership 
flyer (4,000 pieces) for use at the Tampa show. In addition to 
distributing material in Tampa and Hartford, we participat-
ed in the Springfield RV show in February (just over 2,600 
guides distributed) and Mohegan Sun RV show (just over 
1,550 guides distributed) in March.  We continue to distrib-
ute to the Connecticut Welcome Centers, Eastern Canada, 
the BIG E, several Triple A offices, multiple RV Dealers & 
Service Centers and direct mail response.  We are always re-
viewing and considering different marketing options as they 
present themselves.

Legislative - After last year’s success of our inherent risk 
legislation, we are now in process of informing and educat-
ing our members on how to make good use of this landmark 
bill as well as their responsibilities.  We are proud to say 
that at  this point and to the best of our knowledge, we are 
one of only six states that have successfully put this type of 
legislation in place. We have no specific legislative propos-
als for this year’s short legislative session. However, we are 
constantly monitoring various bills as they go through the 
committee process to ensure there is no content in them that 
would be detrimental to our campgrounds and our industry.

Research - We continue to conduct an ongoing research pro-
gram. Our most active and ongoing survey is the Economic 
Impact of Connecticut Campgrounds.  This survey reflects 
the overall impact of our industry at any given point and 
is integrated with other industry studies as well as research 
done by various Connecticut agencies to help give an accu-
rate picture of our industry. This year we will be updating 
this survey to more accurately represent the changes we’ve 
seen in the industry in the last few years. These research 
projects are particularly critical for our legislative efforts 
and to show how significant our industry is to the state of 
Connecticut.  
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The membership voted on the 2026-2027 dues for 
which a 5% increase was recommended by the ME-
COA board of directors and approved by the mem-
bers in attendance. The members then voted on the 
new board of directors, electing 5 board of directors 
for three year terms. Congratulations to Andrew Allen 
of Wild Acadia Camping Resort, Chastity Raymond 
of Powder Horn Family Camping Resort, Philip Roy 
of Birches Lakeside Campground, Rain Holbrook of 
Smugglers Den Campground, and Riley Mitchell of 
Boothbay Craft Brewery & RV Resort.

A note from MECOA President, Mandi Cote...

I am pleased to share that Kathy Dyer, our Exec-
utive Director, is beginning her 25th year with ME-
COA and Laura Joslyn, our Administrative Manag-
er is beginning her 10th year with MECOA. 
   Thank you to both for their service to MECOA!

Our 2025 Maine Camping Guide was awarded the 
first ever Andies Award “Excellence in Print Mar-
keting” at the Campground Owners Expo (COE) 
in Branson MO.

Kathy Dyer recently received the Curtis Fuller Ser-
vice Award at the NCA conference in March – This 
award honors individuals who demonstrate ex-
traordinary commitment to the campground com-
munity. Congratulations & well deserved to Kathy!

Maine Campground Owners Association 
(MECOA)  www.campmaine.com
Kathy Dyer, Executive Director

MECOA EVENTS WRAP UP

MECOA has just completed the 2026 Trade Show, An-
nual Meeting of the Association, and the 22nd Annual 
Vacationland RV & Camping Show. We are thrilled to 
let you know that ALL events were a success. If you 
were there for any of these events, you saw first hand 
how well attended they each were! If you were not able 
to attend we will fill you in on all of the weekends ac-
tivities...

CAMPGROUND OWNERS SHARING IDEAS AND 
KNOWLEDGE - PRICELESS OPPORTUNITIES!

We began the weekend with the MECOA Annual 
Trade Show. A one-day event that hosted 30 vendors 
who offered a service, product, or education for camp-
ground owners & operators to consider using or selling 
at their parks this season. The day also included an 
educational seminar on AI and a Campground Owner/
Operator Cracker Barrel discussion, a silent auction; 
for which the proceeds, $2,936.00, will be donated to 
the MECOA scholarship fund housed by NCA- and 
a membership luncheon. This event saw almost 40 
campgrounds throughout the day and was sponsored 
by the following fifteen businesses: Firefly Reserva-
tions, Allen Insurance & Financial, Norway Savings 
Bank, Wilcor International, OHI, O’Brien & Sons, El-
jen Corporation, Northeast Campground Brokers, Col-
liers, SkyWeb Networks Inc, C2 Vehicles, SFC Engi-
neering, Martrek Digital, Acrisure, and Perfect Stitch 
Embroidery.

Following the Trade Show, MECOA held the Annual 
Meeting of the Association. There were close to 50 
campground owners/managers in attendance - a great 
turnout! Members heard from Carolann Ouellette: Di-
rector of The Maine Office of Tourism, Jane Anderson: 
Director of Visitor Services of the Maine Tourism Asso-
ciation, Cyndy Zbierski: NCA Executive Director, Jack-
ie Comandini: Manager of Member Experience for 
OHI, Robby Gross: Chief Forest Ranger for the Maine 
Forest Service, and MECOA lobbyist Deb Hart.

Congratulations
Kathy!
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Maryland Association of Campgrounds
 (MAC)  www.mdcamping.com
Deb Carter, Executive Director

Hello from Maryland!  As campground owners in the North 
East, many of us prioritize our high-demand summer sea-
son.  Each year we must address aging infrastructure, while 
trying to navigate specific regulations on the local, state, and 
national levels.  Top concerns include rising operating costs, 
ever increasing guest expectations for premium services and 
activities, and of course staffing.

When searching for new staff, crafting an ad that is concise, 
clear, and focused on the candidate, explaining what the em-
ployer offers and our company culture is suggested.  A key 
feature for hiring for us is that tourism is one of the largest 
employment engines in MD.  One in every 21 jobs statewide 
is tourism related, with $10.5 billion in wages paid to MD 
workers.  Without tourism, Marylander’s would have to pay 
an addition $1,051 per household just in increased taxes.  So, 
once you’ve made the new hire, how do you keep them?  

Take full advantage of professional development training 
not just for yourself, but for your staff too.  Even our outdoor 
crew enjoys a few hours of hands-on propane safety updates. 
This past fall, I asked two of my staff to attend our fall MAC 
meeting and the Great Escape.  They still talk about who 
they met, what they learned, how awesome the bus tour to 
DC after dark was and so much more.  Important to note – 
they are both still with us, more engaged and valuable than 
ever.  Take advantage of planned industry meetings, confer-
ences, and even local on-site training that’s available.  

