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The Commercial Banking team from Norway Savings Bank wants to help 

you make every site the perfect place for your guests. We understand 

your campground is your passion. We’re here to o�er support.

For the life you choose.1.888.725.2207  

Meet Jack Day, our campground specialist.
Aside from being an avid camper, Jack is a banker who gets what it takes 
to keep a campground full and operational, having worked with over 100 
sites across New England. 
In this business, there’s nothing better than happy campers.

Give Jack a call.  603.356.8071
jday@norwaysavingsbank.com

norwaysavings.bank

It’s more than just
             a campground.

Maine Campground Owner’s Association (MECOA)

New Hampshire Campground Owner’s Association (NHCOA)

Vermont Camground Association (VCA)

Northeast Campground Association (NCA)

..............................................................................................................

..............................................................................................................

..............................................................................................................

At Acrisure, we understand the unique risks campground owners face. Our 
team works with you to develop insurance and risk management solutions 
tailored to your operation, so you can stay focused on serving your guests.

IMPORTANT NOTICE: The opinions and statements herein are intended for general informational purposes only and should not be viewed as a substitute for any legal, regulatory 
or other advice on any particular issue or for any particular reason. The advice of a professional should always be obtained before purchasing any insurance product or service, and 
you should not rely on the information provided herein for the prevention or mitigation of risks or as a full and complete explanation of coverage under any insurance policy or as a 
full and complete explanation of terms and conditions of any products or services o ered. While the information provided herein has been compiled from sources that are 
believed to be reliable, no warranty, guarantee or representation, either expressed or implied, is made as to the correctness, su�ciency, or adequacy of such information.

© 2026 Acrisure, LLC. All rights reserved.

Warren Oliver | woliver@acrisure.com | 551-345-9115
Evan Towt | etowt@acrisure.com | 484-307-6213

Coverage 
& Services 
Include:

Connect 
With Us:

• Property
• General Liability
• Excess Liability
• Commercial Auto
• Equipment
• Workers' Compensation
• Safety programs and 

employee handbooks

• Monthly risk 
management newsletters

• Dedicated account 
management

• Claims advocacy and 
support

• And more
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STATE EXECUTIVE DIRECTORS

CAMPGROUND OWNERS OF NEW YORK       CONY
Emily Simmons, President & CEO
100 Saratoga Village Boulevard
Malta, NY 12020
(800) 497-2669
info@campnewyork.com
www.campnewyork.com

CONNECTICUT CAMPGROUND OWNERS ASSOCIATION       CCOA     
Cyndy Zbierski,  President & CEO
P.O. Box 172
Stafford Springs, CT 06076 
(860) 684-6389             
office@campconn.com                          
www.campct.com

MAINE CAMPGROUND OWNERS ASSOCIATION       MECOA
Kathy Dyer, Executive Director 
229 Center Street, Unit 5
Auburn, ME  04210
(207) 782-5874   Fax (207) 782-4497       
kathy@campmaine.com                         
www.campmaine.com

MARYLAND ASSOCIATION OF CAMPGROUNDS                       MAC   
Deborah Carter,  Executive Director
P.O. Box 28
Earleville, MD  21919
(410) 275-2108   Fax (410) 275-8309        
info@mdcamping.com                           
www.mdcamping.com

MASSACHUSETTS ASSOC. OF CAMPGROUND OWNERS        MACO
Cynthia Zbierski, President 
P.O. Box 308
Monson, MA  01057
(860) 684-6389               
info@campmass.com                            
www.campmass.com

NEW HAMPSHIRE CAMPGROUND OWNERS ASSOCIATION  NeHaCa
Jeremy Sprince, Executive Director                                    
1545 Dover Road
Epsom, NH  03234
(603) 736-5540   Fax (603) 736-5544         
info@ucampnh.com                              
www.NHlovescampers.com

NORTHEAST  IN-SITES
Published by the Northeast Campground Association, Inc.

NCA BOARD OF DIRECTORS

PRESIDENT Marcia Galvin
Normandy Farms Campground
72 West Street, Foxboro, MA 02035
(508) 543-7600    marcia@normandyfarms.com

VICE PRESIDENT Kitty Winship
Papoose Pond Family Campground & Cabins
700 Norway Road, Waterford, ME  04088
(207) 583-4470    kwinship@papoosepond.com

2nd V. PRESIDENT Frank DeMasi
 Calef Lake Campground

                     593 Chester Road. Auburn, NH 03032
 (�0�) ���-�2�2     contact@caleflakecampground.com
    

TREASURER   Ashley Cary
Hidden Acres Family Campground
47 River Road, Preston, CT 06365
(860) 887-9633    info@hiddenacrescamp.com

                       
PAST PRESIDENT    Michael Irons

Ole Mink Farm Recreation Resort
12806 Mink Farm Road, Thurmont, MD  21788
(301) 271-7012     info@oleminkfarm.com

EXECUTIVE              NORTHEAST CAMPGROUND ASSOCIATION               
DIRECTOR                Cyndy Zbierski
                                    76 Lamb Road

                           Stafford Springs, CT 06076
                                    (860) 684-6389           
                                    cyndy@campnca.com     www.campnca.org

STATE REPRESENTATIVES

CONNECTICUT Ashley Cary, See NCA Treasurer

MAINE  Kitty Winship,  See NCA 1st Vice President

MARYLAND Michael Irons, See NCA Past President

MASSACHUSETTS Marcia Galvin, See NCA President

NEW HAMPSHIRE Frank DeMasi, See NCA 2nd Vice President

NEW YORK Louise Hartshorn
 Lebanon Reservoir Campground
 6277 Reservoir Rd., Hamilton, NY 13346
 (315) 824-2278    info@lebanoncampground.com

   
AT LARGE  Edwin Risdon

 Harmony Ridge Campground
 23 Risdon Drive, Branchville, NJ 07826
 (973) 948-4941      harmonyridgecamping@gmail.com                                 
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Log & Modern 
Park Model Cabins 

P R E A S S E M B L E D  &  T U R N K E Y

CALL FOR A QUOTE

717-445-5522
LancasterCabins.com
Sales@LancasterCabins.com
1005 Brackbill Road, Gap, PA 17527

Rancher Cabin
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NCA President’s Rep�t 
2026 Camping Season: 

The State of Camping in the N�theast

As the calendar changes to November, this is a good 
opportunity to look at where our industry stands a�er 
another camping season. �is year has reminded us 
that the extraordinary growth we experienced during 
and immediately following the pandemic was not go-
ing to continue inde�nitely. �e Northeast camping 
market remains strong, but campground owners are 
operating in a more challenging and increasingly val-
ue-conscious environment.

A Changing Marketplace
For many campground owners, occupancy has been 
so�er in 2026. �at does not mean people have 
stopped camping. Rather, we are seeing a guest who is 
paying closer attention to discretionary spending and 
becoming more selective about where, when, and how 
o�en they travel.

�e broader RV market provides some context. Ac-
cording to RVIA, manufacturers shipped 19,948 RVs 
in July 2026, down 11.9% from July 2025. �rough 
July, shipments totaled 183,592 units, 13.9% below the 
same period in 2025. Motorhome shipments were par-
ticularly so� in July, declining 25.6% year over year. 

RVIA has also lowered its 2026 wholesale shipment 
forecast, citing tighter household budgets, higher �-
nancing costs, economic uncertainty, and continued 
in�ationary pressures. At the same time, RVIA em-
phasizes that consumers continue to value the �exibil-
ity and experiences RV travel provides. RVIA
�ose numbers don’t tell the entire campground story, 
but they reinforce what many operators are experienc-
ing: the consumer is still traveling, but earning that 
consumer’s business is requiring more e�ort.

Consolidation and Acquisitions Continue
We continue to see acquisitions and consolidation 
throughout outdoor hospitality, including here in 
the Northeast. A recent example is the acquisition of 
Sandy Pines Campground in Kennebunkport, Maine, 
by Streamside RV Resorts & Campgrounds, bringing 
Streamside’s portfolio to 40 properties. PR Newswire
For independent and family-owned campground op-
erators, continued consolidation changes the compet-
itive landscape. Larger groups can bring capital, tech-
nology, purchasing power, sophisticated marketing, 
and centralized operations. Independent operators 
bring something equally important: authenticity, per-
sonal relationships, local knowledge, history, and the 
ability to create an experience that feels unique rather 
than standardized.

�ere is room for both models. But continued acquisi-
tions should remind all of us that standing still isn’t an 
option. Whether we operate one campground or ��y, 
we need to continue reinvesting, innovating, and im-
proving the guest experience.

Sta�ng Remains a Challenge
Finding and retaining good employees continues to 
be one of the industry’s biggest operational challeng-
es. Campgrounds require an unusual combination of 
hospitality, recreation, maintenance, housekeeping, 
landscaping, technology, security, and customer-ser-
vice skills—o�en concentrated into a relatively short 
season.

�e challenge isn’t simply �nding enough people. It is 
�nding people who understand hospitality and recog-
nize that every interaction contributes to the guest’s 
overall experience.