Our Spring MAC meeting held in March at Cherry Hill 
Park included presentations from several state organizations 
– Maryland State Park Service, Maryland Outdoor Recre-
ation Summit, Dark Sky Maryland, and the folks that put 
on the RV & Van Lifestyle Show in Ocean City MD.  Our 
work with the Maryland Office of Tourism and the Mary-
land Tourism Coalition are ongoing commitments as well. 
Learning from our peers and creating these partnerships are 
invaluable assets.

One more thought - remember to have fun in what you do.  
Sometimes we are so centered on making sure everyone else 
is enjoying our campground, we forget to enjoy it ourselves.  
Happy Camping Friends!   

Park Model Cabins 
That Keep Guests
Coming Back.

Real Log Construction
All our cabins are made from real 
log timbers and quality materials.

True Rustic Appeal
Enhance the look and feel of 
your campground.

Durability
Lasts 50+ years with little maintenance 
and retains high resale value.

1 0 0 %  R E A L  LO G  C A B I N S . 

P E R F E C T  FO R  C A M PGR O U N DS  A N D  RV  PA R KS .

C A L L  F O R  A  Q U O T E :

717-445-5522
LancasterLogCabins.com
Sales@LancasterLogCabins.com

Stand out from the rest with solid log cabins that offer apremium guest experience.

Let our 2 Million+ 
RV LIFE Members 
Find You on: 

Your success is our goal! We can help you turn 
RV LIFE Members into your guests. Here’s how:

Have Questions or Need Help? Contact: Dawn@RVLIFE.com

Register for Free on RV LIFE.com
You’ll get access to claim your park and receive important 
alerts & notifications from RV LIFE RVers.

Manage your Park Page for Free on RVLIFE.com
After claiming your park, you’ll have access to upload photos, 
read & respond to reviews, keep your facilities & amenities up 
to date, and more.

Download the RV LIFE Mobile App for Free.
Get alerts when an RV LIFE Member is on the way to your park!

Upgrade to a Featured Park Package. 
For an annual fee of $3,495 or a monthly rate of $299, you can 
increase your park’s visibility. The package includes sort priority, 
featured ads, and prominent placement across RV LIFE platforms, 
backed by fully transparent marketing efforts.
NCA Members SAVE 25% with code NCA-SAVE25.

      RVLIFE.com
      RV LIFE Trip Wizard
      RV LIFE GPS App
      RV LIFE Community Forums, 

Enewsletters & Social Platforms

1

3

2

4
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Massachusetts Association of Campground Owners
 (MACO)  www.campmass.com
Cynthia Zbierski, President/CEO

Congratulations to the newly elected MACO Board of 
Directors for 2026 - 2027.

Chairman: Roger Gingras, Sutton Falls Camping Area
1st Vice Chair: Barry Johnson, Bourne Scenic Park
Secretary: Anna Guess-Kuzia, Coastal Acres Campground
Treasurer: Jaclyn Packard DeAcetis, Pine Acres RV Resort
Past Chair: Brian Saunders, Pinewood Lodge Campground
Directors:
Denise Dias, Sun Outdoors Cape Cod RV Resort
Cody Fall, Circle CG of Camp Happy Grounds
Michael Gingras, Sutton Falls Camping Area
Pat Hubbard, Mt Greylock Campsite Park                                  
Michael O’Rourke, Martha’s Vineyard Family Campground

Here is a peek at the top take-a-ways shared with the MACO 
membership in April’s Update from the Massachusetts Gov-
ernor’s Conference on Travel & Tourism held March 22 - 24, 
2026.

From US Travel By the Numbers in 2025
☐ Economy Lodging down 1.5% with High End Lodging 
up 2%.
☐ Canada tourism down 21% - full recovery by 2030
☐ Spanish market up 18%
☐ Opportunities in 2026 - Consumers continue to prioritize 
travel, Largest March travel ever, Middle Income tax ben-
efits show 3.1B spend on travel with even more spend by 
higher income group.
☐ Increase bookings with local collaboration and setting the 
foundation for expectations when travelers are ready to stay 
with you.

Brand USA messaging
☐ Canada - 16M did come “quiet tourism” $3600 family 
spend/trip
☐ Americathebeautiful.com inspiring road trips, noted: 
campfires, family, sleep under the starts clips targeting ac-
tive leisure travelers.
☐ Share your outdoor adventure options with press@the-
brandusa.com their partner success portal.

AREA REPRESENTATIVE 17 Trotter Drive
PO Box 718
Medway, MA 02053-0718

OFFICE 508.359.4200
TOLL-FREE 800.835.0056
FAX 508.533.6342

mail@obrienandsons.com
obrienandsons.com

Play shapes us. That’s why we want to help you create 

the playground of your dreams. Wherever your ideas 

come from, whatever your vision, we can bring it to life 

with our unparalleled design capabilities. Learn more 
by contacting your local playground consultant, 
O’Brien & Sons, Inc. at 508.359.4200.

Your inspiration.
Your playground.

©2023 Landscape Structures Inc.

www.obrienandsons.com

MA Economic Development Secretary
☐ Trifecta in 2026 - MA250, FIFA & SailBoston, execution 
challenges.
☐ Remember out-of-state visitors will be searching “Boston 
Stadium” for World Cup, not Gillette.
☐ Procession thru Canal on July 10th to the North Shore 
with 60 ships. Parade of Sail on July 11th.

TripAdvisor Trendcast 2026
#1 Sweat Jetting - a trip around race or event combined with 
recovery & relaxing.
#2 Kid’s World - Led by child’s interests up 19% year over 
year
#3 VIP Tourism - P for Pet - 260% surge in bookings / other 
animal experience
#4 Future Foodists - Regional tours/sampling
#5 Flex Lux - Mid-range lodging and add luxury Ala-carte 
experiences
#6 Soft Clubbing - Music/Mocktails
#7 Humanized Hospitality - 1 on 1 experiences/ above & 
beyond
#8 Extreme & On the Edge - Off the grid thrills, under-
ground hideouts
#9 Investigative Drinking - Regional spirits, coffee tours, 
NA, Self-labeled
#10 Thrill of the Find - Vintage, local artisans; hands on 
workshops; one of a kind experiences/connections.
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Campground Owners of New York
 (CONY)  www.campnewyork.com
 Emily Simmons, President & CEO

CONY is excited to partner with the Northeast Camp-
ground Association to host this year’s NCA Great Es-
cape! Join us in beautiful Lake George, NY on Sep-
tember 29–30 for two days of connection, learning, and 
industry insights. The CONY Annual Meeting will take 
place just prior, on Monday, September 28.

We’re pleased to have Lake George Escape Camp-
ground as our host property, offering special discount-
ed rates for attendees. Event block rates include WES 
30/50 sites at $40, Premium Cabins at $95 plus tax (lin-
en included), and Lofted Premium Cabins at $105 plus 
tax (linen included). To reserve your accommodations, 
please call the resort directly at 518-623-3207 ext. 4 
and mention the CONY/NCA group to receive the dis-
counted rate. (Be sure to dial extension 4 to reach the 
campground team directly as the main call center may 
not be able to accommodate the preferred rates).

Additional area hotel information will be available 
soon for those seeking alternative lodging options.

We look forward to seeing you this fall for a fantastic 
Great Escape in Lake George!

3/$1�
:$17�72

%8,/'�
0$1$*(�0$5.(7�
*52: "

$GYLVLQJ�\RX�IURP�SODQQLQJ
WR�GHYHORSPHQW�WR

RV PARK AND CAMPGROUND SPECIALISTS

an
d

75867('
$'9,&(

9$/8('
6(59,&(6

3529(1
5(68/76

<285
3$5.

www.CampgroundConsultingGroup.com

%227+

#6

WR�GHYHORSPHQW�WR
RSHUDWLRQV�WR�PDUNHWLQJ�



New Hampshire Campground Owners’ Association
 (NeHaCa)  www.nhloverscampers.com

Jeremy Sprince, Executive Director

Association Membership
Membership with the association remained healthy with 118 
members. There is a healthy mixture of corporate, invest-
ment and individual owners with a few more campgrounds 
changing hands this past year.

Seasonal openings are currently higher in abundance then 
I have seen in years. Tenting seems to be on a downward 
trend however we did experience a long stretch of question-
able weekends early last season which could have been a 
contributing factor. 

New Hampshire Camping Guide
The association has printed 150,000 copies once again this 
year and is continuing to utilize 6 companies for distribution 
throughout much of the New England states and some of the 
bordering areas of Canada. The New Hampshire Welcome 
Centers continue to be a wonderful outlet for us. 

Association Webinars
We have held 2 zoom webinars over the winter months with 
the goal of informing the membership about benefits and 
services available to them. We communicate all of the infor-
mation throughout the year but felt this was a good opportu-
nity to help educate during a slower time of the year for our 
members. Topics covered included worker’s compensation, 
music licensing, ServeSafe, legal topics and other options 
available through the partnerships with NHLRA, NCA and 
Hospitality Connections.

Association Attended Shows
The association attended 5 shows, 6 including our own. The 
North Carolina show that I had planned to attend was can-
celled due to the winter storms they encountered. 
  • NYS RV Show, NY
  • Northeast RV & Camping Show, CT
  • Springfield RV & Camping Show, MA
  • New Hampshire Camping & Recreational Vehicle Show, NH
  • Vacationland RV & Camping Show, ME

New Hampshire Camping & Recreational Vehicle Show
The 51st New Hampshire Camping & Recreational Vehicle 
Show was March 13-15 at the Hampshire Dome in Milford, 
NH. The show was sold out with 88 (10x10 booths) and 29 
bulk spaces (15x83 ft each). The attendance was slightly 
up from the previous year. The dates for the 2027 show are 
tentatively scheduled for March 12-14, 2027.
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EASY ONLINE RESERVATIONS

E-SIGNATURE & DOC STORAGE

STREAMLINED COMMUNICATION

CREDIT CARD PROCESSING

DATA AT YOUR FINGERTIPS

AND MORE!

SCHEDULE A DEMO | Software.CampLife.com | 877.783.2367

YOUR PARK 
CANTHRIVE

CAll us today to keep your staff connected!



Northeast In-Sites  ~  May 2026  ~ CampNCA.org   25

Understanding Your Worker's 
Compensation Policy

                  Published April 16, 2026
Wri�en by Warren Oliver, 

Senior Marketing Executive at Acrisure

Now is a great time to better understand how your 
workers’ compensation policy works, who it covers, 

and where you may be able to save money.

How Is Your Workers’ Comp Premium Calculated?
Your workers’ compensation premium is based on a few key 
factors:
1. Payroll by Job Class

*Each employee is assigned a class code based on      
what they do.

*Class codes are mandated by the state, and each 
class has a specific rate.

*Jobs with higher injury risk carry higher rates.
2. Experience Modifier (MOD)

*This is a percentage multiplied by your premium.
*Fewer or no claims over time = lower MOD and 

lower premium.
*More claims or severe claims = higher MOD and 

higher costs.
3. State Policy Constant

*A flat cost set by the state to issue and maintain 
the policy. Unfortunately, this is not negotiable.

* Important: During an audit, you’ll be asked what each em‑
ployee actually does. If an employee is listed as “office staff” 
but also works around the campground, the auditor can—and 
likely will—move them into a higher‑rated class.

Who Is Covered Under Workers’ Compensation?
1. All employees on payroll are automatically covered.
2. Coverage starts on day one, even if someone is injured 
their first day on the job.
3. Workers’ comp pays for:

*Medical expenses related to the injury
*Lost wages (indemnity) while the employee is out 

of work.
*Disability or settlement payments if the injury limits 

future earning ability.

Where Owners Can Save Money:
Sole proprietors and LLC owners can exclude themselves.

*This can be done when applying for coverage or 
anytime during the policy year

*It requires a signed, formal exclusion
Employees cannot be excluded

*Unless they carry their own workers’ comp policy

Very Important: Who Is Not Covered?

  Volunteers are NOT covered by workers’ compensation
*Seasonal campers or volunteers helping around 

the campground are not insured.
*Workers’ comp is based on payroll—if they aren’t 

paid, no premium is collected for them.

For example, after a storm, volunteers helped clean up de‑
bris. One volunteer was injured, and the claim had to be han‑
dled under general liability, not workers’ comp. That claim 
went on the campground’s loss history and increased the 
liability premium.

“If Any” Policies Explained
*In many states, workers’ comp is required—even if 

you don’t think you have employees.
*These policies are written on an “if any” basis.
*You’re audited at year‑end, and if you had any 

payroll at all, you’re charged accordingly.

Independent Contractors: Protect Yourself
If someone is doing work for your campground and they get 
hurt and they don’t have their own workers’ comp policy they 
can file a claim against your policy.

- Always request a Certificate of Insurance (COI).
 ‑ Make sure workers’ comp is listed on the COI.

- Keep it on file. If you don’t have workers’ comp     
and a claim occurs, you could be paying out of pocket.