�at makes culture, training, communication, recog-
nition, and retention increasingly important. 
                                                                  Continued on Page 6
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2026 Camping Season ~ Continued from Page 5

We cannot expect outstanding guest service without 
investing in the people responsible for providing it.

What Today’s Camper Wants
While our properties and markets di�er, the funda-
mentals of the camping experience remain remark-
ably straightforward. Today’s guests expect:
• Clean bathrooms and facilities. Cleanliness 
remains one of the most visible measures guests use 
to judge a campground.
• Fast, dependable and trustworthy Wi-Fi. In-
ternet service has moved from an amenity toward an 
expectation, particularly for families, remote workers, 
and guests staying for longer periods.
• Easy online booking. Guests increasingly 
expect reservations to be intuitive, mobile-friendly, 
transparent, and available whenever they decide they 
want to travel.
• A safe environment for children and dogs. 
Families want to relax, and feeling safe and comfort-
able remains fundamental to that experience.
• Value for the price they pay. As camping rates 
rise, expectations rise with them. Guests don’t neces-
sarily expect the lowest price; they expect the experi-
ence to justify the price.

�at �nal point may be one of the most important 
lessons of 2026: there is a direct relationship between 
the cost of camping and the guest’s expectation of 
value.

A higher rate creates a higher expectation—not only 
for amenities, but also for cleanliness, maintenance, 
technology, responsiveness, and hospitality. �e ques-
tion for operators is no longer simply, “What are our 
competitors charging?” It should also be, “When our 
guest receives the bill, have we delivered an experience 
that feels worth it?”

Looking Ahead
�ere are certainly challenges ahead. Occupancy pres-
sures, labor shortages, rising operating costs, chang-
ing consumer behavior, RV sales trends, technology 
demands, and continued industry consolidation will 
require us to be thoughtful operators.

But there is also reason for con�dence. �e RV in-
dustry continues to have a substantial economic foot-
print—RVIA’s 2026 economic impact study estimates 
a $159 billion contribution to the U.S. economy and 
more than 643,000 supported jobs. *RVIA

Most importantly, what we provide is something peo-
ple continue to seek: time outdoors, time with family 
and friends, and experiences that create memories.
Our challenge is to make sure the experience keeps 
pace with the price and with changing guest expecta-
tions.

As campground owners, we can spend a great deal of 
time talking about occupancy percentages, rates, ac-
quisitions, sta�ng, RV shipments and operating ex-
penses. �ose things matter. But ultimately, our suc-
cess still comes down to something much simpler:
Are our campgrounds clean? Is it easy to do business 
with us? Do our guests feel safe? Does our technology 
work? Do our employees make people feel welcome? 
And when guests leave, do they believe the experience 
was worth what they paid?

If we can continue answering yes to those questions, 
the Northeast camping industry has a strong founda-
tion for whatever comes next.

Respectfully submitted,

Marcia Galvin, NCA President
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Contact Skyware Hospitality Solutions to learn more.

ALL-IN-ONE PMS

PAYMENT 
PLATFORM

POINT 
OF 
SALE

BOOKING 
ENGINE

INTERACTIVE 
MAP

ACTIVITY 
MANAGER

Does Your Reservation
System Return
Your Calls? We Do.

Upgrade to a simply better all-in-one campground 
management software for your RV Resort. Training, 24/7 
support, and did we mention training is included.

877-759-9329

Sales@SkywareSystems.com

SkywareRVSoftware.com

Attention

NCA
Members
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www.campgroundbrokersofamerica.com

Ahmad
Alassadi

Director of RV/
Campground Brokerage,
NE & West Coast

Tim
Dougan

Cathy
Reinard

President of RV & 
Campground Brokerage

National Director of RV 
Park Resale & 
Franchise Specialist

PRESENTED BY

CAMGROUNDS SOLD IN2026

More campground sales than any other 
brokerage nationally in 2024, 2025, & 2026

National Inventory

Discrete and confidential process

National team of 11 brokers to help you
sell, or buy your next park

Cathy Reinard is the exclusive listing
agent for KOA’s Own a KOA Program
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THINGS TO KNOW

This is not covered by insurance. Participating members are wholly responsible for payment of legal fees and expenses. 
This Plan provides specified services at reduced rates to NCA members.

Reach out. We will respond to the best of our ability. We will be upfront about whether or not this is something you would 
need actual legal representation for. Email at ctaylor@goldbergsegalla.com or call at 518-935-4260.

Please Note. Attorney Advertising. Prior Results do not guarantee a similar outcome.

THE HOW: 
This Legal Services Plan 
provides a legal hotline and 
discount legal services to 
active NCA members. 

How do you get it? Stay a 
current member.

THE WHAT: 
Legal Hotline: Once 
annually you can email 
ctaylor@goldbergsegalla.com
to get a consultation about 
your legal issue – free 
of charge. 

Discount: Need more than 
that? You get a discount of 
15% off the normal rates.

THE WHO: 

Christine Taylor, Partner 

Now a member of a nationally 
regarded firm, Christine is a 
recognized leader providing 
legal services in the outdoor 
hospitality industry.

Example Services:

› Real Estate Matters – buying, selling, refinancing

› Employment Related – offer letters, employee 
handbooks, employee training 

› Paperwork – seasonal licenses, waivers and releases 

› Litigation – defense for lawsuits like slip and falls 
and former employee suits

› Liquor Licenses – applications for stores and 
restaurants 

› Consultation – audited by the DOL? Going to sign 
with a new vendor? DEC issue? 

› Workers’ Compensation – strong defense when 
you need it

LEGAL SERVICES PLAN

OUTDOOR HOSPITALITY: A Benefit for NCA Members
Goldberg Segalla can be mobilized where you need us, when you need us. With the experience to 
get you through any situation – it’s our business to know yours.
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Increase
bookings &

nightly rates

Avoid lengthy
builds &

complications

Boost property
value instantly

PlainsCraft.net
785.748.4588

Unique. Durable.
Adventurous.

Be the One Who Dares to Offer
A Wilder Kind of Experience

Today’s travelers want more than a place to sleep—they
want a story to tell. Deliver just that—unmatched style,
comfort, and memories guests tell their friends about.

Glamping Covered WagonsGGGGllllaaaammmmppppiiiinnnngggg CCCCoooovvvveeeerrrreeeedddd WWWWaaaaggggoooonnnnssssGGGGGGGGGGGlllllllllllaaaaaaaaaaammmmmmmmmmmpppppppppppiiiiiiiiiiinnnnnnnnnnnggggggggggg CCCCCCCCCCCooooooooooovvvvvvvvvvveeeeeeeeeeerrrrrrrrrrreeeeeeeeeeeddddddddddd WWWWWWWWWWWaaaaaaaaaaagggggggggggooooooooooonnnnnnnnnnnsssssssssssGlamping Covered Wagons

STANDALONE AMENITIESSSSSTTTTAAAANNNNDDDDAAAALLLLOOOONNNNEEEE AAAAMMMMEEEENNNNIIIITTTTIIIIEEEESSSSSSSSSSSSSSSTTTTTTTTTTTAAAAAAAAAAANNNNNNNNNNNDDDDDDDDDDDAAAAAAAAAAALLLLLLLLLLLOOOOOOOOOOONNNNNNNNNNNEEEEEEEEEEE AAAAAAAAAAAMMMMMMMMMMMEEEEEEEEEEENNNNNNNNNNNIIIIIIIIIIITTTTTTTTTTTIIIIIIIIIIIEEEEEEEEEEESSSSSSSSSSSSTANDALONE AMENITIES

start your
upgrade

Be the One Who Dares to Offer
A Wilder Kind of Experience

Future-proof your web presence.
Starting at Just $1,995$1,995

State of the Art, Custom-Branded CMS Dashboard
Update rates, events, hours and photos, any time.
Your changes are seen on Google right away.
Interactive Site Maps
Guests tap a site to see its photos and details.
Striking, Interactive, Mobile-Friendly Design
Unlimited updates, fast service, and AI-powered SEO.

NCA Members Save 25%Save 25% in 2027
on any website, even at our $1,995 starting price

digitalprojections.studio

Pelland Adver tising has been supporting the family campground and outdoor 
hospitality industry since the early 1980s. Since its inception, our flagship 
service has been the design and printing of four-color collateral adver tising. 
The quality of our site maps and rack cards is beyond comparison, but we 
also provide a full range of four-color printing services at exceptionally com-
petitive prices. Returning to our roots in print, we are now pleased to refer 
website development and hosting services to a second Pelland generation at 
Pennsylvania-based Digital Projections Web Studio.
Professionalism, imagination and reliability count more than ever.
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Business Transition Press Release
CONTACT INFORMATION:
Pelland Advertising
Peter Pelland
413-268-0100
plpelland@pelland.com

FOR IMMEDIATE RELEASE

Pelland Advertising and Digital Projections Web Studio Forge Strategic Partnership to 
Specialize Services for the North American Outdoor Hospitality Industry

Haydenville, Massachusetts – Pelland Advertising, a long-time leader in providing marketing 
services to family campgrounds, and Digital Projections Web Studio, LLC, specializing in cut-
ting edge website design and hosting services, have formed a strategic partnership that allows 
each company to better serve an expanding and frequently overlapping base of clients.