Workers’ Comp Has Unlimited Benefits—But Read the 
Fine Print
Workers’ compensation pays unlimited amounts for employ‑
ee medical and wage benefits.

The limits listed on the policy apply if:
  *An employee is injured due to negligence   
       or faulty equipment.
  *They sue the campground.

Contrary to common belief, employees can sue their em‑
ployer in certain situations.
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Solving for Yes
by Larry Brownfield

Assistant Vice President Franchise Development
Kampgrounds of America

How campground operators create win-win 
experiences for guests, sta
, and their bottom line.

My mentor former KOA CEO Jim Rogers said that 
a “Campground is the last small town in America”. 
That makes you the owner/operator the: Mayor, 
Sheri , Water Department, Electric Company, San-
itation Department, Garbage Collection & Animal 
Control and much more!  Running a campground 
isn’t for the faint of heart. You’re part host, part 
problem-solver, part peacekeeper, and part vision-
ary. Every day brings a new challenge. But for the 
most successful campground owners, these mo-
ments aren’t headaches. They’re opportunities to 
build relationships. They’ve learned to approach 
these situations with a powerful mindset: “Solve 
for yes.”

What “Solving for Yes” Really Means
“Solving for yes” doesn’t mean saying yes to every 
request, discount, or demand. It’s not about bend-
ing rules or giving things away for free. Instead, it’s 
about finding a positive path forward—a solution 
that works for both the guest and the business.

It’s a mindset of: “How can we make this work?”. 
It’s a shift from “No, we can’t do that” to “Let’s see 
what we can do.”  When your team approaches 
challenges this way, you transform your camp-
ground’s culture. Suddenly, every guest interac-
tion becomes an opportunity to strengthen loyal-
ty, build trust, and deliver memorable experiences 
that drive repeat business — a way to make things 
work without compromising your standards, your 
time, or your bottom line. When you lead your busi-
ness with that mindset, you build a reputation for 

helpfulness and hospitality that no marketing cam-
paign can buy. In the world of Outdoor Hospitali-
ty, where word-of-mouth (social media & reviews) 
drives bookings, that reputation is gold.

The “NO” Trap
Every campground has rules and limits, and they 
exist for good reasons. But if “no” becomes your 
default answer, it can chip away at the personal 
charm that makes your campground. It’s easy to 
fall into the “no” trap.
• “No, check-in is at 3:00.”
• “No, we don’t allow late checkouts.”
• “No, we can’t do that.”
Sometimes, those answers are technically cor-
rect—but they can feel cold or rigid to a guest 
who’s just looking for a little flexibility. Over time, 
too many “no” answers create an environment 
where guests stop asking and stop coming back.

When you “solve for yes,” the conversation chang-
es. Instead of: “No, we don’t have any (fill in the 
blank with a item you rent) left.”  You might say: 
“We’re out of ________ right now, but we expect 
a few back shortly. Can I put your name on the list 
and text you as soon as one’s ready?”  It’s the same 
information—but a completely di erent feeling. 
The guest hears: We care. We’re trying. We want to 
make this work

The Power of Positive Solutions
Guests remember how you make them feel more 
than what you say. “Solving for yes” ensures they 
feel heard, respected, and appreciated—even 
when you can’t give them exactly what they want.

Here’s how that mindset looks in action:
The Early Check-In Request: A guest arrives be-
fore noon. Instead of “No, check-in isn’t until 3,” try: 

Continued on Page 28
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info@go-usg.com 800-800-2811go-usg.com
T214768    01/25

Your Industry Experts for Electrical Supplies

· Pedestals

· Metering Solutions

· Cable & Wire

· Distribution Panels

· EV Charging Options

· Replacement Parts

Scan the QR Code 
to visit our Website!

· Custom Electrical Layout Service

BUT THIS!

Actual West End Firewood pieces from the package above.

Visit
WestEndFirewood.com
for other comparisons.

CLICK ME TO 
LEARN MORE!

Since 1988, West End 
Firewood has offered 

premium, hand-selected 
�rewood that is 

competitively priced.
YOUR CAMPERS WILL 
NOTICE THE QUALITY!

CALL or TXT: 774-813-7378 
bruce@westend�rewood.com

Not this...

Offer Your Campers Better 
Firewood at Competitive Prices.

Offer Your Campers Better 
Firewood at Competitive Prices.

Christine Taylor is a partner at Goldberg Segalla, 
a national civil litigation law firm with extensive 
experience representing owners, operators, franchisors 
and franchisees of outdoor hospitality operations, 
hotels and resorts of all sizes, as well as indoor and 
outdoor sports and entertainment facilities.

Christine E. Taylor
PARTNER
ctaylor@goldbergsegalla.com 
518.935.4260 

OUTDOOR HOSPITALITY LAW
Committed to success on your terms

Attorney advertising.  © 2025 Goldberg Segalla LLC

Now More 
Than Ever, 
Ev�y D�l� C�nts.
Drive Bookings, Fill Mid-Week Gaps, and 
Maximize Your Campground’s Potential.

Contact us today at 
800.548.7239 or 
visit OwnAKOA.com

In today’s economy, making every dollar count is more important than ever—
and KOA gives you the tools to do just that. As a KOA franchisee, you’ll benefit from:

                    Expert Revenue Coaching
Refine your pricing strategy 
with data-driven insights.

                    Stronger Marketing Support
National and local campaigns 
to attract more bookings.

                    Dedicated Franchise 
Business Coach
A single point of contact 
to guide your success.

                     KOA Rewards Loyalty Program
KOA Rewards is strategically 
designed to encourage repeat 
business, cultivate brand loyal-
ty and enhance value through 
partnerships that benefit both 
campers and campgrounds.

                
                  Mid-Week Booking Growth

With 62% of check-ins 
happening between Sunday 
and Thursday, KOA helps you fill 
sites when you need it most.

Now is the time to take your business further. 
KOA is ready to help.
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“We’re finishing up cleaning your site, but we can 
get you settled in our parking area for now. You can 
enjoy the pool or grab lunch while we get your site 
ready.” You’ve just turned an inconvenience into 
hospitality.

The Broken Rule Moment: A family doesn’t leash 
their dog. Instead of barking back a warning, try: 
“We love seeing happy dogs here. For everyone’s 
safety, could you help us out by keeping yours on 
a leash? That way, everyone—including your pup—
has a great stay.” Respectful correction keeps the 
tone positive and reinforces community values.