The website design and hosting services division of Pelland Advertising is being moved over to 
the new firm established by Joshua Pelland, effective November 1, 2026. According to Pelland 
Advertising founder, Peter Pelland, “My son Josh has been building the Pelland Advertising 
websites over the past 18 years, and I am excited to see him transition this integral portion of 
the business to his new Pennsylvania-based company. This second Pelland generation is com-
mitted to building upon a reputation for quality and a commitment to personalized customer ser-
vice.” A seamless transition is already underway, and existing clients have enjoyed uninterrupted 
service while benefiting from state-of-the-art options in new website development and an ex-
panded package of all-inclusive hosting services. The advantages only begin with continuity, as 
Josh builds websites with polished design, clear writing, and a user experience that turns visitors 
into customers.

Digital Projections Web Studio was founded to take website design for campgrounds and other 
small businesses to new heights. According to founder Josh Pelland, “We’re keeping pace with 
rapid advances in technology to deliver an agency-level product and experience that everyone 
can afford. I’ve built websites since the 90’s, and it’s never been as exciting as it is today.” Josh’s 
recent work harnesses the latest frontier AI tools for clients, bringing a clear step forward in 
quality: stronger writing, more striking and interactive designs, an all-inclusive hosting package, 
AI-powered SEO, and custom-branded CMS dashboards that match each client’s website.

Pelland Advertising founder Peter Pelland will maintain the printing end of the business at Pel-
land Advertising, returning to the company’s roots from 1980, with a renewed emphasis on site 
maps, brochures, and a full range of four-color printing services at extremely competitive prices.

To learn more about this exciting partnership and how it will benefit the North American outdoor 
hospitality industry, visit the Pelland Advertising website at https://pelland.com or the Digital Pro-
jections Web Studio website at https://digitalprojections.studio. For further inquiries, contact Pe-
ter at plpelland@pelland.com or Josh at josh@digitalprojections.studio.

# # #
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AROUND THE STATES
Connecticut Campground Owners Association

(CCOA)  www.campconn.com
Cyndy Zbierski, Executive Director

Hello from Connecticut, 
As of this note, I have been working with CCOA 
for a whole fifteen weeks and of course as you 
know it is one of the busiest times in associa-
tion offices with renewal time on the calendar.

CCOA’s Board includes five active members: 
Missy Keefe, Ashley Cary, Monica Bragdon, 
Mikki Botelho and Brian Korten. Together we 
have already accomplished quite a bit includ-
ing securing Merchantry Tourism to develop 
the 2027 Guide, signed the contract with Wals-
worth to print the 2027 Guide, held meetings 
to create a plan going forward, filled Connecti-
cut Visitor Centers, made campground visits 
and posted them on FaceBook, workied with 
Northeast Productions and the Springfield RV 
Show to plan for booth space, and more. Team 
work!

In 2026, CCOA had forty-one paid campground 
members. Renewals are going well including 
three new members, but we have received two 
non-renewals.

Visits have gone well having said, “Hello” to 
nineteen members and non-members in just 
two days of travel. I look forward to visiting 
more to share information on CCOA, NCA, Hos-
pitality Connections, GMI info and or newest 
win – Membership in the Connecticut Lodging 
Association as a Tourism Partner.  The first 
webinar through this partnership was on Hir-
ing Through Termination and Connecticut La-
bor Laws. I am excited  to offer CCOA members 
this new added benefit through CLA.

Additions for CCOA in 2027 will be participat-
ing in five shows with Anderson’s Distribution, 
re-kindling our ad in The North East Traveler 
Magazine with Manny Witt, and adding guide 
distribution in the Willington, CT Loves and 
TA Travel Center. Priorities also include work 
on the CCOA Bylaws, growning our business 
member support and updating CampCT.com 
- moving away from CampConn.com as our 
main domain.

Connecticut will continue to participate in the 
Hartford, Springfield and Mohegan Sun RV 
Shows.

In December we will continue an age old CCOA 
tradition with our Holiday Gathering. Chris 
Nickerson and family will be hosting this event 
on Wednesday, December 9th at 6 pm at Nick-
erson Park Campground in Chaplin, Connecti-
cut ~ just in case you would like to join us and 
celebrate the CCOA way!
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We will be printing our guide this year with Cata-
mount Printers out of Vermont.  We will be printing 
140,000 pieces and all will be distributed via the Tam-
pa RV show, Merchantry Tourism, CTM out of New 
Hampshire, Getaway and PA on display, Manny Witt 
in Canada and here in Maine.  As I write this report, 
we only have one (1) pallet of our 2026 Guides left to 
circulate. The guide continues to prove it is a highly 
requested piece for Camping in Maine.

Plans are underway for our 23rd Vacationland RV 
& Camping show April 3-4, 2027, in Auburn Maine 
at the Norway Savings Bank Arena.  Booth spaces 
are being sold and space is currently available.  If 
you are interested in attending contact the MECOA 
office. Space is sold on a first come first serve basis. 
Our 4 RV dealers are returning, great news!  And 
we are looking to include a “Family Fun Theme” this 
year and considering a family price. Possible addi-
tions: Food Trucks, face painting, scavenger hunt, 
bracelet table, etc.

MECOA is on board to attend the Boston, Spring-
field, Hartford CT, New Hampshire and Montreal RV 
shows for 2027. We have secured our contract with 
the Maine Office of Tourism to distribute the State 
and Regional brochures at Boston, Springfield, Mon-
treal and our own Maine RV shows for 2027.  

New year, MECOA added 4 new advertising oppor-
tunities for members.  A book now link, a promotions/
deals page on CampMaine.com, consumer email 
ads and region “Featured Campground” ads. So far, 
those opportunities are being well received.

And lastly, MECOA has signed the annual contract 
with our Lobbyist, Deb Hart.  The legislative session 
will begin January 6, 2027.

Hope to see you all next 
September for the NCA Great 

Escape hosted at Old 
Orchard Beach Campground 

in OOB Maine! 
Save the dates of 

September  21 - 23 , 2027.

Maine Campground Owners Association 
(MECOA)  www.campmaine.com
Kathy Dyer, Executive Director

Hello everyone, I hope you all had a great summer.  

Campground visits were heavy again this year. 
Thanks to Laura being in the front office daily al-
lowed me to visit 75+ parks.  

Laura and I have been soliciting new membership 
and new guide ads. To date we have added 6 new 
campground members, but unfortunately, we have 
lost 16 members, all Modern America Parks!  In 
short, they approached us to offer us an amount they 
wanted to pay inclusive of all 16 parks for which we 
did not accept. MECOA does already have in place 
a “Multi Park Owner Discount” policy. We have sold 
3 new ads in the guide but have lost a considerable 
number of ads due to corporates only joining with 
membership.

There is still a great deal of movement here in Maine 
with parks selling, mostly to corporate entities and 
current parks changing their management.  Most re-
cently sold was Powder Horn in OOB a 450-site park 
and Wassamki Springs in Westbrook. We are defi-
nitely encountering some challenges here in Maine!

CAMPMAINE.COM: Our web site is performing 
“Good”.  So, in an effort to get the site to perform 
“Great” we will be reviewing our options for enhanc-
ing our SEO efforts and a possible re-do. Stay tuned. 

Some good news, Canadian travel is increasing and 
has been since May. We are seeing a positive up-
tick in our Canadian friends returning to Maine this 
summer camping season with the majority of those 
travelers traveling by automobile. We have seen this 
increase since May 2026. It certainly is not what it 
was a couple of years ago, but our campgrounds are 
very encouraged and extremely happy to welcome 
our friends back.  I would expect that reservations 
for next year will begin earlier again this season as 
in the past. With this said MECOA will be attending 
the Montreal RV show in March, hoping to increase 
interest in visiting Maine again!
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Maryland Association of Campgrounds
 (MAC)  www.mdcamping.com
Deb Carter, Executive Director

Greetings from Maryland!   Another Labor 
Day Weekend has come and gone (I’ve stopped 
counting them at this point). We find ourselves 
in a truly beautiful part of our seasons – blue 
sky, sunshine-filled days and cool nights of 
Autumn. We are normally blessed with good 
weather, even during our winter months.  Al-
though Mother Nature has definitely been in a 
mood this year! Our industry is deeply affected 
by the weather, and of course we all have to 
take the good with the bad. Our thoughts and 
prayers go out to our fellow campground own-
ers who have had destructive weather, fires, ill-
ness and more to deal with this past year. 

Our Fall MAC meeting was held at Cherry 
Hill Park in College Park, MD, on Tuesday 
10/20/26.

October marks the second-year MAC partici-
pated in the Outdoor Recreation Summit, held 
in Ocean City, MD September 29-October 1, 
2026. This event brings together advocates and 
enthusiasts of the outdoor industry from across 
Maryland and beyond our borders as well.  The 
Maryland Department of Natural Resources 
asked us to join with them as a sponsor, and 
we’re delighted to be a part of the activities. 

Statistics show around 31% of Marylanders ex-
press a strong interest in camping.  There has 
also been a shift from state park reservations 
which many found difficult to make, to our pri-

vate parks with more amenities and better in-
frastructure.  Reports say that campers without 
their own gear, prefer “soft options”, such as 
cabins, yurts, and glamping sites.   Our parks 
have been very busy over the summer months, 
and we are looking forward to a continuation of 
that through-out our Fall season.  Some of our 
parks are also open, and busy during the winter 
months.  

As with national trends, our clients use camping 
as a tool for mental health.  They report reduced 
stress and better sleep when disconnected from 
their day-to-day lives.  I wonder if anyone has 
ever done a survey on how campground man-
agers de-stress?

Happy Fall Y’All!

Learn More!
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Massachusetts Association of Campground Owners
 (MACO)  www.campmass.com
Cynthia Zbierski, President/CEO

It has been a quick few months since MACO’s last update 
to NCA. Massachusetts campgrounds are more optimistic 
of final 2026 occupancy numbers than when asked earlier 
in the season. More locals staying longer balancing out 
the down turn in travelers with mid-west license plates. 
Families staying on site enjoying the back to basics events 
has increased. The large size of RVs coming in is more 
and more difficult for many campgrounds to deal with as 
their large and/or pull-thru sites are limited.

MACO held its Fall Board Meeting and Membership 
Gathering at Sutton Falls Camping Area on Tuesday, Sept. 
22nd.  To ensure a quorum we had Board members at the 
picnic table and the others on a Zoom screen in the out-
door pavilion. We do what we have to! At this meeting I 
reported that twenty-one visits had been made to members 
and non-members with a few remaining. Several manag-
ers are looking for new roles in the industry for a variety 
of reasons. One campground will be changing ownership 
as of 12/1 and another has been sold and have rejoined 
MACO, but the owner has not yet been announced.

At our meeting, Mike Cronin of Design Principles, updat-
ed us on the MACO Google Ad Campaign that is running 
July 1 – September 30, 2027. 

Key data points: 

• 60% of all CampMass website session came from paid search
• 4,379 paid search sessions / 7,336 total sessions +19% vs 2025

• 15.4% click thru (2026 Travel Benchmark 9.32%) 
@ .22 average per click ($2.14)

• 37,634 impressions / 5785 clicks / $1,287 spend thru 9/15/26
• 2,616 clicks to member campground websites 

and reservation systems
• 75+ member sites and booking systems received clicks

• 94% of clicks on homepage sponsor grid (banners) 
came from paid-search
• 171 banner ad clicks

• Movement from Camp Mass to member websites and 
reservations systems as a primary indicator of member value.

MACO is sharing the GMI (Ground Monitoring Interrupt-
er) information from OHI and as distributed by C.A.M.P. 
to members in visits and our e-news. This will continue 
and there are also talks of the association purchasing one 
or more testers when available to lend to members. As of 
the 9.9.26 webinar the tester was at least six weeks from 
being on the market.

Guide distribution went very well again this year, with 
less than a 1000 guides in storage for the MassPike. A 
supply is saved for the SnowBound Show at Mohegan in 
November. The NH and MA associations are sharing a 
booth space at this two day show. In 2027 MACO will be 
printing the same 60K guides with Freeport Press in Ohio.

The 2nd Annual MACO Day of Giving benefitting the 
Ronald McDonald House of Western Massachusetts was 
celebrated on August 15th. Donations to date from camp-
grounds and the public are $1,362!

For the second year, MACO and four partnering camp-
ground members will have a full page ad – inside front 
cover! – of the Patriots Game Day Program.

Work on Inherent Risk continues as we strive to have a 
bill proposed to the Massachusetts Legislature in January 
of 2027. 

Renewals never come in as quickly as we would like, 
but to date we have been told of only one non-renewal 
- a Modern America property and all ads have been re-
newed by campgrounds – with the exception of one affil-
iate member. MACO gained a full page ad highlighting 
the three Sun Communities properties in Massachusetts. 
Huge thank you to Kathy and Laura in the MECOA office 
for sharing that updated marketing contact information!

MACO is sending a Board of Director to OHCE26  - 
Michael Gingras of Sutton Falls Camping Area.

In 2027 MACO will participate in Anderson Brochure’s 
full program, The North East Travelers magazine, RV 
Shows in Tampa, Boston, Hartford, Massachusetts, New 
Hampshire, and Maine along with distribution through 
Getaways on Display, PA on Display and Berkshire Bro-
chure. 

Finally, a few years ago MACO included a line on dues 
invoices to allow for a donation to its Scholarship Ac-
count. For this year we have donations of $450! Won’t 
happen if you don’t ask.
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Campground Owners of New York
 (CONY)  www.campnewyork.com
 Emily Simmons, President & CEO

Greetings from New York! 
The 2026 NCA Great Escape in Lake George was a 
great time and a valuable opportunity to connect with 
fellow campground owners and industry partners. 
Thank you to Lake George Escape for hosting us, the 
campgrounds that welcomed and toured our group, and 
to our sponsors for their support in making the event 
possible. These events are a great reminder of the val-
ue of getting together, sharing ideas, and learning from 
one another! It truly was a special few days and we 
appreciate the opportunity to host our NCA friends and 
colleagues.

CONY also held its Annual Meeting & Fall Conference 
alongside the NCA Great Escape, giving members the 
opportunity to participate in both events in one trip. Our 
one-day conference model continues to be successful in 
bringing campgrounds and industry suppliers together, 
with an emphasis on what members need most right 
now. We’re focused on creating practical opportunities 
to exchange ideas, build relationships, recognize suc-
cesses, and learn from one another. We also celebrated 
the winners of the 2nd Annual Best of Camp New York 
contest which has proven to be a very successful pro-
gram for CONY and campgrounds alike! 

Between operating a campground, managing expenses, 
and planning for the next season, finding the time and 
budget to attend events or participate in association pro-
grams isn’t always easy. However, staying involved is 
important to the long-term sustainability of our indus-
try. These connections give us opportunities to share 
information, learn from others, and work together on 
issues that are bigger than any one campground. 

As for the “behind the scenes” items, we are just wrap-
ping up our annual dues renewal cycle and are seeing 
encouraging results with our new dues structure and 
multi-park portfolio discounts. However, like so many, 
we face industry challenges and shifting business mod-
els within our current and prospective membership. 

We continue to look at how our membership structure 
can better serve the variety of campground operations 
across New York while ensuring we can continue to 
provide meaningful support and advocacy.

Legislatively, things have been relatively quiet as we 
look ahead to the upcoming elections and 2027 session. 
In the meantime, we are supporting members with lo-
cal issues as they arise. As we all know, local issues 
can often set a precedent on a larger scale. Member 
feedback is important in helping us understand where 
those issues exist and how CONY can help.

Production of the 2027 Camp New York Campground 
& RV Park Guide is well underway. We encourage 
campgrounds and industry partners to consider adver-
tising in the upcoming guide (or in your state’s pub-
lication!). It is an opportunity to reach campers plan-
ning their next New York getaway while helping us 
continue to promote camping destinations across the 
state. Budget constraints have proven challenging this 
season, but we are actively educating members on the 
importance of investing in marketing and messaging in 
the months to come. 

As we head into the slower season for campgrounds, 
the office is ramping up. We are working on our win-
ter educational programming, exploring opportunities 
to expand distribution of the Camp New York Guide, 
and continuing to look at ways to enhance the value of 
CONY membership. Our goal is to provide resources, 
education, advocacy, and connections that are useful to 
members throughout the year.

There is plenty to work on between now and the start 
of the 2027 season, and we look forward to continuing 
to work with our members and industry partners on the 
opportunities and challenges ahead.

NCA Great Escape tour stop at 
Lake George RV Park
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New Hampshire Campground Owners’ Association
 (NeHaCa)  www.nhloverscampers.com

Jeremy Sprince, Executive Director

Membership & Camping Guide Publication
Membership and guide participation are tracking con-
sistently with previous years; however, recent camp-
ground acquisitions have created some uncertainty 
around those projections. Most are familiar with the 
circumstances surrounding these changes, so I will not 
go into specific details.

From an Association standpoint, I am confident that 
we offer a strong combination of services, benefits, 
discounts, advocacy, and marketing opportunities at 
a membership cost that provides significant value to 
campground operators. It continues to be extremely 
frustrating when eligible private recreational camp-
grounds elect not to participate.

The conversations I have had with campground opera-
tors during property visits, along with the assistance we 
have provided to a number of properties throughout the 
season, suggest that many individual campground man-
agers and operators recognize the value of member-
ship. I believe that if the membership decision rested 
with the individuals at those campgrounds, they would 
already be Association members.

I recognize that I probably take this issue more person-
ally than I should. Like these other Executive Directors, 
I invest considerable time and effort in supporting our 
members and promoting New Hampshire as a premier 
camping destination. When you work hard to build an 
organization that you believe delivers meaningful and 
measurable value, it becomes difficult to understand 
why a campground would choose not to participate.