The Unexpected Issue: A guest reports that the 
Wi-Fi isn’t working or a shower head broke.
Instead of promising to “get to it later,” you or your 
team can respond: “Thanks for letting us know — 
that’s not how we want your stay to go. I’ll head 
over right now to take a look.”
The fix may be small, but the guest will remember 
the urgency and care.

When campground operators have the advantage 
of flexibility. You can make judgment calls in the 
moment — and those moments often turn one-
time guests into lifelong fans.

Training Your Team to “Solve for Yes”
Whether you have a small team or a large team, this 
philosophy works best when it becomes a shared 
language across your entire operation—from front 
desk to housekeeping to maintenance. Here are 
three steps to help you build that culture:

1. Empower Decision-Making
Give your sta  permission to use good judgment. 
If every small decision must go through manage-
ment, the “yes” moment disappears under red 
tape.  Let your team know they have permission 

to make small fixes or goodwill gestures without 
running every question through you.
• Create simple guidelines: Sta  can o er 
small perks (like firewood, ice, or extended time) to 
resolve issues under a certain dollar amount.
• Encourage them to use empathy state-
ments like, “I completely understand why you’d 
want that,” or “Let’s see what we can do.”
• Reinforce that their goal isn’t to bend rules—
it’s to find solutions within your standards.

2. Model the Mindset
As the owner or manager, your tone sets the cul-
ture. When sta  see you handling complaints or 
requests with patience and creativity, they’ll follow 
suit.
• Share real examples of “yes” moments 
during team meetings. “Here’s how we solved this 
last week — that’s the kind of service that keeps 
people coming back.”
• Celebrate employees who go the extra mile 
to help guests. The more your team sees that be-
havior rewarded, the more it becomes second na-
ture.  A simple, “Nice job finding a way to say yes,” 
reinforces the culture you’re trying to build.

3. Build Flexibility into Your Systems
Sometimes, “no” is the only option because your 
systems don’t allow flexibility. Look for small ad-
justments that give your team room to maneuver:
• Add bu er time in your booking system for 
early check-ins or late checkouts.
• Keep a few “open” sites or rental items for 
emergencies.
• O er self-service solutions (like late check-
in packets or online check-in) to make “yes” easier. 
O ering mobile-friendly communication — texting 
or online payments can make guest interactions 
smoother.
• A little operational foresight makes it easier 
for your team to delight guests instead of disap-
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pointing them.
When your processes have built-in flexibility, “yes” 
comes naturally.
Why “Yes” Pays O

Guests don’t expect perfection — they expect ef-
fort. When they see that you’re trying to find a solu-
tion, even when the answer can’t be exactly what 
they wanted, it builds trust.
Guests who feel heard and helped are more likely 
to return—and to tell others about their great ex-
perience. Word-of-mouth and online reviews are 
powerful drivers of campground business, and 
most positive reviews include one common theme: 
someone cared enough to help. A “yes” culture 
doesn’t just boost satisfaction—it builds loyalty. 
Guests who trust that you’ll try to find a solution 
are far more forgiving when things go wrong. That 
translates directly into repeat visits and higher 
revenue. Plus, your sta  benefits too. Employees 
who are empowered to create positive outcomes 
feel more ownership and pride in their work. They 
become problem-solvers, not policy enforcers—
and that shift makes your whole operation stronger.
Knowing When “No” Still Matters
Of course, “solving for yes” doesn’t mean ignoring 

rules or compromising safety. Some situations 
require a firm “no,” but even then, the delivery 

matters. Consider the following:
• Be direct and concise. Avoid giving 

long-winded excuses, which can weaken your 
position and invite the guest to argue or try to 
change your mind. A simple, clear statement is 

most e ective.
• Use a polite tone. Your tone of voice and 
body language are just as important as your words. 
Maintain a respectful and friendly demeanor to 
show that your refusal is not a personal rejection. 
For in-person conversations, good eye contact is 
essential.
• Provide a brief, honest reason. Sometimes 

a short, honest explanation can give context to your 
“no” and prevent the other person from feeling dis-
missed.
• O
er an alternative. If possible, suggest 
another solution. This shows that you are still will-
ing to help, just not in the way or at the time re-
quested. You can even suggest another person 
who might be able to help. This brings you back to 
the “yes” mindset.
• Stay firm and consistent. After you’ve giv-
en your answer, stand your ground. Changing your 
mind later can show others that your “no” is not 
final and that they can pressure you into saying 
“yes”.
The key is empathy — recognizing the guest’s in-
tent and responding with understanding.

A Mindset That Grows Your Business
At its heart, “solving for yes” is about seeing every 
guest interaction as an opportunity to serve. It’s a 
simple shift in mindset that turns routine moments 
into memorable ones. It’s not about customer ser-
vice scripts — it’s about heart, ownership, and cre-
ativity. When you and your team approach every 
challenge with creativity, empathy, and flexibility, 
your campground becomes more than just a place 
to stay—it becomes a place people love. And when 
your guests feel that you’re truly on their side, they 
become your best marketers. They post about you, 
they bring their friends, and they plan next year’s 
trip before they’ve even packed up this one.

So next time a guest brings you a challenge, an un-
expected request, or a situation feels like a dead 
end — take a breath and ask yourself: “How can I 
solve for yes?” That single question can transform 
not just the interaction, but the future of your busi-
ness.
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https://koa.com/north-american-camping-report/

Thank you Kampgrounds of America 
for sharing!
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Two Locations. 
One Unforge
able Buying Adventure.

Campground Pavillion @ Sevierville

Sign up to receive an email reminder 
once registration opens! 

Scan QR code or visit iges.us/reg-reminder

SEVIERVILLE, TN | NOV 3-5, 2026
PIGEON FORGE, TN | NOV 4-7, 2026

IGES is one of the most comprehensive souvenir, 
resort, and specialty gift trade shows in the U.S. 

Only in Sevierville will you discover unique and 
affordable gear for boating, fishing, lake sports 
equipment, outdoor games, sundries, children’s 

activities, wellness, and camping enthusiasts. 

Join us for a complimentary networking dinner for 
Campground Buyers.

500+ VENDORS | 1,000+ BOOTHS | 100+ NEW

SEVIERVILLE, TN | NOV 3-5, 2026
PIGEON FORGE, TN | NOV 4-7, 2026

MoonWolf Group helps businesses stay 

organized and responsive by simplifying 

daily operations using modern AI 

automation and digital marketing solutions. 

333 S. Market St, Suite B, Selinsgrove, PA 17876

(570) 659-6559

moonwolfgroup.com

info@moonwolfgroup.com

The Smarter Software
For Campgrounds

THIS IS NOW

THAT WAS THEN
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Contact your
association
today!