Last year, we printed 150,000 copies of the New 
Hampshire Camping Guide. We currently have approx-
imately 8,000 copies remaining, which is intentional. 
This inventory will allow us to keep New Hampshire 
Welcome Centers supplied throughout the remainder 
of the fall and early winter, while also providing suffi-
cient quantities for distribution at the Florida RV Super 
Show in Tampa before the next edition is printed.

Regardless of changes within the industry or individ-
ual membership decisions, our direction remains the 
same. We will continue moving forward and working 
to provide the strongest possible services, assistance, 
advocacy, and marketing opportunities for our member 
campgrounds.

Canadian Traffic
There does not appear to have been a significant change 
in Canadian visitation compared with the trends we 
have experienced the past several years. The most no-
ticeable shift occurred during and immediately follow-
ing the pandemic, and Canadian camping traffic has not 
fully returned to its previous levels.

Campgrounds in portions of the Seacoast and White 
Mountains regions continue to appear most affected 
by the reduction in Canadian visitors. Many proper-
ties seem to have adjusted their marketing and busi-
ness strategies to account for this change. Local media 
outlets continue to contact the Association early in the 
camping season regarding Canadian visitation. My as-
sessment has remained fairly consistent which doesn’t 
always seem to fit with the narrative I think they hope 
I will present. 

Unfortunately, I was unable to attend the Montreal RV 
Show last year and gadge the consumer sentiment first-
hand. I do plan to attend the show this coming March. I 
do not anticipate an immediate return to past visitation 
levels but maintaining a presence in the Canadian mar-
ket remains important. Hopefully when and if they are 
ready to return, New Hampshire campgrounds will be a 
viable and prospective destination for them.

Member Visits
I was able to complete a significant number of member 
campground visits throughout the season and have sev-
eral additional properties I would like to visit.

These visits are one of the most valuable ways to stay 
connected with our membership. Some are brief, five- 
or ten-minute conversations, while others turn into ex-
tended discussions and tours of the entire campground. 
Both provide valuable opportunities to hear directly 
from owners and operators about their businesses, chal-
lenges, successes, and overall outlook.

Continued on Page 20



20   Northeast In-Sites  ~  Nov. 2026  ~ CampNCA.org

AREA REPRESENTATIVE 17 Trotter Drive
PO Box 718
Medway, MA 02053-0718

OFFICE 508.359.4200
TOLL-FREE 800.835.0056
FAX 508.533.6342

mail@obrienandsons.com
obrienandsons.com

Play shapes us. That’s why we want to help you create 

the playground of your dreams. Wherever your ideas 

come from, whatever your vision, we can bring it to life 

with our unparalleled design capabilities. Learn more 
by contacting your local playground consultant, 
O’Brien & Sons, Inc. at 508.359.4200.

Your inspiration.
Your playground.

©2023 Landscape Structures Inc.

www.obrienandsons.com

New Hampshire News continued from Page 20

Based on these conversations, the general consensus 
is that the 2026 season has been relatively stable. Most 
campgrounds reported business as either level with last 
year, slightly ahead, or slightly behind, with no over-
whelming trend in either direction.

Joint Promotional Program Grant
The Association applies annually for marketing assis-
tance through the State’s Joint Promotional Program 
Grant. This program provides matching support for ap-
proved marketing initiatives designed to promote New 
Hampshire tourism and our member campgrounds.
For the current grant, funding is being utilized to sup-
port several components of our overall marketing pro-
gram, including:

• New Hampshire Camping Guide printing 
and production

• Consumer and industry trade show 
participation

• Social media marketing
• Camping Guide distribution

The program continues to be an extremely valuable re-
source for the Association. It allows us to extend our 
marketing reach and leverage Association funds more 
effectively while increasing exposure for our member 
campgrounds and New Hampshire’s camping industry 
as a whole.

Planned 2026–2027 Show Schedule:
• Snowbound Expo, CT (November 14 & 15, 2026)
• Florida RV Supershow, Tampa, FL (January 13-17, 2027)
• Northeast RV & Camping Show, CT (January 29-31, 2027)
• Springfield RV & Camping Show, MA (February 12 -15, 2027)
• Montreal RV Show, QC (March 4 – March 7, 2027)
• New Hampshire Camping & Recreational Vehicle Show, NH 
(March 12-14, 2027)
• Vacationland RV & Camping Show, ME (April 3 & 4, 2027)

Despite changes in campground ownership and the 
normal fluctuations experienced by individual proper-
ties, we remain firmly focused on advancing our mis-
sion of delivering measurable value to our members, 
strengthening the camping industry, and consistently 
working towards making New Hampshire a premier 
camping destination.

STAG HOLLOW
MINING

Stag Hollow Mining is the premier provider
of gem mining sluices - which are designed & built

to your venue's custom specifications.

Stag Hollow Mining provides high quality gem mining
bags, customized with your venue's logo on the label,

and has a host of other gem products to enhance sales
in your store or souvenir shop.

www.staghollowmining.com
Call Tom Brady for a quote: 603-991-7036
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Phelps Honey Wagon, Inc

800-463-3707

*Commercial Equipment * 3” Diaphragm Pump * Compact Design *
*Industry-Proven*

www.phelpshoneywagon.com
info@phelpshoneywagon.com

Proud NCA Business Member Since 2011

Mia Caetano Johnson
(401) 499-8360
mcaetanojohnson@verizon.net
www.necampgroundbrokers.com

91 Parks SOLD...and Counting!

We Co-Broke  ~ Free Valuations

Mia Caetano Johnson

91 Parks SOLD...and Counting!

We ONLY represent 
sellers to get you 
the highest price 

possible!

Ready to Sell Your 
Park?
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The Arena Awaits:
Theodore Roosevelt’s Grit Applied 

to Outdoor Hospitality 
- A Perspective for 2027 -

Larry Brownfield, OHE
Assistant Vice President Franchise Development

Kampgrounds of America

Each day, we step into our own arena—overseeing 
campgrounds, managing glamping resorts, curat-
ing unforgettable experiences, adapting to tech-
nology and guest demands that were unthinkable 
just a decade ago. We strive for excellence in un-
predictable landscapes, balancing stewardship 
of the land with the comforts our guests expect. 
This challenge recalls one of the most stirring calls 
to courage and conviction: Theodore Roosevelt’s 
“Man in the Arena” quote.

“It is not the critic who counts; not the man who 
points out how the strong man stumbles, or where 
the doer of deeds could have done them better. 
The credit belongs to the man who is actually in 
the arena, whose face is marred by dust and sweat 
and blood… who errs, who comes short again and 
again… who spends himself in a worthy cause; who 
at the best knows in the end the triumph of high 
achievement, and who at the worst, if he fails, at 
least fails while daring greatly...”

Roosevelt’s words, uttered more than a century 
ago, are tailor-made for today’s outdoor hospital-
ity professionals. Here’s how his timeless wisdom 
can guide us through both challenge and triumph 
providing a perspective for 2027.

1. The Arena is Unpredictable – and That’s Its Gift
Managing an outdoor hospitality business is in-
herently risky. Weather can change plans in an in-
stant. Supply chains lag, labor ebbs and flows, and 
guests’ expectations keep rising. You will trip and 
possibly fall; mistakes will happen. But as Roos-
evelt notes, “the credit belongs to the man who is 
actually in the arena.” Every setback is proof that 
you’re not sitting on the sidelines—you’re active-
ly shaping the guest experience and the future of 
your campground.

Actionable Takeaway: Normalize setbacks in your 
team culture. Debrief openly after a logistical 
hiccup or a tough guest complaint. Frame every 
stumble as proof of engagement, innovation, and 
boldness—not just a problem to be solved.

2. Ignore the Armchair Critics
As outdoor hospitality operators, we weather 
armchair criticism from all quarters: a negative 
online review, a competitor passing judgment, 
even the doubting the voice in our own heads. 
Roosevelt saw such critics as secondary to those 
who get their hands dirty. Social media can ampli-
fy fault-finding and negativity, but it should never 
drown out the applause for e�ort and innovation.
Actionable Takeaway: Actively collect feedback 
from those who matter: your guests and your 
frontline sta�. Constructive criticism from insiders 
will always be more valuable than outside noise. 
Respond gracefully (and briefly) to public com-
plaints, then double down on the mission that 
keeps you in the arena.

3. Daring Greatly – The Lifeblood of Progress
Launching a new recreation o�ering. Adding sites 
or cabins. Transitioning to solar power. Marketing 
in a new language. Every leap forward in outdoor 
hospitality comes from someone daring to try. 
Sure, not every idea will land—but standing still is 
the only true failure. Roosevelt’s “daring greatly” is 
just as much in the small, daily acts of courage as 
the big, headline-making ones.

Actionable Takeaway: Foster a culture of innova-
tion with small pilot projects: Test a new activity or 
amenity for a weekend, or trial a revised check-in 
procedure. Celebrate both the attempts and the 
outcomes, learning from the process at every step.