Global Music Rights
Represents today’s greatest and most popular music creators. 115,000 works.
100 + Billboard Top 100 #1s Catalog of songs. globalmusicrights.com/Catalog.

ASCAP Music License
Discounts up to 50%. 975,000 songwriters, composers & music publishers. Catalog of songs
www.ascap.com/repertory#/.

...and many more!

Join. Save. Make.
Join your state association and SAVE money on these important 
programs that will allow you to MAKE more money for your business!

SESCAC Music License
Discounts up to 25% and access to over 1,000,000 songwriters, composers, and music publishers!

Constant Contact Email Marketing
25% discount. Sign up for discounted programs and keep in touch with your customer to
keep them coming back!

Suburban Propane
Take 10-40% off your propane (depending on your location from a national vendor!

Swank Movie License
15% discounts on motion picture licenses and play movies for your campers all year long!

SB Value/US Foods
Save thousands yearly with the largest food buying program in the country. Our national
savings average is 17%. No cost, no contract. Simply buy what you buy now, just cheaper!

Integrity Energy
Save $$.  Negotiate and mange energy contracts and find you the best rate available.
Campgrounds have saved between $5000 and $20000 a year by working with Integrity Energy.

MPLC
Get $60 off the MPLC (Motion Picture Licensing Corporation) annual blanket license and show
films/TV shows to your campers year-round for one flat fee. Screen any licensed content
anytime, from any legal source, with no limits or reporting.

Alltrack
Discounts up to 50% on the fastest growing music license catalog.

With your 2026 membership to the Northeast Campground Association 
your campground has access to these and more savings options 

through NCA’s alliance with Hospitality Connections. 

New savings options include: Constant Contact, VistaPrint, ADP, 
Aflac, Suburban Propane and more!

 ~ Click Here for NCA’s Custom Landing Page ~
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ACRISURE
Warren Oliver
777 Terrace Avenue, Suite 309
Hasbrouck Heights, NJ  07604
(201) 727-0070 x229    
woliver@acrisure.com
www.acrisure.com/newjersey
Insurance & Risk Management 

AGS GUEST GUIDES
Michael Moore
P.O. Box 1149, Crowley, TX 76036
(817) 426-9395   
info@agspub.com  
www.AGSpub.com
Custom Site Maps & Guest Guides for RV Parks

ALLEN CAMPGROUND INSURANCE
Martha Wentworth
P.O. Box 649
Waterville, ME  04903
(800) 244-9046    
mwentworth@allenif.com
www.allenif.com/campgrounds
Campground Insurance

APP MY COMMUNITY
Joe Duemig
60 Fourfield Drive
Troy, MO  63379
(636-459-5161
joe@armstrongsoft.com
www.appmycommunity.com
Customized RV Park & Campground Apps

BUSINESS FINANCE DEPOT
Bruce Hurta
(800) 788-3884
bruce@businessfinancedepot.com
www.businessfinancedepot.com
Financing for Campgrounds

CABINPRO LLC
Marlin Fisher
3850 Tuscarora Path, Loysville, PA 17047
(717) 582-6378
sales@cabinprollc.com
www.cabinpro.com
Hiigh-quality cabins that stand the test of time.

CAMP JELLYSTONE
Steve Stafford
(800) 626-3720 
sales@campjellystone.com
www.jellystonefranchise.com
Yogi Bear’s Jellystone Park Camp-Resorts 

CAMPGROUND BROKERS OF AMERICA
Tim Dougan
19872 MacArthur Blvd., Suite 285
Irvine, CA  92612
(540) 247-6930
tim@campgroundbrokersofamerica.com 
www.campgroundbrokersofamerica.com
Campground Brokerage 

CAMPGROUND CONSULTING GROUP
David Cohen
71 Route 104, Suite 4-17
Meredith, NH 03253
(781) 777-5114
dcohen@campgroundconsultinggroup.com 
www.campgroundconsultinggroup.com
Digital & Marketing; Feasibility & Market 
Studies, Submetering, Land Planning

CAMPLIFE
Roguer Rosa / Dan Benton     
P.O. Box 1951, Mount Juliet, TN  37121  
(877) 783-2367    
sales@camplife.com
www.getcamplife.com
Clever Campground Software 
& Resourceful Coaches Since 2006 

CAMPSPOT
Casey Cochran
38 Commerce Ave SW, Suite 200
Grand Rapids, MI  49503
(616) 226-3135
sales@campspot.com
https://software.campspot.com/book-more
Powerful Campground Management & 
Reservation Software That Drives Revenue

CHECKBOX SYSTEMS
Jim Ganley
P.O. Box 8118, Portland, ME  04104
(866) 345-9434    
info@checkboxsystems.net 
www.checkboxsystems.net
CheckBox Wireless Internet Access 

CHURCH MUTUAL INSURANCE CO.
Laura Roggero
3000 Schuster Lane, Merrill, WI 54452
(917) 576-7520
lroggero@churchmutual.com 
www.churchmutual.com/insurance/camps
Property and Casualty Insurance, Workers 
Compensation, Auto, Professional Liability 

COMMERCIAL RECREATION 
SPECIALISTS, INC.
807 Liberty Drive, Ste. 101
Verona, WI 53593
(608) 845-0352
info@crs4rec.com 
www.crs4rec.com
Aquaparks, Floating Cabanas, Dock 
Systems, Shad Structures, Shelters, Site 
Amenities 

DANIELLE WINDUS-COOK 
PROPERTIES
Danielle Windus-Cook, Broker & Owner
Grant Ackerly, Real Estate Salesperson
1 Park Avenue, Brockport, NY 14420
DWC: (585) 615-4521 / GA: (914) 755-2010
danielle@dwcproperties.com 
www.dwcproperties.com
NY Based Real Estate Firm Specializing in 
Campground Sales

DANIELS EQUIPMENT COMPANY 
Lisa Mahan 
45 Priscilla Lane, Auburn, NH 03032
(800) 258-3570
mahanl@decequip.com
www.danielsequipment.com
Commercial Laundry, Water Heaters 

FIREFLY RESERVATIONS 
717 N. Harwood Street, Suite 2400
Dallas, TX  75201
(518) 218-5095 / (877) 547-2272
sales@fireflyreservations.com
www.fireflyreservations.com
Campground Reservation & Management 
Software + ReserveAmerica.com  