4. Triumphs Are Earned, Not Bestowed
A five-star review after a rainy weekend. A team 
member returning for a fourth summer. A rapidly 
growing calendar of return guests. These triumphs 
are earned through the sweat, the early mornings, 
the endless trail of paperwork, and the heart you 
pour into the work—not by fortune. Roosevelt re-
minds us that only those in the thick of the action 
will know “the triumph of high achievement.”
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Now More 
Than Ever, 
Ev�y D�l� C�nts.
Drive Bookings, Fill Mid-Week Gaps, and 
Maximize Your Campground’s Potential.

Contact us today at 
800.548.7239 or 
visit OwnAKOA.com

In today’s economy, making every dollar count is more important than ever—
and KOA gives you the tools to do just that. As a KOA franchisee, you’ll benefit from:

                    Expert Revenue Coaching
Refine your pricing strategy 
with data-driven insights.

                    Stronger Marketing Support
National and local campaigns 
to attract more bookings.

                    Dedicated Franchise 
Business Coach
A single point of contact 
to guide your success.

                     KOA Rewards Loyalty Program
KOA Rewards is strategically 
designed to encourage repeat 
business, cultivate brand loyal-
ty and enhance value through 
partnerships that benefit both 
campers and campgrounds.

                
                  Mid-Week Booking Growth

With 62% of check-ins 
happening between Sunday 
and Thursday, KOA helps you fill 
sites when you need it most.

Now is the time to take your business further. 
KOA is ready to help.

Actionable Takeaway: Make time for gratitude. At 
season’s end, tally up your wins—large and small—
with your whole team. Recognize volunteer e�orts, 
creative solutions, and guest stories that made the 
season unforgettable.

5. If You Fail, Fail While Daring Greatly
No one sets out to stumble. But the boldness met-
rics—the ones outdoor hospitality depends on—
risk failure by their very nature: launching new 
programs, partnering with outside organizations, 
reimagining your grounds. Roosevelt’s central 
promise is that honest e�ort is never wasted, even 
if the outcome is not what you’d hoped.

Actionable Takeaway: Run a transparent “lessons 
learned” process for every season or major initia-
tive. What went wrong? What would you try di�er-
ently? Document much as you celebrate: the leg-
acy you leave is built on both wins and stumbles.

Your Arena, Your Legacy
The wider world is rediscovering the irreplaceable 
value of outdoor experiences. There is no playbook, 
no final answer—just the resilience and resolve of 
those willing to step up, shape the future, and yes, 
sometimes get a little muddy.

As you gear up for the next wave of campers, 
glampers, adventurers, and nature lovers, recall 
Roosevelt’s conviction. Step, with your team, into 
the arena—eyes up, heart open, ready for what-
ever comes next. The future of outdoor hospitality 
is written, line by line, by those daring enough to 
write it.

We who stand with you, salute you—all who enter 
the arena. Thanks for inspiring us with your dust, 
your sweat, your stories, and your spirit.

S� you out there!

Ÿro΄ʇder oɥ Ƞe̓tԫʇnԫcla̓̓
ɥood̓er΄ʇce e̡ͣʇ̛mentՏ ̛art̓ and

̓er΄ʇce acro̓̓ tɴe regʇon.

ӲӨӨԫӪӭӮԫӭӨӨӪ www.taylornewengland.com

łɥɥer̓ ̛̓ͣerʇor ̡ͣalʇty
commercʇal ʇce
macɴʇne̓Տ ̓lͣ̓ɴ

macɴʇne̓Տ and ̓oɥt
̓er΄e macɴʇne̓.

Ěeader ʇn ̛ro΄ʇdʇng
ɴʇgɴԫ̡ͣalʇty

̛re̓̓ͣre ɥryer̓ and
Ƞranded ɥood̓er΄ʇce

̛rogram̓.

We̓ʇgn̓Տ manͣɥactͣre̓
and ̓er΄ʇce̓ commercʇal
ɥood̓er΄ʇce e̡ͣʇ̛ment
to ̓er΄e ɥroΩen de̓̓ert̓Տ
ɥroΩen Ƞe΄erage̓Տ and

grʇlled ̛̓ecʇaltʇe̓.

OUR BRANDS
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CAll us today to keep your staff connected!

www.sfceng.com ~ 603-647-8700 ~ dflores@sfceng.com

CAMPGROUNDS

CIVIL

CODE REVIEW / ACCESSIBILITY

RETAINING WALLS

FIRE PROTECTION

Windham NH

(781) 901-0965
scavdog@gmail.com

Joe ScavoChuck Joy (603) 491-3324
cj@cjrep.com

For more information, please reach out to a GCI sales rep.

gcioutdoor.com

Enjoy The Outdoors!
PARK • STREET • CAMP  SITE PRODUCTS

RJ Thomas Mfg. Co., Inc.  •  Cherokee, IA
800-762-5002  •  www.pilotrock.com

customerservice@rjthomas.com
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service . sales . parts

call lisa today!
603-518-2814

mahanl@decequip.com

Visit to learn more
WestEndFirewood.com

Since
1988

Campgrounds and RV parks face 
unique risks — from guest injuries 
and property damage to cyber 
threats, equipment loss and more.

Discover six essential insurance 
coverages built to address the 
realities of your operation at 
churchmutual.com/nca.

Follow us

UNDERSTANDING 
CAMPGROUND 
COVERAGE

© 2026 Church Mutual Insurance Company, S.I. (a stock insurer)1

1Church Mutual® is a stock insurer whose policyholders are members of the parent mutual holding
company formed on 1/1/20. S.I.= a stock insurer. NAIC # 18767; CA Company ID # 2867-0

CM0952 (04-2026)

EMAIL
MARKETING
BUILT FOR
CAMPGROUNDSCAMPGROUNDS

Reach past guests using data already in 
your reservation system

Stay connected with guests to support 
occupancy

Send emails without managing a 
separate platform

Software.CampLife.com/email-marketing

sales@camplife.com | 877.783.2367

READY TO START A CONVERSATION?

Drag blocks here to build your email template

Book Now!

Drag blocks here to build your email template

Thinking of Your Next Visit?
S’mores taste better at Harmony Lake 

Campground! When you’re ready, please 
visit our website or give us a call at 

123-456-7890 to check available dates. 
We can’t wait to welcome you back! 

Book Now!

123-456-7890
123rd Street,

Nashville, TN, 37137

harmonylake@email.com
harmonylakecampground.com
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Claim your Park Page 
for FREE, upgrade to 

a Featured Park, 
and showcase your 

campground to 

3+ Million 
RV LIFE 

Members 

Contact 
Dawn Watanabe at 
Dawn@RVLIFE.com 
and ask how to get 

25% off the 
Featured Park 

Package.

Boost visibility 
with Featured Park 
Benefits
• Top search placement 
• A “Book Now” button
• Hero image
• Ad-free profile
• And more!

Find out more at 
rvlife.com/media-kit

Good Sam connects 
you to the customers 
you want! 

Web

Retail

Mobile

Dealership

Social Media

Reservations

Blog

Rentals

Print

And More

Our marketing platforms are essential to keep you front and center of millions of highly 
targeted travelers.

We want you to be a part of this journey with us. 
Scan the QR code to learn more!

CampgroundSolutions.GoodSam.com    |    Campgrounds@GoodSam.com



Northeast In-Sites  ~  Nov. 2026  ~ CampNCA.org   27



28  Northeast In-Sites  ~  Nov. 2026  ~ CampNCA.org

Announcing 

2026 - 2030
campaign of 

support
�is �ve year endeavor will support the day-to-day business of NCA, continue to make �e Northeast 
Conference on Camping & Trade Show the best resource for educational opportunities and buying pow-
er in the Northeast, and bring NCA campgrounds important added exposure to the camping public. 

How can your business participate? Participation is seamless with a simple pledge. What added bonus 
will your campground have on CampNCA.com in appreciation of the support?  And for interested NCA 
Business Members, what marketing boost will there be on CampNCA.org? Every supporting business 
will have a special icon showing its participation in NCA to 2030.  And of course, on the home page of 
each NCA website all visitors will be alerted to the importance of the added �ank You icon. �is show 
of appreciation will continue with each year’s pledge payment.

It would be a pleasure to speak with you on NCA to 2030 or any other NCA question you may have by 
emailing cyndy@campnca.com or calling (860) 684-6389 at your convenience.

Our business, ______________________________________, pledges to support Network, Contribute, Advance to 
2030.   �e �rst contribution of $126.00 for 2026 is enclosed.          (Option: *Pay your entire pledge of support of $630.00 
today and ensure your �ank you icon through 2030.) We understand that the Northeast Campground Association will 
invoice us for $126.00 on 11/1/27 11/1/28, 11/1/29, and 11/1/30 making our total commitment of support $630. Checks 
may be made payable to NCA and mailed to: NCA, 76 Lamb Road, Sta�ord Springs, CT 06076. Paying by credit card? 
Request a payment link or scan this form to cyndy@campnca.com.  Your support is appreciated!