GCI OUTDOORS
Chuck Joy
457 Killingworth Road
Higganum, CT  06441
cj@cjrep.com
www.gcioutdoors.com
Site Furnsihings, Outdoor Furniture 

GNS WIRELESS
Mike Giovelli
650 Montauk Highway, Unit 18
Bayport, NY. 11705
(877) 209-5152 / (516) 214-0321
sales@gnswireless.com 
www.gnswireless.com
Campground Wi-Fi Equipment

GOLDBERG SEGALLA
Christine Taylor, Esq.
8 Southwoods Blvd., Suite 300
Albany, NY 12211
(518) 935-4260
ctaylor@goldbergsegalla.com 
www.goldbergsegalla.com
Attorneys Specializing in Campgrounds and 
RV Parks 

GOOD SAM CAMPGROUND 
SOLUTIONS
Christine Distl
2750 Park View Court, Suite 240
Oxnard, CA  93036
(805) 648-8618     
cdistl@goodsam.com 
www.campgroundsolutions.goodsam.com
Multiple Marketing Channels: Online, Mo-
bile, Social, Print & Retail

GREAT AMERICAN DIRECT
Kendall Lecker
4000 Newman Rd. Williamsburg, VA  23188
(757) 229-0567  
sales@greatamericandirect.com
www.greatamericandirect.com
Mattresses, Sleep Sofas, Outdoor Furniture

Thank You For Supporting the Business Members of NCA!
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MOONWOLF GROUP
Deanne Bower / Dave Malone
333 S Market Street. Suite B
Selinsgrove, PA  17870
(570) 659-6559
info@moonwolfgroup.com
moonwolfgroup.com
AI Automation & digital marketing solutions

MERCHANTRY TOURISM LLC
Don & Lisa Bennett
1 Grove Street, Suite 103B
Pittsford, NY  14534
(717) 264-5000 
andersons@merchantrytourism.com
www.merchantrytourism.com
Brochure Distribution at RV Camping Shows    

NEWPORT PACIFIC
Karri Seeds
6608 Gulf Freeway South, Suite 600-175
La Marque, TX 77568
karri.seeds@newportpacific.com
www.newportpacific.com
Property Management

NORTHEAST CAMPGROUND BROKERS
Mia Caetano Johnson
66 Woodsia Rd. Saunderstown, RI  02874
(401) 499-8360     
mcaetanojohnson@verizon.net
www.necampgroundbrokers.com
Campground & RV Park Brokerage

NORWAY SAVINGS BANK
Jack Day
31 Court Street, Auburn, ME  04210
(888) 725-2207    
jday@norwaysavingsbank.com
www.norwaysavings.bank
Financing for Campgrounds 

O’BRIEN & SONS, INC.
Meghan O’Brien
17 Trotter Drive, Medway, MA  02053
(800) 835-0056     
mail@obrienandsons.com
www.obrienandsons.com
Playground Equipment and Site Amenities 

PARTY PEOPLE, INC.
David Hulme
46 Quirk Road, Milford, CT  06460
(800) 958-9915    
dehulme@att.net
www.partypeopleinc.com
Novelty Entertainment 

PELLAND ADVERTISING
Peter Pelland
25 Depot Road
Haydenville, MA  01039
(413) 268-0100   
plpelland@pelland.com     
www.pelland.com
Website Development Services, Four-Color 
Printing & Site Maps 

HIALEAH METER COMPANY
Anita Rouse
450 West 28 Street, Hialeah, FL  33010
(800) 654) 0821  
sales@hialeahmeter.com 
www.hialeahmeter.com
Electric Meters, Installation Kits, Power 
Outlets & Pedestals

HORIZON OUTDOOR HOSPITALITY
Scott Foos
200 S. Wilcox Street, Suite 188
Castle Rock, CO  80104
(303) 529-9770
www.horizonoutdoors.com
Professional Turnkey Management & 
Consulting Solutions for RV Parks

HOSPITALITY CONNECTIONS
Jason Vaughan
East Stroudsburg, PA 18301
(303) 963-6441
care@hospitalityconnections.net
www.hospitalityconnectionssavings.com
Member Benefits

JAMESTOWN ADVANCED PRODUCTS   
Leslie Bamburoski
2855 Girts Road, Jamestown, NY 14701
(800) 452-0639     
Lbamburoski@jamestownadvanced.com
www.jamestownadvanced.com
Grills, Fire Rings, Picnic Tables, Power Outlets 

KAMPGROUNDS OF AMERICA    
Larry Brownfield
Billings, MT  59101
(800) 548-7239     
lbrownfield@koa.net     
www.ownakoa.com
Campground Franchises 

LANCASTER LOG CABINS
Dan Smucker
1005 Brackbill Rd. Gap, PA  17527
(717) 445-5522
sales@lancasterlogcabins.com
www.lancasterlogcabins.com
Park Model Log Cabins 

LEAVITT RECREATION & 
HOSPITALITY INSURANCE
Guy Gagnon 
1001 Lazelle St. Sturgis, SD 57785
(207) 576-6250     
guy-gagnon@leavitt.com
byran-tolli@leavitt.com
www.lrhinsurance.com
Commercial Insurance for RV Parks 

PHELPS HONEY WAGON INC.
Ron Shannon
158 Whiskey Spring Road
Dillsburg, PA  17019
(800) 463-3707    
info@phelpshoneywagon.com
www.phelpshoneywagon.com
Honey Wagons, Portable Sewage Handling

PLAINSCRAFT
Tara Grassie
435 NW Independence Avenue
Topeka, KS 66608
(785) 748-4588 / (913) 626-1227
tara@plainscraft.net 
www. plainscraft.net
Lodging accommodations - Glamping 
Wagons & Restroom Solutions

PREMIER PARK & PLAY
Doug Knotts / Emily Easterling
68 Boyd Street, Suite 1
Newton, MA 02458
(617) 244-3317 / Fax: (617) 244-3319
premierparkplay@verizon.net 
www.premierparkplay.com
Park and Playground Equipment

R2M2 SOFTWARE
Charla Brewer
PO Box 377, Anderson, MO 64831
(417) 986-0963
r2m2@gotoblu.com 
www.r2m2solutions.com
Reservation software with customized tools 
to keep your business running smoothly. 

RADIOBOSS 2 WAY-RADIOS
Adam Smith
28 Baiting Place Rd. 
Farmingdale, NY  11735
(877) RADIOS2  (516) 694-6000 x330
adam@radioboss.com
www.radioboss.com
RadioBoss Two-Way Radios, PA, Callbox,
Repeater and Base Station 

REC PRO
Matt Pico
806 S. Division Street
Bristol, IN  46507
(574) 848-0405
www.recpro.com
Provider of aftermarket parts, accessories and 
RV upgrades 

RESORT-FORWARD
Brian Schmitz
1905 Lexington Lane, Mankato, MN 56003
(952) 905-9024
www.resort-forward.com
brian@resortforward.com
Reservation Software for Outdoor Resorts 
& Campgrounds

Thank You For Supporting the Business Members of NCA!
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STORABLE / NEWBOOK
NewBook Sales Team
10900 Research Blvd., Austin, TX 78759
(310) 855-3773
sales@newbook.cloud
www.newbook.cloud
Guest App, Online Bookings, Websites, PMS 

STRAIT WEB SOLUTIONS LLC
Roxi Baxley
P.O. Box 938, Port Angeles, WA  98362
(360) 797-3799
roxi@straitwebsolutions.com
www.straitwebsolutions.com
Web Design, Development, Hosting, SEO, 
Social Media Marketing

STRYDE
Greg Shuey
3300 Triumph Blvd., Suite 100
Lehi, UT 84043
(801) 609-8026
www.rvparks.stryde.com
gshuey@stryde.com
Digital Marketing 

TAYLOR NEW ENGLAND
Bob Gallagher
1030 University Ave.
Norwood, MA 02062
(800) 245-4002
bobg@taylornewengland.com 
www.taylornewengland.com
Soft Serve Equipment, Broaster Fryers

UCO GEAR/ 
INDUSTRIAL REVOLUTION
Chuck Joy
1000 Oakesdale Ave., SW, Suite 104
Renton, WA 98057
(603) 491-3324
cj@cjrep.com
www.ucogear.com
Camp Accessories

UTILITY SUPPLY GROUP
Customer Service
P.O. Box 50
Mount Horeb, WI 53572
(800) 800-2811     
info@go-usg.com      
www.go-usg.com
Electric Boxes & Pedestals, Wire, Meters

W. S. EMERSON COMPANY
Customer Service
15 Acme Road, Brewer, ME  04412
(207) 989-3410
info@wsemerson.com
www.wsemerson.com
Embroidered, Screen Printed & Applique

WEST END FIREWOOD
Bruce Vanden Akker
496 Purgatory Rd. 
Whitinsville, MA  01588
Text or Call (774) 813-7378
bruce@westendfirewood.com
www.westendfirewood.com
Manufacturers of Packaged Firewood, 
Cord-Wood • Barrels of Firewood
Kindling • Fire-Starters 

RJ THOMAS MFG. CO. INC. 
PILOT ROCK
Sales Department
P. O. Box 946, Cherokee, IA  51012
(800) 762-5002
customerservice@rjthomas.com
www.pilotrock.com
Picnic Tables, Grills & Site Amenities 

RV LIFE
Dawn Watanabe
2600 Southlake Blvd., Southlake, TX  76092
(805) 290-0656
dawn@rvlife.com
www.rvlife.com
Reaching the Heart of the RV Community!

RVParkTV.com 
by IT’S ALL ABOUT SATELLITES
Ted Maes
10415 Comanche Road NE
Albuquerque, NM 87111
(800) 951-1979    www.rvparktv.com
ted@itsallaboutsatellites.com
Stream TV over Wi-Fi | HD TV Systems | 
Broadband Internet | 100% Coverage Wi-Fi 
Networks. DIRECTV Authorized Dealer 

SFC ENGINEERING PARTNERSHIP, INC.
Dan Flores
183 Rockingham Rd, Unit 3 East
Windham, NH  03087
(603) 647-8700    
dflores@sfceng.com       www.sfceng.com
Fire Protection & Civil Engineering

SIMPLY MEDIA
Deaver Brown
25 Fischer Mnt Rd. Thornton, NH 03285
(617) 966-1836
www.simplymediastore.bixgrow.com
simplymedia2@gmail.com
1000+ Downloadable $2.99 audiobooks & 
ebooks with 40% affiliate program 

SKYWARE HOSPITALITY SOLUTIONS
Jan Murza
5100 Buckeystown Pike, Suite 250
Frederick, MD 21704
(877) 759-9329
www.skywarervsoftware.com
jmurza@skywaresystems.com
Property Management Solutions

SMART INDUSTRY PRODUCTS, INC.
Jeff A. Lazarus
3149 Dundee Rd #275, Northbrook, IL  60062
(847) 607-9319     
jeff@smartindustryproducts.com
www.smartindustryproducts.com
Store Pet Products, Mattresses, Pet Waste 
Stations, Trash/Recycle Cans, T-Shirts 

STAG HOLLOW MINING
Tom Brady
1492 Presidential Hwy, Jefferson, NH 03583
(603) 991-7036   
kansasabe@icloud.com
www.staghollowmining.com
Mining Sluice Builder & Installer; Supplier 
of Rough Bags & Buckets

WILCOR INTERNATIONAL
Zach Sivers
161 Drive In Rd.
Frankfort, NY 13340
(800) 346-2345     
sales@wilcor.net   
www.wilcor.net
Camping, Fishing, RV Supplies, Toys, Gifts



Call Cyndy
(860) 684-6389

for the nca 
landing page

COMPLETE ONLINE 
MODULES (6-8 HRS) 
Learn on your schedule 

➔ 

-··-

POOL TRAINING 
ACADEMY 

THE NAME YOU CAN TRUST FOR THE EDUCATION YOU DESERVE 

CERTIFIED 
POOL OPERATOR 
(CPO®) TRAINING 

100% ONLINE - GET CERTIFIED FROM ANYWHERE 

HOW IT WORKS 

ATTEND LIVE ZOOM 
REVIEW CLASS 

➔ 
TAKE EXAM & GET 

CERTIFIED SAME DAY! 
Interactive & instructor-led Start working with confidence 

PERFECT FOR 
CAMPGROUNDS, 

RV PARKS& 
HOSPITALITY TEAMS 
MANAGING P OOLS 

&SPAS 

(A\ EXCLUSIVE DISCOUNT FOR
� HOSPITALITY CONNECTIONS MEMBERS! 

WITH CODE: 

HCCAMP40 

SIGN UP TODAY! f) 
pooltrainingacademy.com/pages/online-class-dates 

alex@pooltrainingacademy.com I {i]) pooltrainingacademy.com 

HOSPITALITY CONNECTIONS 
CREATING ALLIANCES OF RV PARKS, 

CAMPGROUNDS & ENTERPRISES 