     ___Check payable to NCA enclosed.             Charge to:  __MasterCard    __Visa     __AmEx     __Discover   
          
Card # _____________________________________            Name on Card: ________________________________
Expiration: __________ Security Code: ______             
                     Signature: ____________________________________
Billing Address if di�erent from business address on �le:    Total $ _________________
____________________________________________________
____________________________________________________
    Email for credit card receipt: ________________________________________________

__
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info@go-usg.com 800-800-2811go-usg.com
T214768    01/25

Your Industry Experts for Electrical Supplies

· Pedestals

· Metering Solutions

· Cable & Wire

· Distribution Panels

· EV Charging Options

· Replacement Parts

Scan the QR Code 
to visit our Website!

· Custom Electrical Layout Service
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Contact your
association
today!

Global Music Rights
Represents today’s greatest and most popular music creators. 115,000 works.
100 + Billboard Top 100 #1s Catalog of songs. globalmusicrights.com/Catalog.

ASCAP Music License
Discounts up to 50%. 975,000 songwriters, composers & music publishers. Catalog of songs
www.ascap.com/repertory#/.

BMI Music License
20% discounts on music licensing.

...and many more!

Join. Save. Make.Join. Save. Make.
Join your state association and SAVE money on these important 
programs that will allow you to MAKE more money for your business!

SESCAC Music License
Discounts up to 25% and access to over 1,000,000 songwriters, composers, and music publishers!

Constant Contact Email Marketing
25% discount. Sign up for discounted programs and keep in touch with your customer to
keep them coming back!

Suburban Propane
Take 10-40% off your propane (depending on your location from a national vendor!

Swank Movie License
15% discounts on motion picture licenses and play movies for your campers all year long!

...and many more!...and many more!

Aflac & Coverra
Aflac Supplemental Insurance for both owners & employees. Cost-effective & administrative free options.
Coverra primary care is one of the most comphrensive and affordable solution which provides
telemedicine, acute & primarty care affordably priced.

MPLC
Get $60 off the MPLC (Motion Picture Licensing Corporation) annual blanket license and show
films/TV shows to your campers year-round for one flat fee. Screen any licensed content
anytime, from any legal source, with no limits or reporting.

Alltrack
Discounts up to 50% on the fastest growing music license catalog.

Tenant Alert & A Good Employee Employee
Easy & Instant Background Checks –
20% discount on Employee and guest background checks.

Rhode Island Novelty
Half-Case Price on all items and exclusive offerings.

Your NCA Link:
h�ps://lp.constantcontactpages.com/cu/K5fIaat/HCNCA
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ACRISURE
Warren Oliver
777 Terrace Avenue, Suite 309
Hasbrouck Heights, NJ  07604
(201) 727-0070 x229    
woliver@acrisure.com
www.acrisure.com/newjersey
Insurance & Risk Management 

ALLEN CAMPGROUND INSURANCE
Martha Wentworth
P.O. Box 649
Waterville, ME  04903
(800) 244-9046    
mwentworth@allenif.com
www.allenif.com/campgrounds
Campground Insurance

APP MY COMMUNITY
Joe Duemig
60 Fourfield Drive
Troy, MO  63379
(636) 459-5161
joe@armstrongsoft.com
www.appmycommunity.com
Customized RV Park & Campground Apps

BC CONNECT
Garrison Jackson
7 Shore Road
Old Greenwich, CT 06870
(914) 714-3017
garrison@beachcampconnect.com
www.beachcampconnect.com
No cost, full campground coverage Wi-Fi

BEAST FEAST MAINE
Josh Mitchell
130 Main Street
South Paris, ME 04281
(207) 744-2002
beastfeastproducts@gmail.com
www.beastfeastmaine.net
BBQ Sauces, Hot Sauces, Spices, Jerky & 
Coffee

BUSINESS FINANCE DEPOT
Bruce Hurta
(800) 788-3884
bruce@businessfinancedepot.com
www.businessfinancedepot.com
Financing for Campgrounds

CABINPRO LLC
Marlin Fisher
3850 Tuscarora Path, Loysville, PA 17047
(717) 582-6378
sales@cabinprollc.com
www.cabinpro.com
Hiigh-quality cabins that stand the test of time.

CAMP JELLYSTONE
Steve Stafford
(800) 626-3720 
sales@campjellystone.com
www.jellystonefranchise.com
Yogi Bear’s Jellystone Park Camp-Resorts 

CAMPGROUND BROKERS OF AMERICA
Tim Dougan
19872 MacArthur Blvd., Suite 285
Irvine, CA  92612
(540) 247-6930
tim@campgroundbrokersofamerica.com 
www.campgroundbrokersofamerica.com
Campground Brokerage 

CAMPGROUND CONSULTING GROUP
David Cohen
71 Route 104, Suite 4-17
Meredith, NH 03253
(781) 777-5114
dcohen@campgroundconsultinggroup.com 
www.campgroundconsultinggroup.com
Digital & Marketing; Feasibility & Market 
Studies, Submetering, Land Planning

CAMPLIFE
Roguer Rosa / Dan Benton     
P.O. Box 1951, Mount Juliet, TN  37121  
(877) 783-2367    
sales@camplife.com
www.getcamplife.com
Clever Campground Software 
& Resourceful Coaches Since 2006 

CAMPSPOT
Casey Cochran
38 Commerce Ave SW, Suite 200
Grand Rapids, MI  49503
(616) 226-3135
sales@campspot.com
https://software.campspot.com/book-more
Powerful Campground Management & 
Reservation Software That Drives Revenue

CHECKBOX SYSTEMS
Jim Ganley
P.O. Box 8118, Portland, ME  04104
(866) 345-9434    
info@checkboxsystems.net 
www.checkboxsystems.net
CheckBox Wireless Internet Access 

CHURCH MUTUAL INSURANCE CO.
Laura Roggero
3000 Schuster Lane, Merrill, WI 54452
(917) 576-7520
lroggero@churchmutual.com 
www.churchmutual.com/insurance/camps
Property and Casualty Insurance, Workers 
Compensation, Auto, Professional Liability 

DANIELLE WINDUS-COOK PROPERTIES 
Danielle Windus-Cook, Broker & Owner
Grant Ackerly, Real Estate Sales Person
Shelly Wattles, Real Estate Broker
Benji Stoltzfus Real Estate Sales Person
1 Park Avenue, Brockport, NY 14420
DWC: (585) 615-4521 / GA: (914) 755-2010
SW: (607) 426-9788 / BS: (717) 468-3018
danielle@dwcproperties.com 
www.dwcproperties.com
NY Based Real Estate Firm Specializing in 
Campground Sales

DANIELS EQUIPMENT COMPANY 
Lisa Mahan 
45 Priscilla Lane, Auburn, NH 03032
(800) 258-3570
mahanl@decequip.com
www.danielsequipment.com
Commercial Laundry, Water Heaters 

DIGITAL PROJECTIONS WEB STUDIO
Josh Pelland
Womelsdorf, PA
(413) 923-4519
josh@digitalprojections.studio
https://digitalprojections.studio
Website Design and Hosting

GCI OUTDOORS
Chuck Joy
457 Killingworth Road
Higganum, CT  06441
cj@cjrep.com
www.gcioutdoors.com
Site Furnsihings, Outdoor Furniture 

GNS WIRELESS
Mike Giovelli
650 Montauk Highway, Unit 18
Bayport, NY. 11705
(877) 209-5152 / (516) 214-0321
sales@gnswireless.com 
www.gnswireless.com
Campground Wi-Fi Equipment

GOLDBERG SEGALLA
Christine Taylor, Esq.
8 Southwoods Blvd., Suite 300
Albany, NY 12211
(518) 935-4260
ctaylor@goldbergsegalla.com 
www.goldbergsegalla.com
Attorneys Specializing in Campgrounds and 
RV Parks 

GOOD SAM CAMPGROUND 
SOLUTIONS
Christine Distl
2750 Park View Court, Suite 240
Oxnard, CA  93036
(805) 648-8618     
cdistl@goodsam.com 
www.campgroundsolutions.goodsam.com
Multiple Marketing Channels: Online, 
Mobile, Social, Print & Retail

GREAT AMERICAN DIRECT
Kendall Lecker
4000 Newman Rd. Williamsburg, VA  23188
(757) 229-0567  
sales@greatamericandirect.com
www.greatamericandirect.com
Mattresses, Sleep Sofas, Outdoor Furniture

Thank You For Supporting the Business Members of NCA!
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NEWPORT PACIFIC
Karri Seeds
6608 Gulf Freeway South, Suite 600-175
La Marque, TX 77568
karri.seeds@newportpacific.com
www.newportpacific.com
Property Management 

NORTHEAST CAMPGROUND BROKERS
Mia Caetano Johnson
66 Woodsia Rd. Saunderstown, RI  02874
(401) 499-8360     
mcaetanojohnson@verizon.net
www.necampgroundbrokers.com
Campground & RV Park Brokerage

NORWAY SAVINGS BANK
Jack Day
31 Court Street, Auburn, ME  04210
(888) 725-2207    
jday@norwaysavingsbank.com
www.norwaysavings.bank
Financing for Campgrounds 

O’BRIEN & SONS, INC.
Meghan O’Brien
17 Trotter Drive, Medway, MA  02053
(800) 835-0056     
mail@obrienandsons.com
www.obrienandsons.com
Playground Equipment and Site Amenities 

PARTY PEOPLE, INC.
David Hulme
46 Quirk Road, Milford, CT  06460
(800) 958-9915    
dehulme@att.net
www.partypeopleinc.com
Novelty Entertainment 

PELLAND ADVERTISING
Peter Pelland
25 Depot Rd., Haydenville, MA  01039
(413) 268-0100   
plpelland@pelland.com     
www.pelland.com
Four-Color Printing & Site Maps 

PHELPS HONEY WAGON INC.
Ron Shannon
158 Whiskey Spring Road
Dillsburg, PA  17019
(800) 463-3707    
info@phelpshoneywagon.com
www.phelpshoneywagon.com
Honey Wagons, Portable Sewage Handling

PLAINSCRAFT
Tara Grassie
435 NW Independence Ave. 
Topeka, KS 66608
(785) 748-4588 / (913) 626-1227
tara@plainscraft.net 
www. plainscraft.net
Lodging accommodations - Glamping 
Wagons & Restroom Solutions

HORIZON OUTDOOR HOSPITALITY
Scott Foos
200 S. Wilcox Street, Suite 188
Castle Rock, CO  80104
(303) 529-9770
www.horizonoutdoors.com
Professional Turnkey Management & 
Consulting Solutions for RV Parks

HOSPITALITY CONNECTIONS
Jason Vaughan
East Stroudsburg, PA 18301
(303) 963-6441
care@hospitalityconnections.net
www.hospitalityconnectionssavings.com
Member Benefits

JAMESTOWN ADVANCED PRODUCTS   
Leslie Bamburoski
2855 Girts Road, Jamestown, NY 14701
(800) 452-0639     
Lbamburoski@jamestownadvanced.com
www.jamestownadvanced.com
Grills, Fire Rings, Picnic Tables, Power Outlets 

KAMPGROUNDS OF AMERICA    
Larry Brownfield
Billings, MT  59101
(800) 548-7239     
lbrownfield@koa.net     
www.ownakoa.com
Campground Franchises 

LANCASTER LOG CABINS
Serg Mashkov
1005 Brackbill Rd. Gap, PA  17527
(717) 445-5522
sales@lancastercabins.com
www.lancastercabins.com
Park Model Cabins 

LEAVITT RECREATION & 
HOSPITALITY INSURANCE
Guy Gagnon 
1001 Lazelle St. Sturgis, SD 57785
(207) 576-6250     
guy-gagnon@leavitt.com
byran-tolli@leavitt.com
www.lrhinsurance.com
Commercial Insurance for RV Parks 
MERCHANTRY TOURISM LLC
Don & Lisa Bennett
1 Grove Street, Suite 103B
Pittsford, NY  14534
(717) 264-5000 
andersons@merchantrytourism.com
www.merchantrytourism.com
Brochure Distribution at RV Camping Shows    

MOONWOLF GROUP
Deanne Bower / Dave Malone
333 S Market Street. Suite B
Selinsgrove, PA  17870
(570) 659-6559
info@moonwolfgroup.com
moonwolfgroup.com
AI Automation & digital marketing solutions 

PREMIER PARK & PLAY
Doug Knotts / Emily Easterling
68 Boyd Street, Suite 1
Newton, MA 02458
(617) 244-3317
premierparkplay@verizon.net 
www.premierparkplay.com
Park and Playground Equipment 

R2M2 SOFTWARE
Charla Brewer
PO Box 377
Anderson, MO 64831
(417) 986-0963
r2m2@gotoblu.com 
www.r2m2solutions.com
Reservation software with customized tools 
to keep your business running smoothly. 

RADIOBOSS 2 WAY-RADIOS
Adam Smith
28 Baiting Place Rd. 
Farmingdale, NY  11735
(877) RADIOS2  (516) 694-6000 x330
adam@radioboss.com
www.radioboss.com
RadioBoss Two-Way Radios, PA, Callbox,
Repeater and Base Station 

REC PRO
Matt Pico
806 S. Division Street
Bristol, IN  46507
(574) 848-0405
www.recpro.com
Provider of aftermarket parts, accessories and 
RV upgrades 

RJ THOMAS MFG. CO. INC. 
PILOT ROCK
Sales Department
P. O. Box 946
Cherokee, IA  51012
(800) 762-5002
customerservice@rjthomas.com
www.pilotrock.com
Picnic Tables, Grills & Site Amenities 

ROVERPASS
Ravi Parikh
2028 E Ben White Blvd., #240-4852
Austin, TX  78741
(737) 252-5625
hostsupport@roverpass.com
software/roverpass.com
24/7 Online Bookings for Your Campground

RV LIFE
Dawn Watanabe
2600 Southlake Blvd.
Southlake, TX  76092
(805) 290-0656
dawn@rvlife.com
www.rvlife.com
Reaching the Heart of the RV Community!

Thank You For Supporting the Business Members of NCA!
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UTILITY SUPPLY GROUP
Customer Service
P.O. Box 50
Mount Horeb, WI 53572
(800) 800-2811     
info@go-usg.com      
www.go-usg.com
Electric Boxes & Pedestals, Wire, Meters

W. S. EMERSON COMPANY
Customer Service
15 Acme Road, Brewer, ME  04412
(207) 989-3410
info@wsemerson.com
www.wsemerson.com
Embroidered, Screen Printed & Applique

WEST END FIREWOOD
Bruce Vanden Akker
496 Purgatory Rd. 
Whitinsville, MA  01588
Text or Call (774) 813-7378
bruce@westendfirewood.com
www.westendfirewood.com
Manufacturers of Packaged Firewood, 
Cord-Wood • Barrels of Firewood
Kindling • Fire-Starters 

WILCOR INTERNATIONAL
Zach Sivers
161 Drive In Rd.
Frankfort, NY 13340
(800) 346-2345     
sales@wilcor.net   
www.wilcor.net
Camping, Fishing, RV Supplies, Toys, Gifts

SFC ENGINEERING PARTNERSHIP, INC.
Dan Flores
183 Rockingham Rd, Unit 3 East
Windham, NH  03087
(603) 647-8700    
dflores@sfceng.com       www.sfceng.com
Fire Protection & Civil Engineering 

SKY WEB NETWORKS INC.
Uttsha Shrestha
2710 State Street, Saginaw, MI 48602
(989) 771-7560
Uttsha@skywebwifi.com 
www.skywebwifi.com
Campground WiFi and Camera Service 

SKYWARE HOSPITALITY SOLUTIONS
Jan Murza
5100 Buckeystown Pike, Suite 250
Frederick, MD 21704
(877) 759-9329
www.skywarervsoftware.com
jmurza@skywaresystems.com
Property Management Solutions

SMART INDUSTRY PRODUCTS, INC.
Jeff A. Lazarus
3149 Dundee Rd #275, Northbrook, IL  60062
(847) 607-9319     
jeff@smartindustryproducts.com
www.smartindustryproducts.com
Store Pet Products, Mattresses, Pet Waste 
Stations, Trash/Recycle Cans, T-Shirts 

STAG HOLLOW MINING
Tom Brady
1492 Presidential Hwy, Jefferson, NH 03583
(603) 991-7036   
kansasabe@icloud.com
www.staghollowmining.com
Mining Sluice Builder & Installer; Supplier 
of Rough Bags & Buckets

STORABLE / NEWBOOK
NewBook Sales Team
10900 Research Blvd., Austin, TX 78759
(310) 855-3773
sales@newbook.cloud
www.newbook.cloud
Guest App, Online Bookings, Websites, PMS 

TAYLOR NEW ENGLAND
Bob Gallagher
1030 University Ave.
Norwood, MA 02062
(800) 245-4002
bobg@taylornewengland.com 
www.taylornewengland.com
Soft Serve Equipment, Broaster Fryers

UCO GEAR/ 
INDUSTRIAL REVOLUTION
Chuck Joy
1000 Oakesdale Ave., SW, Suite 104
Renton, WA 98057
(603) 491-3324
cj@cjrep.com
www.ucogear.com
Camp Accessories

SAVE 
THE DATE

NORTHEAST 
CONFERENCE 

ON 
CAMPING 

& TRADE SHOW

MARCH 
17 - 19 
2027

*TRADE SHOW 
THURSDAY, 

MARCH 18TH

WELLSWORTH 
HOTEL

SOUTHBRIDGE, MA

h

h



61st Annual
Northeast Conference on 
Camping & Trade Show

March 17 - 19, 2027
Wellsworth Hotel

Southbridge, Massachusetts

NETWORK

Camping & Trade Show
Northeast Conference on 
Camping & Trade Show

Southbridge, Massachusetts
LEARN

Find updates on CampNCA.org

NCA Events 2027

----------------------
NCA Great Escape to Maine

September 
21 - 23, 2027





